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Chicago radio comment: 

“Sweethearts go mad with joy 
when they realize that they can buy 
those wonderful engagement and 
wedding rings at Loftis’ jewelry 
store on liberal credit terms.” 

So that’s why sweethearts go mad 
with joy. 

- F = 

A book publisher promises Atlanta 
an airplane message magnified 
1,600,000 times. 

The idea is to convince the citi- 
zens that advertising was invented 
by Frankenstein. 

2 

The resolutions adopted by the 
American Farm Bureau herald the 
advent of the political farmer. 

A political farmer is a smart guy 
other farmers are willing to pay to 
not get up at 5 a. m. to milk the cows 
and do the chores. 

-— vv & 

Recent events in Hollywood sug- 
gest that handsome husbands of that 
community believe that variety is the 
spice of wife. 

7 Ff FP 

“Well groomed men,” says a Chi- 
cago draper, “select their tailors 
thoughtfully.” 

For some, it is their only hour of 
prayer. 

vgv¥sey? 

Piston ring ad: 

“Life and death road emergencies 
give you no time to think. This big 
free book tells you the right thing 
to do,” 

If you get in a jam, just turn to 
Page 88. 

vgy¥s*y’ 

One of the chief advantages of 
radio has been discovered by cosmetic 
advertisers. A strong foreign accent 
cannot be invested with an air of 
authority in the printed word. 

, @ o 

An appeal to snobbery need not be 
confined to any one medium, how- 
ever, according to the advertiser who 
describes himself as “Bootmaker to 
the American Gentleman.” 

> 3 

Some of the boys at Washington 
who have just had their salaries 
jacked up would be amazed to learn 
that the American Gentleman pays 
only $7.50 for his boots. 

, FF F 

According to current ads, Freeman 
shoes are slowly, soundly cured on 
the wood; Briggs Pipe Mixture rests 
for four years in oaken casks, and 
Royal Demuth pipes are made of 
briar centuries old. 

What’s the advertising manager 
for a distillery supposed to say? 

vv¥sey 

Many publications which won’t ac- 
cept advertising telling the reader 
where to get the stuff for a good 
time have no hesitancy in taking 
copy of products designed to get him 
back to normal the morning after. 


, F F 


This is not only a fine problem in 
publishing etiquette, but it forces a 
large number of the customers to 
subscribe to two papers. 


Fv. 


It is to be hoped that “The Man 
Nobody Knows” doesn’t turn out to 
be a new Congressman serving his 
first term in Washington. 


, ? 


It may be only a coincidence; but 
it was immediately after Bruce Bar- 
ton had persuaded the voters of his 
clear vision on national affairs that 


Murine turned its account over to 
BBDO. 


Copy Cus. 


ADVERTISING OF 
RIVAL PROMPTS 
NEW RAZOR SUIT 


Remington Rand Asks Million 
of Lektro Shaver 


New York, Nov. 23.—The curtain 
rose this week on another act of the 
throbbing competitive drama _ that 
may go down in business history as 
the “drama of the dry shavers,” when 
Remington Rand, Inc., and its sub- 
sidiary, General Shaver Corporation, 
both formerly on the receiving end 
of a temporary injunction which was 
later vacated, assumed the offensive 
and brought suit in U. S. District 
Court of New Jersey against manu- 
facturers of the Packard Lektro 
Shaver, for “loss and damage” ex- 
ceeding $1,000,000, caused by ‘“un- 
fair methods of competition indulged 
in by the defendant.” 

Throughout the bill of complaint 
the advertising activities of both 
plaintiff and defendant are accorded 
paramount importance. Crux of 
Remington Rand’s allegation is that 
as the result of widespread publicity 
initiated by Lektro Shaver and by let- 
ters to advertising agencies, radio 
stations, magazines and other peri- 
odicals sent out hy Packard Lektro 
Shaver regarding thé temporary in- 


(Continued on Page 31) 


Morris, Head 


of Am. Chain, 
Is Optimistic 


Bridgeport, Conn., Nov. 
depression in sight!” 

This was the report of W. T. Mor- 
ris, president of American Chain & 
Cable Company, today, as the com- 
pany declared a dividend of $1.25 on 
preferred stock and 50 cents on com- 
mon. 

Mr. Morris based his prediction on 
the diversified nature of products of 
his company, which enter a dozen in- 
dustries, with only two being sold 
to the public. 

“Our current sales indicate great 
activity among the basic industries 
which consume our products,” he ex- 
plained. “We manufacture chains, 
cables, valves, automotive parts, ma- 
terial-handling equipment, welding 
wire, fencing, springs, metal-cutting 
machines, garage equipment, tire 
chains and other products. 

“They are sold to agriculture, 
transportation and many lines of 
manufacturing. Aside from Weed 
tire chains and Page fence, which 
are sold to the general consumer, 
most of our products are used as ma- 
terial for the manufacture of other 
lines, or in performing a service. 

“TI believe our sales provide an ac- 
curate index to the future.” 


24.—“No 


DIRECTORY OF FEATURES 


TASTE APPEAL 


INVITE you 


te ge te ony Golden Beer decie: wed delew ond secure 
free @ “tasting” peck of delicious Geiden Bear Cookies 
The mater: of Golder Bear Cookies ore certain thet once 
you hove tested them you wil! preter them re ony cookie 
yeu hove ever seten 


Border bee Cootes Neve ther ty debgnrte 
none 


“TO TASTE THEM 
1S TO LOVE THEM 


First advertising of Golden Bear Cookie 
Company, Long Island City, N. Y., was 
marked by this copy in Westchester 
County newspapers last week, featuring 
a sampling offer. (Story on Page 30) 
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Congress Works 
on 3 Bills to 


Protect Dealer 


Washington, D. C., Nov. 26— 
Three bills designed to protect inde- 
pendent retailers from unfair compe- 
tition of various descriptions seem 
destined today for early and favor- 
able action in Congress. 

Congressman Bert Lord’s bill sub- 
iecting itimerant vep:iors to all ofy 
the taxes and ficensés borne by Toca! 
dealers is scheduled for hearing Dec. 
1 by the House interstate commerce 
committee. Heretofore such travel- 
ing retailers have been held to be in 
interstate commerce, therefore ex- 
empt from the levies which add to 
overhead of intrastate merchants. 

The House interstate and foreign 
commerce committee will begin 
hearings Dec. 1 on the Colmer recip- 
rocal tax bill, providing that state 
sales taxes must be borne by all 
goods shipped into that state, re- 
gardless of the origin. 

The same committee will open 
hearings on the same date on the 
Patman bill to divorce manufactur- 
ing and retailing, where carried on 
by the same company. The Dill 
would amend the Federal Trade 
Commission act to make it an unfair 
trade practice for a manufacturer to 
offer any comodity for sale at retail 


ANNOUNCEMENTS 
OF 1938 FORD 
BREAK TUESDAY 


Detroit, Nov. 26.—Though no longer 
a mystery to all, the 1938 Ford will 
be revealed in all of its glory to news- 
paper readers next Tuesday, Nov. 30. 
This date has been set for a large 
number of cities where dealers have 
been stocked, though the exact na- 
ture of the copy is still undeter- 
mined. This feature is being 
weighed carefully. The new Ford 
was seen at the major automobile 
shows during the month with little 
benefit of advertising, since cars 
were unavailable to the majority of 
dealers. 

The Ford 1938 announcement and 
the lull caused in automotive circles 
here by sporadic labor outbreaks 
have given oldsters an opportunity 
to review the comparatively brief 
advertising history of Ford Motor 
Company and the events leading up 
to capture of the account by N. Ww. 
bager & Son. } 


Hansel ty Hero 


Most of the hard-earned credit for 
the achievement is accorded to John 
Hansel, vice-president of the Ayer 
organization by those who profess to 
be acquainted with the inside story. 
Many agency men had journeyed to 
Detroit in a futile effort to induce 
Ford to advertise on a scale which 
seemed appropriate in view of his 
gigantic operations. 

Events conspired, so the _ story 
goes, to make Ayer the successful 
candidate. Ford had been the victim 
of many Model T jokes; some went 
so far as to say that these stand-bys 
were as effective as advertising in 
keeping the Ford name before the 
public. But the day of the Model T 
was waning and the necessity of de- 
vising a model in harmony with the 
more critical taste of motorists was 
obvious. 


where the effeet would be to sub- 
stantially lessen competition. 


Into this situation moved an Ayer 
(Continued on Page 29) 


Last Minute News Flashes 


Voters Approve San Antonio Advertising Levy 

San Antonio, Nov. 26.—Final returns today showed the San Antonio 
charter amendment, providing a property tax to net approximately $100,- 
000 for municipal advertising, approved by a five to three vote. The amend- 
ment calls for a committee to be appointed to select an agency, approve 
copy and choose. media, with the tax applicable first to next summer’s 


collections. 


Lawyers Sponsor Paid 


Broadcast in Northwest 


Seattle, Nov. 26.—Washington and Oregon Bar Associations tomorrow 
will launch the first of a series of semi-weekly broadcasts over the North- 
west NBC network, reputedly the first such advertising by organized law- 


yers. After the second program the 


lawyers will vote on continuation of 


the programs in 1938 with an expenditure of $17,000. Erwin, Wasey & Co. 


is the agency. 


All Hercules Departments Represented on Board 


Wilmington, Del., 
expansion of its directorate to 16, to 
ments. 


Nov. 26.—Hercules Powder Company today announced 


include representation of all depart- 


Three division heads from the sales ranks, including P. W. Meyer- 


ingh, foreign relations department manager, are new directors. 


F. M. Smith New Gruen Advertising Manager 


Cincinnati, Nov. 26.—Frank M. Smith, formerly commercial manager 
of Station WLW, today was named advertising manager of Gruen Watch- 


makers Guild, effective Dec. 1. 


He succeeds D. S. Hall. 


Eckhardt Asks United 
Copy Control Action 


Four A’s Chairman Would 
Make Code Effective 
Against ‘‘Lying 10%" 


Chicago, Nov. 24.—A call for all 
branches of advertising to unite in 
creating an instrumentality for co- 
ordination, hence for “final, joint, 
unified action,” was sounded yester- 
day by Henry Eckhardt, president of 
Kenyon & Eckhardt, New York, and 
chairman of the board, American As- 
sociation of Advertising Agencies, be- 
fore the Western Council of the Four 
A’s at Medinah Club. 

Mr. Eckhardt’s address was di- 
rected specifically to putting teeth in 
the seven-point copy code jointly 
adopted by the Four A’s and the As- 
sociation of National Advertisers two 
years ago, with the Advertising Fed- 
eration of Amer- 
ica also support- 
ing it enthusias- 
tically. The 
code, Mr. Eck- 
hardt pointed 
out, is now part 
of the Stand- 
ards of Practice 
of the Four A’s. 
It is reprinted 
in full on page 
33. 

“Code -making 
is just a first 
step,” he as 
serted. “The next step is a censor- 
ship to throw out the false advertis- 
ing. How can we ever set up such a 
censorship unless we first get united 
industry action? 

“Mere adoption of codes has had no 
effect on the lying 10 per cent of 
our industry. No, they go right ahead 
with their lies. They continue to 
play their tricks upon the American 
consumer and to bring trouble and 
discredit upon the rest of us.” 


Hits “Lying 10 Per Cent” 


While Mr. Eckhardt is concerned 
primarily with improvement of copy 
from the viewpoint of truth, he also 
believes that the changing times and 
temper of the masses have handed 
advertising another responsibility 
which it can discharge only by creat- 
ing a high command possessing czar- 
like powers. 

He drew the faint outlines of this 
picture with these words: 

“We’re an industry doing a vol- 
ume of over a billion dollars a year. 
Not only do we affect the pocket- 
books of the people and therefore the 
nation’s economics, but we also in- 
fluence strongly the general trend of 
wants and ideas. We're a vital part 
of this entire mass-producing, volume- 
selling era. And to achieve our re- 
sults, we ‘play on the personal aspira- 
tions of 60 to 90 million people. If 
that doesn’t spell a bill of responsibil- 
ity, I would like to see something 
that does. 

“Can we therefore, as an industry, 
stand up and say the social and eco- 
nomic implications of advertising are 
no concern of ours? Or that the ob- 
ject of advertising is to sell goods, 
and that anything which sells more 
goods is good advertising? Or, can 
we, as an industry, claim that we're 
only one small cog in the vast indrs- 
trial machine, so why blame any- 
thing on us? 

“Now I do not mean to saggest 
that your clients and my ciients use 
their space for uplifting the masses. 

(Continued on Pege 33) 


Henry Eckhardt 
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ADVERTISING AGE 


November 29, 1937 


New Statistical 
Service Headed 
by A. E. Beirnes 


24.—A. E. 


Chicago, Nov. Beirnes, 


who evolved the system of Standard | 


Rate & Data Service, today announced 
the formation of a new statistical 
service to be known as The Adver- 
tising Record. 

The Advertising Record, as a serv- 
ice to advertising agencies, publish- 
ers and manufacturers, will present 
information respecting expenditures 
by national advertisers in magazines, 
farm papers, and radio programs each 
month. Five editions are now in 
production to show food, automotive, 
drug, home, and general totals for 
all magazines, radio stations and ad- 
vertisers. 


Muench Joins “Record” 


With Mr. Beirnes is associated 
Frank Muench, who, after five years 
with Barbour Rate Sheets, more than 
14 years ago became service man- 
ager for Standard Rate & Data Serv- 
ice. He will act as production man- 
ager for the new Advertising Record. 

The first issue of the Record will 
appear Jan. 15. 


| tional 


New Doo-Klip Item 


Alliance Mfg. Co., Alliance, O., has 
introduced a new member of its Doo- 
Klip line, a hand operated wire tight- 
ener for fencing and power lines. 
Copy directed at hardware dealers 
and farmers is planned in business 
papers in the hardware field and na- 
farm magazines. Campbell- 
Sanford Advertising Company, Cleve- | 
land, is the agency in charge. 


Adams to Sponsor 


Fight Broadcasts 


Adams Hat Stores, Inc., New York, 
operating retail outlets in 22 cities, 
will sponsor the remaining 10 Madi- 
son Square Garden boxing cham- 
pionship broadcasts from New York 
over National Broadcasting Company 
Blue network. 


Newman Buys “Judge” 


Harry Newman, organizer and first 
president of Columbia Broadcasting 
System, has purchased controlling in- 
terest in Judge, succeeding Monte 
Bourjaily as publisher. 


John Traci Sucumbs 


John Iraci, veteran foreign lan- 
guage broadcaster, president of Sta- 
tion WOV, New York, and owner of | 
WEPN, Philadelphia, died Nov. 24 of 
a heart attack. He was 52 years old. 


OUTLAW JOINT 
COMBINATIONS 
IN DRUG DEALS 


NARD Hits Participation by 
Two Manufacturers 


Chicago, Nov. 24. — Combination 
deals which offer the products of two 
manufacturers at a price below the 
total fair trade minimums were 
outlawed by the executive com- 
mittee of the National Association of 
Retail Druggists at a meeting here. 

The executive committee also hit 
combination of the same or dif- 
ferent items made by the same 
manufacturer “at the price of one or 
slightly more.” 

“Objectionable features in con- 
sumer deals,” as listed by the com- 
mittee, were outlined as follows: 

“1. Combining two items made by 
different manufacturers with a reduc- 
tion of price below the total fair 
trade minimums on the two items. 


R. W. McCARTHY 


Manager National Advertising 


27-GUN SALUTE 


For 27 consecutive months The Houston Chronicle has shown 
gains* in display advertising, in seven-day and six-day totals. 


The Houston Post and The Houston Press have shown inter- 
mittent gains and losses. 


The Chronicle’s aggregate gain for this 27-month period totals 
more than twice that of The Post, seven-day or six-day compari- 
son; and more than three and one-half times that of The Press, 
six-day comparison (The Press has no Sunday editions) 


Furthermore, The Chronicle’s total gain during this 27-month 
period is proportionately twice as much as American newspapers 
collectively gained; and these 27 consecutive gains constitute, 
so to speak, a “27-gun salute” by display advertisers to The. 
Chronicle’s superiority as a really productive advertising medium. 


*Media Records: Gain Over Corre- 
sponding Month of Preceding Year. 


THE HOUSTON CHRONICLE 


LEADS THE STATE IN NATIONAL ADVERTISING 
FIRST IN HOUSTON—IN EVERYTHING 


THE BRANHAM COMPANY 
National Representatives 


BATH AID 


Maison Jeurelle, 
champagne in effectively packaging this 
new bath preparation, Bain Mousseux. 


New York, 


simulates 


“2. Combining two identical items 
for the price of one or slightly more. 

“3. Combining two different items 
made by the same manufacturer at 
the price of one or slightly more.” 


Specifications for Deals 


The committee asserted that con- 
sumer deals should be limited to (1) 
seasonal and short period special 
sales, (2) introduction of new mer- 
chandise, and (3) samples of new or 
established items in connection with 
the sale of regular sizes of a manu- 
facturer’s goods. 

Following its own meeting, the ex- 
ecutive committee met with the Na- 
tional Advisory Fair Trade Commit- 
tee at the Sherman Hotel, presenting 
a tentative draft of a working pro- 
gram for the latter. The joint com- 
mittee spent several hours consider- 
ing this program, adding suggestions 
and deleting others. Eventually, a 
sub-committee was assigned the task 
of rewriting the program after a con- 
ference with the association’s legal 
counsel, 

The schedule includes seven ma- 
jor divisions: Statistical, publicity, 
compliance, trade relations, state re- 
lations, individual drug store rela- 
tions, and merchandising. 


Must Change Methods 


Virtually all of the combination 
deals now offered by manufacturers, 
individually or in collaboration with 
others, are condemned by the new 
code adopted by the National Associa- 
tion of Retail Druggists. The decision 
represents a victory for the point of 
view exemplified by the Lambert 
Pharmacal Company, St. Louis, 
which was vociferous in its disap- 
proval of a Weco-McKesson & Rob- 
bins deal including the latter’s anti- 
septic. 

It also condemns the popular “one- 
cent sales,” while giving manufac- 
turers enough latitude to offer com- 
binations of their own lines at some 
discount from the sum of the mini- 

(Continued on Page 31) 


LOWER BUYING 
PRICES EARNED, 
SAYS BIG CHAIN 


Robinson-Patman Charges 
Answered in Detail 


Washington, D. C., Nov. 26.—Quot. 
ing the opinion of the Federal Trade 
Commission’s own trial examiner, 
Great Atlantic & Pacific Tea Com. 
pany today filed a brief with the 
Federal Trade Commission asserting 
that all allowances received are 
earned under the provisions of the 
Robinson-Patman Act, whose broker. 
age provisions it is accused of Violat. 
ing. 

The Commissioner’s examiner, ac. 
cording to the brief, concurred jy 
this viewpoint. He reported that 
“the evidence shows that expense to 
sellers when dealing with A&P js 
negligible, while when sales are 
made through brokers, there are a 
number of items of expense in addi. 
tion to the compensation of the 
broker, practically all of which are 
avoided when sales are made to 
A&P.” 


Complies with Law 


Section 2a of the Robinson-Pat. 
man Act forbids discounts, but pro- 
vides “that nothing herein contained 
shall prevent differentials which 
make only due allowance for differ. 
ences in cost of manufacture, sale 
or delivery resulting from the dif- 
fering methods or quantities in 
which such commodities are to such 
purchasers sold or delivered.” 

The brief presents in great detail! 
purchasing methods of the big chain 
to sustain its own belief and the trial 
examiner’s findings that its system 
actually relieves the seller of ex 
pense incurred in dealings with 
others. The examiner is again 
quoted to the effect that the net re 
turn to the seller is usually the 
same, whether sales are made to 
A&P or others, the former perform 
ing functions which must be paid 
for, regardless of who handles them 
The brief ‘‘turns the searchlight into 
every nook and cranny” of the 
chain’s operations. 


Forty Advertisers Quoted 


A&P also takes exception to the f 


failure of the trial examiner to find 
that among reasons why manufac: 
turers prefer to sell to it rather than 
to lesser organizations is that the 
chain’s methods of handling and fea- 


turing advertised brands is valuable f 


to the owner of the _ trade-mark. 
About 40 advertisers were quoted to 
this effect in the lengthy defense 
written into the record by the chain. 


Ae Ak dl 


dealers .. 
70,000 building contractors ... 


ing industry ... 


BUILDING SUPPLY NEWS March 


providing complete buying information, 
ment and supplies . . 


No advance over regular 


59 E. Van Buren St. 


in the only centralized source of buying information ever 
designed for this buying and selling force of the build- 


1938 
Annual Dealers’ and Contractors’ Catalog and Directory, 


indexed and cross indexed, of all building materials, equip- 
Most effective and economical coverage ever provided of 


your dealers and their contractor customers. 
BUILDING SUPPLY NEWS rates. 


write BUILDING SUPPLY NEWS 
Also publishers of PRACTICAL BUILDER 


“Say Bill.... 
how come we didn’t 
get into this big red 
book that’s on every 
® dealer’s desk in 

Amy territory?” 


Don’t miss this opportunity—reach more than 15,000 lumber and building material 
. make your complete story available to their customers, more than 


issue, the 


properly listed. 


Chicago 


Te 


a ane 


A 


1) 4 


= 


left * by : =. ¢ Ye ; ‘ s oo / ’ : . * i " , a 
cpa ke ; : r az in , gts \ : Re ~ Bee okt ; aie cee) Gee he kL ae A eee on! [es Bs Y 3 : an ae ; E i: - e : te , 
L sf F : Ie Te ears ae ee 
ai i ee Pe i 
hed aoe | 
— | 
; “7 “i ~ > 
| - ig ‘ . eee F = andl 
x | 4 mam % = ‘ eis y : ay 
ey US —— 
: | s - oe ." — 
: | eget oie ea — 
_o eae Sa 
| i a2. “Sh Se 
i > hers a8 + 
= giee aS 
fe ; a pl ae . . 
od " Rt (eee <a | 
| a Sah a eS 
my “a oe ae a 
| eee ‘ aN Nei 
Yee — ee 
3 , 7 a ae ) “ Ne z, 4 j 
—————Eee ‘ "yee my = : % | 
i oe oe © E 
: wee gn a roasts "7 o 
PY ieee al me ic | 
4 a : 5 a | 
i : 3 a a n,. ; “eal 
| | 2. Sees ss < 
i ~ ~. 5 
My 54 . * , ~~ 
o © yy i a 
j > iw” 4 
stp? e SS a j 
Re. ; —_—_— Bes — i” Pi t fi Pa 4 * .. 
ee 5 E if j 9 
ae | 7 es % 4 pO 
: a 7 OD i 
; ee eo :, ae es ye 
r ca | ae ae ' f Salt | 
oS a — QO i ot ae 
ee Se ae. aS Wa 
es oe ; \\A : : 
ee ie i ‘ph Ag 
ae | F des LS! = | 
ea | ,, Sed ee a & 9 ig 
ate ‘Ae 8 7 " 
ae | ” et A j 
. we A eae ’ 4 ad 
peat. Po ae wt ——7 Tea Ps 
See i tt is lead bs ae y? ie 2 bik 
ee. | | , 
om aren 
y ‘oes 
Ns ie ee 
ae " (olline 
en | 
ra 
es oe j ——= Rr 
tes - 
ww | 
ene | | ey 
eri. | 
. a | 
an | : 
Bene ‘ 
ne a ‘ 
 _—_— 
ae. a as Ba : 
ear eee 
a ; 
‘ By a 4 | 
wes ee ee | 
a a nk | t 
>. 3 
Sil a A 
Qe: (re 
ae “ oe 
Sit 
et Si j 
ae deve oy , 
see | 
ar ; a oi 90 28 a tag Pr a Ms ee ie | 
See) ; ten ae i ee eee we OH at ee ae J 
: aati : bi 6 a5 jhe Oe ger : * Re 4 é aoe 
ha am! ae 4 ge - agen sh Bt: 
2 fo Ge ee. Se , 4 * i ng Oe AB a 
: i ara Ke Pe ’ % - ee 
a a dhe shes eg. D tg 
ee pass * 2 side ¥ om o% eae id 4 bad 
Ree ‘i ¢ iy se i Sa 4 | i eae 4 
Be 4 ie é é ’ a y 4 alee ee he ie “2 et i ; 
3 Mag tae q a 2 lee 4 4 a eS ae hace 
‘ ow 4 oe ts, : 
ie «abe ee 3 eee é . a ay e es 
ra a pe 8: < , ‘ a - . 
eae . pate? Sa i Pan ee: epee aC: ‘ — poe 
‘ i . ‘ ae tS Ae Nene SR oe Fe ae Fe ‘ Fe ‘ if 
+ iis, lat : Fae Be lane) Sy ee ; Pe x ‘ ; 
or Pea ; ie ; : ee . $ 
val _, ae. Cee cus tg a 4 ee es Pa, — fo : 
i Cie: a. ae ie mz bes 
ae ee. a ee 4 i a ae a Es 
= ‘ee OL aes oy oe hammer ' oo eae. “ - oo ae 
amma a as ERS Eee poe | ae - 5 Se ae = oe iin, ; 
Ss ie oat eeeameer lage co One vee ~ ae a... Ze a 
ae a “Oy hee died ars fbck ees Oe ae “? rn is” re ps ae Sa " sch 
Bipore 3 ‘potas See Pitot. ye ” Senn eee eee - . 3 . a “ee aa 
fenieas aa I ile og ean ater ey " vine Ree Ro eee 3 : ge Eee a 
2 a ne are Ligeia Te) ‘ Bh eee od oS Stee Sal . ee son aes aN be 4 in 
Bere m wie tee ee Cero eae i aa * ; s : am fe - ae. Fe Be. 
BE bao Ree Lor a te — ¥ ‘ee a ae oe a be if a Se aia 5 ae ee Bes 
as _— , TT . ee That * j a P al ed io 
ais aes g ‘ ; ‘ De i oe : . smn ae ies — 
aay. eo, s ' aa Teese i p pratet” : ee te i 
an , 9 “ od, ee ae a ‘ 
“Sy eee ae wee « : Sy apes ae wk. . Se .. 4% 
eee 7 etd . . B b Ee wal f s 4 SORT id Beet say “a - 
ae oe .. ie — heer ge a cs 5 et a rs § 
ae ae . Wve or a aS a 
i itis re oni . 2 > Sag —— al tia Ny. 
fears : Seas . ce idee mre eee Ae %: 2 
on Bee i eS Cre i ee de es Rin a , 
: reed vad Aa Tae ale ee vagdtiieines 2 \ . e = ane ¢ 
ae (ea Sta as Neate aro ; R PY Sere Bee’ ii oye é ee rae cate aed 
aes ae Pile SPO Rac ce 28 eS ae we rtaieme ed A Se hae: rac PRE eet ; 
P ay ? Rie to hye ae PP oe eee ee ee uae: ts ae Tien St ekin, Sette ee a Gatto | eg 
SERRE TES SS A I ae ee a aaa Tae “ 
: Ko! beclead Hi 9 § SNe re nen ee a ee Me ee ee a Ree acters = aa ; 
i eS ae ei ie ere be. a So Ea” gp aaa ; - 
‘ meager 2 Ee ee ee ee Rye ‘ : a 
ae SF ee ; ee a | 
; | i 
Digi he 
ej. a 
pg fe | 
ie Bi y as ety 
ee: 
a xe ga , 
ene, x 
“RET } 5 
Ss aa 
BU se ve a a 
ae SD 
; ia ——eEeESeSeSSSCCCqCNuQqQqQqQuQuQuQunaquq¢ oO ———S—S—S—S—S SS S—S—S=S=q0m0m0s>m590—ow—w>»>p@=__ms00€0€0€0@—0TOoaé>o>0xawDOllellm_-::m"™T™°! :™ ‘ 
x —_—— . 
ee ee é < | arma. ; 
eno Zee: , “Ns: ’ s 
he ae Se : 
— «a 4 : 
Re 7 aes : 
eS aaa ' ; f 
oe Si r SS 2 , [ : 
gc alaes i / an 7 
Pa he Sa : ? 
d oe / 
p> Seiad | 
Sa “= 
se ea . ; ¢ 
oe . 4 ; 
tt ed ae \ “a 
we a Pr or - 
= Rae 5 ad 
ae : ee Je 
oo ee aie "z oie Sot a ie st \ i> oe . 
a 5) ee and owe eee : 
We a oe A eee aoe ‘ ane at : 
oo ae = ne he Nee. 
. S as oy | yet a 1, See aes ol , bz 7 
Shier Ae va f \e ji 
ce es _ F he 
oe. m é 
a amy 
Fae g Fe Po ¥ 
Pa mes € 
Po7ER, a ' 
peo ‘er 
= ee se —_—™. 
OP gaa aie a ss 
ee ae y 
a eos ee > Z a 
he oe YS f ‘ 
sr 7 bs a ‘ , 
"i oe Pe [ k: F 
~ ree 
ae es ; eg. 
a Pap). 
ey sss ta 
eee vA " Z 
hea ‘Soe e 
nes. 2 aa ee - SS 
oh. ae oy \ a 
o> a es > 
i) a ~ oe . 
Be Soo “3 
fe =a ae 
Rae : 
: Boe, nee ee 
ae ‘ae ie uy t 
. ene IR AAI EINE TRLOE LE LETT ELL LAS GEOL ELITE SNS E LABELLED Sloe 5 IIS a + 
eels 2 
“ey Pics J - 
Prades 2s ae aaa 
Nee 2+, a 8 
ae eh acct NG as iy x = 7 a N Be : * 
Ome Viet aeathe o : ok oe ; : Mes cs re ey ae spt SB aap ee Date fo a Satie oy aN Rei 1 Wee ars sae, ae a AN EG. adh Fen ee ee, nee Gini gests ee ms 
Re ; a : ; : rel wo ie f = : % se See ae eRe ote eee eee We OW en ee RO See Ce. Gees) fy act haa an oman 22 ae Pedi einai tere ites Oy 
c : : toes sa ¥ ca: - ‘ es ° ; pe Lay ie ae MAT.. 6 AIR amy esitits Bier ; 


1937 


n-Pat- % 


t pro 
ained 


which 


differ. 
, Sale 
e dif. 
s in 
| such 


detail i 


chain 
2 trial 


ysten @ 


yf ex: 
with 


again # 


et re 


y the q 
de to 


‘form: 


paid 


them 


t into § ; 
f 6the 


o the 


0 find 
nufac- 
* than 
t the 
d fea- 


luable F 
mark. fF 


ted to 
fense 
chain. 


Bae 4 


November 29, 1937 


ADVERTISING AGE 


—— 


A. C. G. HAMMESFAHR, President 


BALTIMORE 
SUN 


BOSTON 
GLOBE 


BUFFALO 
TIMES 


CHICAGO 
TRIBUNE 


CLEVELAND 
PLAIN DEALER 


DETROIT 
NEWS 


NEW YORK 
NEWS 


PHILADELPHIA 
INQUIRER 


PITTSBURGH 
PRESS 


ST. LOUIS 
GLOBE-DEMOCRAT 


WASHINGTON 
STAR 
& 


Additional or Alternate Papers 
@ 
BOSTON 
HERALD 


BUFFALO 
CCOURIER-EXPRESS 


CHICAGO 
TIMES 


DETROIT 
FREE PRESS 


NEW YORK 
HERALD TRIBUNE 


ST. LOUIS 
POST-DISPATCH 


WASHINGTON 
POST 


eM E T RO PO LITA N 


OGRA, 
secon © 


comic 
SECTION 


—weekly 


NEW YORK CITY 


220 EAST 42nd STREET. 


November 8th, 1947 


Dear Jack: 


You're right in what you say about the power 
of newspaper groups for national advertisers, 
and also in what you say about Metropolitan's 
being the "head man" of these groupse In 
all fairness, Metropolitan is entitled to that 
label because of its important markets and 
strong newspaperse 


For example, take the very best that any of 
them have to offer and it's always part of 
Metropolitan! This Week's strength is due 
to Metropolitan's papers; the Three Markets, 
of course, is entirely Metropolitan; and now 
Hearst, to sweeten his package, has added two 
Metropolitan aces; The Cleveland Plain Dealer 
and The Buffalo Courier=Expresse 


Maybe this accounts for the consistently in- 
creasing trend toward Metropolitan. 


Sincerely yours, 


S UN DA Y N_E W_ S§ P A P ERS 


MUrray Hill 2-1574 
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Whose Slogan? | 
Man on Street 


Gives His Idea 


| 


New York, Nov. 24.—‘Not a cough 
in a carload” is a slogan used by| 
Camel cigarettes. “Ask the man 
who owns one” belongs to Buick; 
and Major Bowes is now selling | 
Chase and Sanborn coffee on the 
air. 


favor of advertising and nationally 
advertised products. The remaining 
two were skeptical of all promotion | 


and claimed to disregard it. All| 


those interviewed, however, ex-| 
pressed a feeling that too little) 

| 
|restraint had been used in some) 


advertising campaigns and that as | 
a result they were a bit skeptical of | 
all claims. A majority revealed re- | 
sentment when clerks attempted to 
sell them unadvertised products. 
While most of those interviewed | 
said that they were more influenced | 
by radio advertising than any other 


These were some of the state-| medium, they usually failed to iden- | 
ments which reached the startled tify the sponsors of their favorite | 
ears of advertising men as they as-| programs. 
sembled here last week for a meet-| —_—_—_——_ 
ing of the New York Council of en Shell Plans Picture 
American Association e Revere 4 Shell Petroleum Corporation, St. 
Agencies. What they heard was a Louis, has awarded a contract for a 
man on the street having his Say | fjye-reel, feature length film produc- 
as NBC conducted a special broad-| tion to Wilding Picture Productions, 
cast of Parks Johnson and Wally | Inc., Detroit. This picture will key- 
Butterworth’s Vox Pop. The pro-|note Shell’s 1938 dealer education 
gram was piped directly to the Four /program. Production is under super- 


| visi 4 falter s Com- | 
, . osevelt. vision of J. Walter Thompson 
A’s meeting at Hotel Roose | pany, oye yer oy 


Want More Restraint 


| 


Bermuda Raises Budget © 


The purpose of the broadcast was | 
to give the advertising men a cross| The Bermuda assembly has ap-| 
section of consumer reaction to ad-| proved a 1938 trade promotion adver- 

: _ | tising budget of $125,000, presented 
vertising in general. Of seven ita by the island’s trade promotion 
sons interviewed by Johnson and board. This is an increase of $15,000 


Butterworth, five were frankly in) over the 1937 figure. | 


| Courier-Exrpress, 


showing 


MORE DAILIES 
CHANGE FORMAT 
OF ROTOGRAVURE 


11 of 18 Metropolitan Sec- 
tions to Be Tabloid Jan. 2 


New York, Nov. 24.—With four 
other newspapers making plans for 
conversion of their rotogravure sec- 
tions to tabloid form, 11 of the 18 
members of Metropolitan Sunday 
Newspapers will have adopted this 
roto format by Jan. 2, 1938, accord- 
ing to an announcement today by 
A. C. G. Hammesfahr, president. 

The latest additions are Buffalo 
Cleveland Plain 
Dealer, St. Louis Globe-Democrat and 
Washington Star. Plans of others 
who either have already made the 
change or will do so Jan. 2 were re- 
lated in the Nov. 24 issue of 
ADVERTISING AGE. New rate cards 
copy specifications have 
While 


been issued 


by the group. 


AND ATS 


AN INDUSTRY. AND ATS: 


ao attention of the entire industry will be 
focused on the Heating and Ventilating Exposi- 
Because of the complete preview of the 
Show in the January issue, AUTOMATIC HEAT 


tion! 


and AIR CONDITIONING and its industry will 


share this increased enthusiasm together! 


AUTOMATIC HEAT and AIR CONDITIONING 
thus offers you an unrivaled opportunity to capi- 
talize to the fullest on the Exposition for it will 
enable you to reach, with the same promotional 
campaign, not only the hundreds who will attend 
but the thousands who will remain at home. 

To further assure you that your advertisement 
will do a repeated selling job, the January issue 
will contain other special editorial features listed 
at the right which will cause it to be read and 


re-read. 


The men who influence the sales of your prod- 
uct depend on AUTOMATIC HEAT and AIR 
CONDITIONING for such information to keep 
them abreast of the modern demands of their 
industry. They are the men who sell your prod- 


UBLICATION. 


uct—sell them through AUTOMATIC HEAT and 
AIR CONDITIONING. 

Space reservations for the January issue are 
being accepted now—write today for full details. 


A LEGISLATIVE 


affects the sale 
equipment. 


industry. 


SPECIAL FEATURES 
OF THE JANUARY ISSUE 


the trend of National, State and Local legislation as it 


NEW PRODUCTS FOR 
conditioning equipment to be announced for sale in 1938. 


Distribution Will Exceed 16,000 Copies. 


STUDY OF THE INDUSTRY—Reviewing 


eet 
—$$—$—_. 


NEW MACHINERY MESSAGE FOR CONSUMER 


| 


+ 
iti 


“Breathes there a man, with soul so dead, 
Who never ta himself hath said, 
This is my own, mry native land?” 
~scoTTr 


URE we've ken it on the chin! Sure 
we've had our dusteorms, droughes and 
depressions! So what? The gilt frame may 
have been broken, but the pa ture remains 
wnchanged 
ig rane 
U you ever feet your knees getting a litle 
shaky, try this simple experiment . .. repeat 


these words . . . slowly 


“Before the world, 1AM AN AMERICAN! 
l envy no man, ft fear no man. No man has 
anvthing 1 cower, No man can take away 


som me anvthing | have. 


“Mine is a 


new kind of steel, alloyed with the blood! 


nation of vouth, made ont at a 


strains of many peoples... not too stubborn 
« bend, but too strong ever to he broken. 


Taking a new tack in its 


| COUNTRY 


Lp 


“With is far-flung frontiers, mine iv a 
land 20 broad, so rich im its hidden treasure, 
© vant in its resources that, if we had to, we 
could build a fence around ourselves and 


live forever . . . alone 


“Mine isa people of commen stature, an- 
cursed be class... vaccinated against all 
ismas, cults and imported crack-pet philos 
ophies . .. nedew at a ball game, but danger 
county silent in harde. 

“My people think! Over the roar of wheels, 
in thundering subwavs, in factory and field, 
in the depths of mines, amid the clank of tin 
dinner buckets, behind the drawn blinds of 
their thirry million homes, wherever they 
are, even now they are thinking .. . think. 
ing gut the answers that others cannot find. 
And, when the time comes, they speak . .. 
without starterieng. 

“Lam proud of American inventive 
weniie if there had never heen but juat 
these few Americans . . . Franklin, Fulton, 
Rell, Edison and the Wright Brothers... this 


campaign to bring the 


would sill be che greatest nation on earth. 


“But most of all I give thanks for Ameri- 
can Industry and for American busines 
brains that have found a way to pay better 
wages ... to work shorter hours... to pay 
more for their raw stuff... and stifl, with 
the help of mass production and mas dis 
tribution, give the people what they want 
at Prices they can pay.”* 

> . . 
So long as machinery coprinnes to ease the 
strain on muscle, and Americans after a 
das ‘s work aren't mo tired te Play... meth 
ing really serious ix going to happen to .. 
GOD'S COUNTRY, 


Published in the tedit that there 1+ muerte 
te Busraces than jut yelling gems — 
LINK-BELT COMPANY 
The Leading Munusactarrr 


{ Equipment fos 
Handluag Mowriats omd Tranmere * 


INDIANAPOLIS «© 
ATLANTA © 
Toe 


PHILADELPHIA 
BAM FRANTISCO 


+ CHICAGO 
* ORONTO 


story of machinery's co 


tribution to the public, Link-Belt Company, Chicago, will present this full page 
message in Collier's during Christmas week. 


of automatic heat and air conditioning 


WHAT IS AHEAD FOR 1938—Forecasts from men of 
authority in the automatic heat and air conditioning 


STATISTICAL REVIEW—A complete statistical picture of 
the automatic heat and air conditioning industry for 
1937. 


1938—Automatic heat and air 


the development of a new technique 
in handling of news pictures was 
logical, it is more difficult to ex- 
plain the trend toward the smaller 
page sizes, according to the an- 
nouncement of Metropolitan Sunday 
Newspapers. 

“It isn’t that the larger size was 
at fault,” said the analysis. “The 
larger size offered layouts that were 
impressive and still are. The dif- 
ference might be said to be one of 
taste—that and the _ inexplicable 
thing called trend, which now de- 
crees that gravure should don a new 
garb which would give it, in the par- 
lance of the trade, ‘a more complete 
package.’ 

“The new editorial method had 
much to do with this. Publishers 
are convinced that a smaller format 
offers a better page size for the pres- 
entation of pictorial matter, which 
is now a thing of several pictures, 
instead of one, as formerly. The 
eye, they hold, will encompass the 
pictorial contents of the tabloid size 
page more comfortably than it did 
the larger size, the larger format 
tending to disperse interest instead 
of focus it” 

Gravure was introduced in this 
country, the group recalls, by the 
late Adolph S. Ochs, of the New York 
Times, who got his first glimpse of 
the process while visiting Germany 
in 1912, and later imported the neces- 
sary presses for installation of the 
method in the Sunday edition of the 
Times. The vogue for gravure spread 
rapidly, being given impetus by the 
war. 

“The picture content of gravure 
sections during the 23 years between 
1913 and 1936,” the announcement 
continued, “was largely a miscella- 
neous one consisting of odds and 
ends of pictures, unrelated for the 
most part, except during the war, 
when a common character identified 
many of them. Later they became 
miscellaneous again and so contin- 


ued until the spring of 1936. 

“Miscellaneous pictures, it was 
found, were sporadic in the reader 
interest they aroused—as sporadic, 
indeed, as the pictures themselves. 
The eye moved from one to another 
with only casual attention, and the 
attention was in ratio to the element 
of story the picture contained. Few 
pictures told all of a story, and to 
tell all, gravure had to show more 
than one picture of the same subject 
—probably three or four, possibly 
seven or eight. 

“This discovery called for a new 
editorial method controlling gravure 
—for a method which would present 
pictorially the beginning, middle and 
end of every story. The first essen- 
tial to the new technique was an 
idea on a subject of reader interest— 
and then followed its pictorial de- 
velopment step by step, in which it 
was conveyed to the reader visually. 

“This, and one other thing! An 
idea, or subject of reader interest 
which made it a logical candidate 
for gravure, aroused definite expec- 
tations which must, editorially, be 
satisfied. The essence of reader 
interest was curiosity, and where 
this was stimulated, it must neces- 
sarily be gratified. This demand 
made essential the employment of 
informative captions which would 
tell the reader all that he might 
reasonably desire to know. 

“The Detroit News, first of the 
group of Sunday papers to change 
the format of its gravure section, 
has expanded the explanatory cap- 
tion into a treatment that is jointly 
one of pictures and text. In this 
way, a complete story of the subject 
matter is expounded, making for pro- 
nounced reader satisfaction by its 
method. Care is taken to give not 
only all the pictorial facts, but all 
of the textual ones as well, with the 
result that pictorial presentation of 
stories has jumped into reader 
popularity almost overnight.” 


executives 


The Buying Mood... 


...Is a business mood, and that’s 
the mood in which Central Western 


business newspaper, the 


Chicago Hournal of Commerce 


— AND LASALLE STREET JOURNAL — 


read their specialized 
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heres NO SQUAT 


- NO STOOP 
NO UIN 


When Philco decided to sell “style,” and the country’s adver- 


tising media were flooded with the now famous “No Squat... 


No Stoop .. . No Squint” characters, Oklahomans welcomed the 


new Philco. They welcomed it to the tune of a 33 1/3 percent 


increase in Philco sales for Oklahoma over the same period 


a year ago. 


All of which isn’t unnatural for Philco’s reception in Okla- 


homa. Oklahoma has led in Philco national sales for the last 
seven years. For four consecutive years Philco’s Oklahoma 


distributor has enjoyed a 25 percent increase in sales over 


each preceding year. 


Is it any wonder then that Philco is convinced Oklahomans 
ARE impressible, that Oklahomans needn't be bullied into 
buying but only need to be shown? Is it any wonder that 
Philco—always with sales GAINS in mind—chose the Okla- 


| homan and Times and remained exclusively in the Oklahoman 


and Times for seven years? 


MON MO SCM THE DAILY OKLAHOMAN 
oor! OKLAHOMA CITY TIMES © 


SR es ee 
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Manual on Food 
Advertising Is 
Issued by AGMA 


New York, Nov. 24.—To provide 
the retail grocer with “copy created 
by the world’s finest advertising tal- 
ent,” Associated Grocery Manufac- 
turers of America today announced 
publication of the “AGMA Book of 
Grocery Advertising,” a compilation 
of 3,800 tested selling and advertis- 
ing aids, covering many of America’s 
leading brands of grocery products. 

“The book is designed to serve sev- 
eral purposes,” said Paul S. Willis, 


AGMA president. “It is an advertis- 
ing manual containing descriptive 
phrases, advertising copy lines or 
slogans for more than 400 well known 
brands of grocery products. These 
tie in, at point of purchase, with the 
millions of dollars annually spent by 
our members for consumer eye and 
ear impressions in all important 
media.” 


Brand Copy Highlighted 


The book, compiled by Zola Vin- 
cent, Portland, Ore., agency execu- 


tive, gives further service to the ad- | 


lines and pieces of institutional copy 
in promotion of the interests of well- 
known brands. 

First edition of the book, 76,000 
copies, will be distributed to the ad- 
vertising offices of all grocery volun- 
tary and co-operative groups head- 
quarters, corporate chains, super 
markets, wholesalers who provide an 
advertising service for local dealers, 
and to large volume independent gro- 
cers throughout the United States. 
| Distribution will start Dec. 1. 


Case to Macfadden 


vertising grocer in offering a com-| 


pilation of adjectives with taste 
vision, smell, touch and practical ap- 
peal; a 


| Deryl J. Case has joined the divi- 


’| sion of marketing and research of 


Macfadden Publications, Inc., New 


collection of descriptive | york. He was formerly with Stand- 


phrases and many suggested head-!ard Statistics Company. 


Gets Overhaul Sales 


Brace Beemer, Inc., Detroit, has 
been appointed by Overhaul Sales 
Company of Michigan, Detroit, as ad- 
vertising counsel. Radio will be 
used. R. J. Edsall is account execu- 
tive. 


Melcher Advanced 


R. E. Melcher, sales manager, Gen- 
eral Outdoor Advertising Company, 
Kansas City, has been appointed na- 
tional market representative on the 
headquarters staff at Chicago. 


In New Quarters 


The Chicago office of Outdoor Ad- 
vertising, Inc., has been moved to 400 
N. Michigan avenue. The new tele- 


phone number is Delaware 4141. 


to you in a personal way since the 
days when it bought beaucoup vin 


rouge back of the lines. 


$$$ But its gyrations mean plenty 
to business men who are typical of 
the 100,000 major money-makers 


who read The Wall Street Journal. 


$$$ You can imagine why the nor- 
mal daily reading time of 2914 
minutes was largely extended one 
day last fall when the news that 
the United States and Great Britain 


would aid France in devaluing the 


franc burst upon commercial and 
industrial America via The Wall 


Street Journal. 


$$$ And you can see why wine and 
liquor importers, steamship and 
travel executives, and perfume dis- 


tillers, not to mention American 


manufacturers, merchants and 


bankers with interests involved, 


$$$ Brain-racked copy writers and 


paid unstinted attention to The 
Wall Street Journal—especially 
when you realize it gave them the 


news three days before any other 


paper! 


he morning MUST of the MONEY MAKERS 


5 DE-VALUATION! 


Possibly the franc has meant little 


harassed account executives, deep 
in day-by-day service, perhaps can 
forego an intensive study of this 
paper. But even the most cursory 
skimming will show them a daily 
average of 35 news stories about 
important developments among 


firms that advertise. 


$$$ As background for the intelli- 
gent discussion of business trends 
and movements no publication, 
anywhere, equals the clear, full, 
fair news volume of The Wall 


Street’ Journal, the morning Must 


of the MONEY MAKERS. 


DISMISS 7 OIL 
DEFENDANTS BUT 
57 STILL HELD 


Judge in Price Case Rules 
Against Discharges 


Madison, Wis., Nov. 24.—Three oi] 
corporations and four of their execu- 
tives face a pleasant Thanksgiving 
today, as the result of dismissal of 
charges against them in the whole. 
sale anti-trust case brought by the 
government. Sixteen companies and 
41 individuals are still confronted 
with charges, Judge Patrick T. Stone 
having refused to accede toa dis- 
missal motion of the defense. 

The companies discharged are Gulf 
Oil Corporation, Gulf Refining Com- 
pany and the Texas Company. The 
executives dismissed are those of the 
Texas Company, including W. S. S. 
Rodgers, president; R. D. Cotting- 
ham, assistant to the president; H. 
W. Dodge, vice-president in charge 
of sales, and P. C. Scullin, general 
manager of Indian Refining Com- 
pany, a subsidiary. 

Executives of the two Gulf com- 
panies resisted removal to Madison 
after their indictment here and are 
not now on trial. 

With the jury excluded from the 
courtroom, Judge Stone brought 
lengthy counter-arguments of gov- 
ernment prosecutors to an abrupt end 
by ruling against the motion of the 
defense for a dismissal of charges 
against 57 remaining defendants on 
the ground of lack of evidence. 


Trial Will Continue 


The court tempered its decision 
that enough evidence has been ad- 
duced to justify proceeding with the 
trial, with the explanation that this 
applied to the corporations and not 
necessarily to all of their officers. 

“While there is substantial evi- 
dence to support a finding of guilt 
among a number of these individ- 
uals,” he said, “I want to give the 
question more consideration and 
shall withhold my ruling until some 
later time.” 

Whereupon the court wished the 
defendants a “happy Thanksgiving” 
and recessed until Monday, when the 
case enters its ninth week. 

Most of the arguments for dismis- 
sal were offered individually. Coun- 
sel for Standard Oil of Indiana con- 
tended that the entire case is based 
upon an alleged “change in the 
course of conduct” of major com- 
panies in purchasing from independ- 
ent refiners, but that Standard Oil 
bought no “distress” gasoline. 

Attorneys for Pure Oil Company 
sought dimissal of most of its ex- 
ecutives under indictment on the 
ground that no evidence had been in- 
troduced to show that they knew of 
any price-fixing program. 


Complete Broadcast- 
ing Facilities |Wired 
and Transcribed 


TRANSAMERICAN BROADCASTING 
AND TELEVISION CORP. 


JOHN L. CLARK, PRESIDENT 


NEW YORK 

521 Fifth Ave. 

MUrray Hill 
6-2370 


HOLLYWOOD 
5833 Fernwood 
Avenue 
HOllywoed 53/5 


CHICAGO 
333 N. Michigan Ave. 
STate 0366 
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OVER-T0-COVER 
READERS: 3: THEM! 


MILLIONS 


@ LOOK’S publishers set their first year’s 
circulation goal at 1,000,000 copies per 
issue. LOOK arrived at a newsstand circu- 
lation of 2,000,000 in exactly ten months! 

Unprececented! Other magazines of 
unquestioned merit required years to 


hoist themselves to the 2,000,000 mark. 
Why is it that LOOK has written this new 
chapter in publication history? Why this 
astounding public interest in a magazine 
that has not yet seen its first birthday? 
Undoubtedly, the first answer that occurs 


is pictures. But equally important, we think, 
is LOOK’S editorial plan of using pictures. 
LOOK discards traditional editorial make- 
up . . . STARTS with pictures instead of 
type matter . .. ADDS headlines and brief 
captions . . . CREATES stories told-in- 
pictures . . . BUILDS reader-traffic by 
spotting interesting features all through the 
book . . . thereby GAINS tremendous 
cover-to-cover reader-power. 


And Finds ‘A New Way to Reach 
and Influence Millions’’! 


With these millions of cover-to-cover read- 
ers, LOOK gives every advertisement it 
publishes a better break. That American 
advertisers are keenly conscious of this fact 
is attested by the qu lity and quantity of 
orders already placed for 1938 schedules. 


Look, INCORPORATED, DES MOINES, IOWA 


NEW YORK CHICAGO DETROIT ATLANTA 
551 Fifth Avenue 333 N. Michigan Avenue General Motors Building . . Grant Building 
Murray-Hill 2-8730 Central 8127 “3 Madison 6871 Walnut 8615 
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INURL. 
E TRUST 


“We the people,” in all parts of the country, 
have come to trust Public-Labeled merchan- 
dise. 

The public’s long experience with such mer- 
chandise is the reason for this nation-wide 
public confidence. For the public knows that 
a Public Label is assurance that the product 
it represents is of definite quality and value. 


Good Housekeeping Public Labels 


Over 25 years ago Good Housekeeping in- 
augurated a policy of publicly labeling mer- 
chandise that passes its tests and meets its 
high standards of quality. Today the Bureau 
and Institute Seals and the Guaranteed as 
Advertised emblems are probably the most 
famous of American trade marks. They repre- 
sent to over 2,200,000 Good Housekeeping 
readers-—-and many times that number of 
other women—the last word in trustworthi- 


Good Housekeeping 


ness. In fact, they are American “buy-words” 
—sign posts that guide millions of women to 
satisfying purchases. 


Potent Sales Weapons 


Every day sees more and more consumers 
wanting to know more about products offered 
them for sale. Good Housekeeping verified 
brands of merchandise offer satisfying an- 
swers to these questions...identify known 
standards of quality ... assure definite value 
for the consumer’s dollar. For the consumer 
knows Good Housekeeping laboratories and 
testing facilities are unbiased, scientific and 
practical ... that they were created and are 
maintained solely for the protection of Good 
Housekeeping readers and the public at large 
... and that never can these research and _test- 
ing facilities be bought—-for any reason! 
That’s why nothing else sells the public so 
quickly as a Good Housekeeping Public Label. 


Everywoman’s Magazine 
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Good Housekeeping has earned its leadership by carning the faith of its readers 


In 1937... | 
For the 3rd consecutive year 
Good Housekeeping is 


by every yardstick 


in pages : 
in lines 


in dollars 


By all three standards of comparison, Good House- 


keeping is the leading general woman’s magazine. 
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ADVERTISING AGE 


DISTRIBUTION 
CITED AS KEY 
TO LOWER COST 


Scriven Says Flawless Chain 
Is Manufacturers’ Need 


Chicago, Nov. 23.—The multi- 
phased pathway of distribution was 
projected yesterday as a vital front 
for cost-reducing efforts of manufac- 
turers, faced with irreducible in- 
creases in raw materials, wages and 
taxes, by L. Edward Scriven, director 
of the market and plan board of Bat- 
ten, Barton, Durstine & Osborn, Inc., 
who addressed a luncheon meeting of 
the Chicago Business Papers Associ- 
ation. 

Most manufacturers today, he said, 
are unable to maintain a consistent 
ratio of net profit to gross sales, al- 
though the latter may be heavily 
increased. While distribution offers 
the most likely spot in the marketing 
chain for cutting costs, he warned 
his audience that there is danger in 
improper or incomplete scanning of 
a product’s distributive phases. 


Flaw Spoils Whole Chain 


Well-placed and sustained advertis- 
ing, for example, would not be suffi- 
cient to overcome dealer antagonism 
toward a product. As an illustration 
of this, he recalled the experience of 
a large manufacturer whose radio 
program ranked high in national ap- 
peal some years ago. The product, 
Mr. Scriven said, was a reputable one 
backed by everything necessary to 
warrant substantial sales. A flaw in 
the company’s selling plan, however, 
caused many dealers to boast of the 
minute sales this product scored in 
their stores and of their success in 
offering substitutions for the adver- 
tised brand. Correction of the pro- 
cedure this company had used in 
selling to its dealers effected a com- 
plete change of the sales picture, 
Mr. Scriven said. 

Conversely, he pointed out, a com- 
pany’s good name and reputation 
often overcome much sales resistance 
on the part of the consumer. The 
example he cited of this was of a 
major manufacturer who discovered 
the potency of the company name as 
a guarantee of quality on newer prod- 
ucts of the company. 


Clerk’s Attitude Vital 


Clerks who actually sell the arti- 
cle to the consumer were also pic- 
tured as vital elements in the selling 
chain by Mr. Scriven. Many manu- 
facturers, he said, have helped these 
clerks to gain better sales records 
for themselves and in doing so have 
bettered sales for the company’s 
products as well. 

Package design and advertising 
were included in 14 basic distribu- 
tion elements cited by Mr. Scriven, 
although he placed advertising at 
some distance from the top of the 
list. This, he said, is because ad- 
vertising cannot be expected to over- 
come other flaws in the distributive 
chain. 

The association also received for- 
mal announcement of the resigna- 
tion of President John H. Sweet, cir- 
culation manager of Traffic World. 
Mr. Sweet will shortly leave that 
post to accept a position with Poor’s 
Industry and Investment Surveys, 
Wellesley, Mass. Succeeding him as 
President will be Stanley R. Clague, 
Secretary of Modern Hospital. 


Purchases New Press 


Simplicity Magazine, New York, 
has purchased an additional new 
Goss high-speed press, doubling pres- 
ent capacity. The new equipment 
Will add super stock covers and four 
color process inserts, which will soon 
be available to advertisers. 


Holmgren with Wood 


E. T. Holmgren has joined Wood 
Conversion Company, St. Paul, as 
Sales promotion manager. He was 
formerly with Celotex Corporation, 
Chicago, in charge of public relations 
activities and publications. 


West Coast Studios, 
Eshbaugh Affiliate 


West Coast Sound Studios, Inc., 
New York, producer of business talk- 
ing pictures, and Ted Eshbaugh 
Studios, New York, producer of ani- 
mated cartoons and drawings in tech- 
nicolor, have become affiliated. 

Under the new arrangement, Esh- 
baugh can use West Coast equipment 
and facilities and West Coast as- 
sumes exclusive sales representation 
for Eshbaugh Studios. 


“Electrical News” Out 


Chicago Electrical News, monthly 
news magazine, has been issued by 
E. T. Rowland, publisher and editor, 
at 20 North Wacker Drive. Mr. Row- 
land was formerly with Electrical 
Wholesaling, McGraw-Hill publica- 
tion. 


Colgate Names 
Chicago Agency 
for 3 Products 


Chicago, Nov. 24. — Benton & 
Bowles-Chicago, Inc., will take over 
advertising of Colgate tooth powder, 
Colgate Rapid shave cream and Col- 
gate Brushless shave cream, Dec. 1, 
according to an announcement today 
by E. H. Little, vice-president in 
charge of sales and advertising of 
Colgate-Palmolive-Peet Company. The 
remainder of the account will remain 
with Benton & Bowles, New York, 
with the exception of Halo shampoo, 
handled by N. W. Ayer & Son. 


Space orders for these products will 
now issue from Chicago for the 
first time in. more than three years. 
Colgate-Palmolive-Peet Company 
moved its general offices to Jersey 
City May 1, 1934. Prior to that, all 
of the company’s advertising was 
handled by a Chicago agency. 

The company maintains a ‘arge 
district sales office in Chicago. C. R. 
Pearce, chairman of the board, also 
has headquarters in the Palmolive 
bldg., Chicago. 


MacEvoy Joins Picard 


John F. MacEvoy. has been named 
production chief of Picard Advertis- 
ing, Inc., New York. He was form- 
erly with the advertising department 
of the Music Trade Magazine Corpo- 
ration, New York. 


Yankee to Mason 


Yankee Fiber Tile Company, De- 
troit, has named Chas. A. Mason, 
Inc., Detroit, as advertising agency, 
with plans being made for a cam- 
paign to the building industry 
through business and consumer pub- 
lications and direct mail. This agency 
also has been appointed by Mannone 
Italian Foods, Inc., Wood Art Corpo- 
ration and G. & S. Tool Company, all 
of Detroit. 


Woodyard to WALR 


With the purchase of stock in Sta- 
tion WALR, Zanesville, O., Ronald B. 
Woodyard has resigned from Station 
WCPO, Cincinnati, to become WALR 
manager. Mr. Woodyard was form- 
erly assistant to James C. Hanrahan, 
vice-president of Scripps-Howard Ra- 
dio, Inc. 


1938. 


Now... 


live well. 


They comprise a BIG market. 


if you hope to win them, you've got to go after them 
in a BIG way. 


MR. & MRS. CENTRAL INDIANA are among your 
most important prospects, Mr. Advertiser. 
what is good, buy what is good . . . in VOLUME 


They know 


And 


(and this is important) more central 
Indiana families are reading The News than have ever 
before read any Indiana daily newspaper. Four-fifths 
of all Indianapolis families and half of those in the 
trading area read The News regularly and respond to 
its advertising habitually. 


Schedule The News if you want to make the most 
of your sales opportunity in this important market in 


New York: Dan A. Carroll, 110 E. 42d St. 


Chicago: J. E. Lutz, 435 N. Michigan Ave. 
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Hospitals and sanatoriums 

Schools and colleges 

Homes; schools for deaf, blind, asylums, etc... 
Jails, houses of correction, penal institutions.... 3,163 
Government institutions 

Restaurants 

Building owners and managers 

Real Estate departments of insurance companies 
Steamship lines and dining car systems 
Power and gas companies................ énwnee 
Outfitters and their salesmen 

Institutional departments of department stores. . 
Architects specializing in institutions 
Manufacturers and their agents 

Miscellaneous 
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Immediately after the first issue of INSTITUTIONS 
was placed in the hands of the more than 55,000 
buyers and specifiers of the institutional field, a 
steady stream of letters started pouring in! These 
letters from every type of institution speak for them- 
selves. They say: 


“Should be of great benefit to the buyers in any in- 
stitution.” 

“This magazine is a source of interest and pleasure 
to the hotel equipment men.” 


“If your first issue of INSTITUTIONS is indicative of 
what is to follow, you will fill a void in the food trade 
publications.” 

“I intend to make use of all the facilities you have 
provided for the readers’ use.” 


“Came just at the right time . . . am in the market for 
equipment.” 


“As Purchasing Agent in charge of maintenance of 
some fifty theatres and diversified types of buildings, 
I have found a number of items in this issue which 
are of interest and will assist in contacting the manu- 
facturer.” 


“Have read your INSTITUTIONS paper from cover 
to cover and from top to bottom, like the size, type, 
arrangement of subjects, in fact everything in the 


paper appeals to me.” 


“To our way of thinking it is to the ‘point’ and that 
is what we all are looking for.” 


“We are interested in receiving all literature, etc. 
that you might have in reference to interior decorat- 
ing problems... . Thought you could furnish us with 
some good ideas as to type, decoration, equipment, 
etc.” 


“Just the thing for Buyers in Institutions.” 
“What a practical idea.” 
“Very interesting to us jobbers.” 


“Am interested in a price of approximately 200 
chairs.” 


“Please quote prices of folding chairs also on folding 
tables.” 


“Promises to be a successful and helpful journal.” 
“Wish you success.” 

“Certainly unique.” 

“Will become one of the outstanding magazines.” 


This reader acceptance and its complete coverage 
of the institutional field can mean only one thing to 
the advertiser—RESULTS! 


* 


A complimentary copy of “Selling the Entire Insti- 
tutional Market” will be sent upon request. 
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Czarism in the Drug Field 


The National Association of Retail 
Druggists, as reported in this issue 
of ApverTIsING AGr, has adopted a 
new “code” which seeks to prevent 
any two manufacturers from jointly 
sponsoring a deal whereby both 
their products are sold as a unit 
below the fair trade price of both 
if sold separately. The code also 
condemns two-for-one and one-cent 
sales, when instigated by the manu- 
facturer, as well as all other con- 
sumer deals which materially alter 
the minimum retail prices on any 
products for which minimums have 
been set under fair trade laws. 

The soundness of the specific pro- 
visions of this code is open to seri- 
ous question, but the attempt of the 
NARD to set itself up as the su- 
preme authority over all factors in 
the drug field through the promulga- 
tion of autocratic rulings which 
greatly hamper the merchandising 
freedom of manufacturers and 
wholesalers presents a much more 
serious problem. 

State fair trade laws and the na- 
tional enabling act were adopted 
almost entirely as a result of agita- 
tion sponsored by independent drug- 
gists and the NARD. They are 
being utilized by an important num- 
ber of owners of nationally-known 
trade-marks in the drug field in the 
belief that the independent druggist 
needs and deserves all the merchan- 
dising assistance which the national 
advertiser can reasonably give him. 
But if, using the Tydings-Miller act 
as a springboard, the NARD is to 
continue to prescribe and narrow 
the natural merchandising activities 
of national advertisers with an im- 


perious and all-embracing hand, ad- 
vertisers will soon tire of their bar- 
gain. 


If fair trade laws are to work as | 
their sponsors intend, they must ex | 
e | 

tend their benefits to all divisions 


of the field, and must be of mutual 
advantage. Any program which at- 
tempts to collect all of the benefits 
for one division of the field, while 
hampering the normal operations of 
another division, is doomed to fail. 

Already there are plentiful indica- 
tions that consumer groups, as well 
as important divisions of the na- 
tional administration, view minimum 
price laws with some distrust. It is 
not at all fanciful to assume that 
efforts will be made to repeal or 
amend the Tydings-Miller act, as 
well as state fair trade acts, within 
the near future. 

If and when such efforts are made, 
the brunt of the defense will rest 
squarely upon the retail druggists, 
who were most insistent upon the 
passage of the acts and who have 
benefited most from their operation. 
It will be well for the National As- 
sociation of Retail Druggists and all 
other representatives of the group to 
bear in mind that when that time 
comes, the whole-hearted support of 
manufacturers will be at their dis- 
posal only if these manufacturers 
feel that fair trade laws have oper- 
ated for the mutual benefit of all 
factors in the drug field. Certainly 
no support can be expected of them 
if all of the benefits of the act are 
to be conferred upon retailers, while 
the manufacturer finds himself con- 
stantly in a more cramped and more 
unpleasant situation. 


Too Much for Psychology 


The efforts of motor car manu- 
facturers, oil companies, insurance 
companies and others to reduce the 
toll of motor accidents through 
safety advertising is highly com- 
mendable, and should be continued 
and intensified. 

Yet it becomes increasingly ap- 
parent that no substantial reduction 
can be made in automobile accidents 
and fatalities by depending entirely 
upon a_ psychological appeal for 
safety addressed to the motoring 


public. The problem is in large 
measure an engineering problem, 
one in which engineering. brains 


must be applied in an attempt to 
develop a set of conditions under 
which a large proportion of present 
day accident hazards would be au- 
tomatically eliminated. If all of the 


multitudinous factors interested in 
motor safety could agree upon def- 
inite engineering principles under 
which the incidence of automobile 
accidents would be substantially de 
creased, advertisers could then per- 
form a remarkable public service by 
urging the adoption of these engi- 
neering principles and thus hasten- 
ing the day when motoring would 
be safer for motorist and pedes- 
trian alike. 

If, for example, Shell advertising 
pictured, not “the city of the future” 
but the city as it should be today, 
and if other advertisers, acting upon 
sound engineering advice, presented 
similar stories, it cannot be doubted 
that the construction of such cities, 
with resultant safer driving, would 
be materially hastened. 
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Country Gentleman 


"We call him Public Enemy Number One." 


Ad-libbing_ 


New Aijid for Diets 


There isn’t any product under the 
sun that can’t do its bit in the great 
feminine crusade for leaner figures. 
The latest recruit to the cause is 
Chase and Sanborn, tying up its 
fresh coffee theme to the diet prob- 
lem by pointing out, quite sensibly, 
that there’s no sense to being slim 
“if you're going to get run-down and 
feel headachy all the time.” The 
point, of course, is that fresh coffee 
is more essential to the dieting lady 
than to the one who uses the bever- 
age to wash down a pound of mashed 
potatoes. 

Chase and Sanborn even goes so 
far as to print a two-day diet, with 
the notation that the rest of a spe- 
cial 14-day diet is available on re- 
quest. But the dairy and sugar in- 
terests won’t like it. The diet calls 
for “one cup clear coffee plus one 
teaspoon of sugar,” with a footnote 
advising that if you take your coffee 
without sugar, you can drink all you 
want. 


Losing a Market? 


Scouts report that efforts to keep 
the old bus from freezing up by put- 
ting the proper mixture of Prestone 
in the radiator are falling flat, be- 
cause it’s pretty hard to get any Pres- 
tone. The same situation prevailed 
during most of last winter, the an- 
swer being that glycerin is in such 
demand for military purposes that 
there is no available supply for such 
prosaic and peaceful products as 
anti-freeze mixtures. If the glycerin 
producers are holding out on ordi- 
nary commercial users in order to 
satisfy the demands of the war lords, 
we can’t help thinking that they are 
giving a perfect exhibition of the 
unenlightened selfishness which 
helped make the last seven or eight 
years so painful. There seems no 
need to point out that if motorists 
can’t get Prestone and similar glyc- 
erine mixes with which to keep their 
radiators liquid, they’ll use some- 
thing else, and it won’t be long be- 
fore Prestone and its contemporaries 
will have completely lost a market 
which has been carefully, and more 
or less expensively built up over a 
period of years. 


The Studios Move In 


This column has commented before 
on the rush to Hollywood of the 
radio sponsors, and we're still 
worked up about it. If memory serves 


|correctly, sponsored radio got its 
most resounding slaps, not many 
years back, from those same movie 
interests who now, unable to kill 
radio, have marched in and taken 
over a big slice of it. The pages of 
the movie trade press were filled 
with lamentations and dire warnings 
against the ogre of radio and the 
things it was doing to box office re- 
ceipts. When one studio, not so 
many years back, was brash enough 
to allow a couple of its players to ap- 
pear on the air, the Hollywood welkin 
rang with denunciations and cries of 
traitor. 

But this is a changing world, and 
the movie bigwigs finally got the 
idea. Since screaming couldn’t kill 
radio, it was far better to move in on 
the new industry and direct it along 
lines least obnoxious to themselves. 
So now Hollywood is not only the 
movie capital of the world, but for 
all practical purposes, the radio capi- 
tal as well. 

Perhaps the movies are doing a 
good job for radio. But it will be 
well to remember than even $25,000 
weekly talent fees won’t keep the 
vast movie plants going. Their pri- 
mary business remains the movie 
business, and it is reasonable to as- 
sume that no sideline, no matter how 
profitable, will be allowed to inter- 
fere seriously with their primary 
source of profits. 


Jottings 


That Buick headline—“it covers 
rough going with the cushioned 
prowl of the panther’—strikes us as 
a mouthful. . . Philadelphia’s Corn 
Exchange National Bank tied up with 
National Milk Week with a good 
looking ad which included one of the 
most effective pastoral scene illus- 
trations you’ve ever seen in news- 
paper black and white. .. It seems to 
us Utica’s Boston Store reached the 
height of something-or-other a few 
days ago when it used a full page in 
local dailies to reproduce the front 
page of a 10-page ‘‘newspaper size 
circular being distributed in Utica 
and vicinity” to advertise its semi- 
annual sale. .. But at that it’s prob- 
ably no worse than the New England 
dairy which called an aluminum milk 
bottle hood “an outstanding inven- 
tion of dairy science.” . . The Mem- 
phis drug chain which addresses its 
advertising to Memphians gives us 
that long-sought opportunity to won- 
der out loud if natives of Santa Bar- 
bara are Santa Barbarians. 
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Information 
for 
Advertisers 


The following documents may be 
secured without charge from com- 
panies sponsoring them, or through 
ADVERTISING AGE, by any national ad- 
vertiser or advertising agency execu- 
tive writing on his business letter- 
head. 


No. 1262. Brand Preference Survey 
of 1,000 Homes in Kansas City, 
Kansas. 

The Kansas City Kansan has issued 
this brand preference study covering 
a wide variety of products from anti- 
septics to electric washers. On most 
of the products the survey covers the 
years 1930 to 1937, inclusive. 


No. 1263. Kansas Radio Facts. 


Station WIBW has issued this sur- 
vey of Kansas radio homes, covering 
ownership, listening habits, station 
preference and program selection. 


No. 1264. 
N. D. 
In this colorful brochure, WDAY 
describes the rich farming district of 
its market in the Red River Valley, 
and presents a table of figures on 
station coverage, population and 
sales, and facts about its program 
and merchandising service. 


No. 1253. 1937 Liberty, Macfadden 
Women’s Group, True Story Cir- 
culation, 

Macfadden Publications, Inc., has 
issued this detailed circulation 
analysis of Liberty, Macfadden Wo- 
men’s Group and True Story. It in- 
cludes circulation by states and geo- 
graphical divisions; in the 377 cities 
of more than 25,000 population; and 
in all places of more than 1,000 popu- 
lation, arranged by states and coun- 
ties. In all cases the figure is given 
for the combined total circulation, as 
well as for each unit. 


No. 1242. Profits Answer the Ques- 
tion—Why Should I Advertise to 
the Rural Market? 


Country Gentleman has issued this 
booklet containing retail, wholesale, 
government and other figures to 
show how and why the rural market 
is essential to the profits of manu- 
facturers and distributors. Facts 
based on studies of wholesalers’ op- 
erations, and on breakdowns of re 
tail trade association studies in the 
food, drug and hardware fields show 
what the profit offered by rural 
America means. 


No. 1228. Survey of Users of Sim- 
plicity Magazine. 

This report, issued by Simplicity 
Pattern Company, covers a recently 
completed Starch survey of users of 
Simplicity Magazine, based on 1,002 
interviews. Interesting details are 
revealed in the microscopic inspec- 
tion of these families’ employment, 
buying power and habits, brand pref: 
erences, car and appliance ownership 
and so on. 


No. 1252. Pacific Gold. 


Associated Weekly, the all inclu- 
sive name for the magazine and 
comic sections of 12 newspapers in 
the seven Pacific Coast states, has 
issued this study which provides 4 
graphic picture of the Pacific Coast 
market, including buying power, 
sales, readership, and coverage of 
Associated Weekly by states, counties 
and cities. 


No. 1251. WCLO in Action. 


A photographic review of its listen- 
ing area, station facilities, programs 
and merchandising service, has been 
issued by Station WCLO, Janesville, 
Wis. 


Station WDAY, Fargo, 


No. 1245. Go South for Rural Sales. 

A billion dollar cash income for 
Southern farmers in the first seveD 
months of 1937 is reported in this 
folder issued by Progressive Farmer 
and Southern Ruralist, with more 
than a billion yet to come from cot- 
ton and tobacco. Details of the pub 
lication’s coverage of this prosperous 
market are given. 
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ADVERTISING AGE 


November 29, 1937 


GROCERS ONLY 
TO DISTRIBUTE 
FACIAL TISSUES 


Weil Announces Strategy for 
Moeskin Line 


Chicago, Nov. 24.— Distribution 
through grocery stores exclusively 
is the unique sales strategy adopted 
by Harry B. Weil & Associates, Chi- 
cago, for Doeskin facial and cleans- 
ing tissues, for which they have just 
been appointed exclusive sales 
agents. Doeskin is the product of the 
newly organized grocery division of 
San-Nap-Pak Mfg. Company, New 
York, said to be one of the two larg- 
est manufacturers of facial tissues in 
this country. 

Mr. Weil’s experiment will be 
watched closely by merchandising 
experts, because of his intimate 
knowledge of the grocery field gained 
through his former connection with 
Seminole Paper Corporation, Chi- 
cago. It is based on the theory that 
grocers will rally to the support of a 
product which is commonly sold 
chiefly through drug channels, par- 
ticularly if it offers a reasonable 
margin of profit. 


Druggists Are Outnumbered 


Furthermore, Mr. Weil points out, 
the United States boasts 400,000 re- 
tail groceries, as against 50,000 drug 
stores. He argues, therefore, that 
women enter grocery stores many 
more times than drug stores in any 
given period and that groceries thus 
are the natural outlet for facial and 
cleansing tissue. 

Some experts in the grocery field, 
while agreeing with this general the- 
sis, believe that Mr. Weil will en- 
counter severe resistance in gaining 
distribution. The trend in recent 
years has been for grocers to limit, 
rather than expand their stocks. 
Even during the depression, when 
their own counselors advised them to 
take on more lines among which to 
split the overhead, few grocers 
heeded the counsel. 

Candy is an outstanding example 
of a product that was once stocked 
by every grocery and is now found 
in wirtually none. The grocer has 
been willing to abandon a large part 
of the field to druggists, lack of com- 
petition explaining why the latter 
have developed into variety stores. 

Promotion plans as announced by 
Mr. Weil provide for “co-operative 
advertising at point of sale.” This 
was the idea which he followed suc- 
cessfully during his . career with 
Seminole. 


Berman Joins Hammond 
Harold Berman, formerly with Es- 
quire, has joined the sales staff of 
Hammond Instrument Company, 
New York. 


If You Sell 
PLEASURE 


@ @ @ your best market in 
New York is among the fami- 
lies who read The Sun. They 
are the young, alert. active- 
living New Yorkers with the 
good sense to include a full 
measure of play and pleasure 
in their way of living. 


The ~wea> 


NEW YORK 


WBBM Sales Merged 
With Spot Division 
The sales staff of Station WBBM, 
Chicago, and the Chicago staff of 
Radio Sales, Inc., have been consoli- 
dated by Columbia Broadcasting 
System, Inc. 
J. Kelly Smith, general sales man- 
ager of Radio Sales, Inc., will direct 
the combined sales forces. Harry 
Mason Smith, WBBM sales manager, 
and Paul S. Wilson, manager of the 
Chicago Radio Sales office, will be 
J. Kelly Smith’s assistants. 


Lease Additional Space 


General Shaver Corporation, 
Bridgeport, Conn., a subsidiary of 
Remington Rand, Inc., has leased ad- 
ditional factory space in the old Lo- 
comobile plant in Bridgeport. 


‘NRDGA Bureau 
Helps Stores 
Identify Rayon 


New York, Nov. 24.—Better Fab- 
rics Testing Bureau, official testing 
laboratory of the National Retail 
Dry Goods Association, has launched 
a course in fiber identification for 
representatives of member stores. 
|The course is planned to give direct 
assistance to member stores in meet- 
ing difficulties created in the retail 
field by the promulgation of fair 
trade rules for rayon by the Federal 
Trade Commission. 


The course, which opened last 


week, is held three nights each week | 13 More Stations 


in the offices of the bureau, 101 W. 
3lst street. It will teach merchan- 
dise executives in stores how to make 
simple fiber tests of fabrics so as to 
obtain information necessary for 
compliance with FTC rules. 

Instruction will consist of pri- 
mary identification of fibers by burn- 
ing and odor tests, and positive iden- 
tification of the various classifica- 
tions of rayon through microscopic 
examination. 


Decker Opens Agency 


Milton M. Decker, formerly adver- 
tising director of Leo E. Morris Com- 


pany, Detroit, has opened his own 
agency at 550 W. Lafayette blvd., 
Detroit. 


| 


for Lutheran Hour 


The 13 Don Lee stations covering 
Washington, Oregon and Northern 
California will join the coast-to-coast 
Lutheran Hour network Dec. 19, in- 
creasing the number to 59. Kelly, 
Stuhlman & Zahrndt, Inc., is han- 
dling the program. 


Agency for Bakeries 


Shaffer Brennan Advertising Com- 
pany, St. Louis, has been appointed 
to handle the advertising of Paul's 
Bread Company, South Bend, Ind.; 
Purity Ann Baking Company, Bloom- 
ington, Ill.; Lawrence Baking Com- 
pany, Lansing Mich., and Peter Pan 
Bakeries, Kalamazoo, Mich. Radio 
will be used. 
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Educators to 
Dissect Radio 
at Conference 


Chicago, Nov. 24.—One of radio’s 
periodical accountings will be made 
next week when the Second National 
Conference on Educational Broad- 
casting is held at the Drake Hotel, 
Monday through Wednesday. 

General sessions of the meeting 
will feature spokesmen for the radio 
industry, for the radio audience and 
for education. William S. Paley, 
president, Columbia Broadcasting 
System, will speak Monday on the 
general theme, “The American Sys- 


tem of Broadcasting.” Merrill Den- 
ison, critic, author and journalist, 
will represent the radio audience and 
Harry Woodburn Chase, New York 
University, education. 

The same modus operandi will be 
followed Monday night in a session 
on “How Does Broadcasting Operate 
in the Public Interest, Convenience 
and Necessity?” 

Lambdin Kay, of Stations WSB 
and WAGA, Atlanta, will speak for 
radio, Philip L. Barbour, short wave 
expert, for the audience, and T. V. 
Smith, University of Illinois, for edu- 
cation. 

Perhaps overshadowing any of 
these, however, will be the appear- 
ance of Commissioner George Henry 
Payne, of the Federal Communica- 


tions Commission, who will appear 
on the Wednesday program to an- 
swer, “What Shall We Do with 
Radio?” 


R. Kidd Appointed 


Ray Kidd has been appointed di- 
rector of sales and advertising for 
Clover Leaf Products Company, Los 
Angeles, candy and beverage manu- 
facturer. Mr. Kidd’s appointment is 
the first step in an expansion pro- 
gram which includes the addition of 
several thousand feet of floor space 
and a re-organization of sales and 
advertising plans. 


Robinson to Outdoor 


Ellyson S. Robinson, Jr., has been 
appointed Atlanta representative of 
Outdoor Advertising, Inc. 


MICHIGAN SETS 
NEW RECORD ON 
TOURIST SALES 


Grand Rapids, Mich., Nov. 24.— 
Tourist promotion for Michigan re- 
sorts brought record returns during 
the past season, it was revealed here 


this week at the annual directors 


meeting of the West Michigan Tour- 
ist and Resort Association with the 
report that volume of business for 
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Every month, women vote at the 
news-stands for those magazines 
that best meet their needs and 
satisfy their desires. This choice 
gives advertisers an accurate 
measure of the voluntary nature 
of each magazine’s entire circula- 
McCall’s news-stand sales 
lead in the women’s field by a 
margin of several hundred thou- 


tion, 


ist 6 
1935 


sand copies each issue. 


has “a guaranteed net paid cir- 
culation of 2,600,000 — but, its 
influence goes beyond printed 
figures to human values. 

Reader interest in McCall’s is 
kept fresh and alive by unceasing 
research into women’s every-day 
wants. Witness the special form . . . 
of McCall’s, three great magazines 
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in one — and now, starting with 
December, the new interest of a 
full-length novel, complete in each 
This means better VISI- 


BILITY for every advertisement 


More power! 


with greater resulting DEMAND 
for every advertised product. 
More action! 
McCall’s Magazine, 230 
Park Avenue, New York City. 


M°CALL’S MAGAZINE 


LARGEST NEWS-STAND SALE OF ANY SERVICE MAGAZINE FOR WOMEN 
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Cleveland Trust Company gives effective 
emphasis to its branch facilities with a 
new neighborhood series in newspapers. 


1937 reached an estimated $315,000,- 
000. 

This topped the previous high of 
$305,000,000 in 1929, and is substan- 
tially above the $290,000,000 volume 
estimated for 1936. 

Federal statistics also reveal, ac- 
cording to the association report, that 
Michigan this year ranked first 
among all states in volume of tourist 
business. Its nearest competitors 
were California and Wisconsin, with 
tourist business estimated at 267 and 
200 million, respectively. 

Total tourist volume registered 
during the 20-year existence of the 
Michigan association was placed at 
approximately $3,990,000,000. News- 
paper advertising expenditures dur- 
ing these 20 years aggregated $590,- 
000, or about one-seventh of a mill 
investment for each dollar brought 
into the state by tourists, it was re- 
vealed at the meeting. 

L. W. Hutchins, Grand Rapids 
merchant, was re-elected president of 
the association, and Hugh J. Gray, 
first secretary-manager, was_ re- 
elected for the 21st time. 


First Appropriation $320 


West Michigan’s story of tourist 
success originated years ago when 
“cut over” land was being abandoned 
by lumberjacks. These acres reverted 
to the state for non-payment of taxes 
and buyers could not be found, even 
when the price was pegged at 50 
cents an acre. Carroll Sweet, banker 
and West Michigan business leader, 
is credited with sponsoring the orig- 
inal tourist promotion bureau, which 
was in charge of Mr. Gray, the pres- 
ent secretary-manager. 

Association officials credit advertis- 
ing as responsible in a large part for 
the increasing volume of business 
gained through the years. The asso- 
ciation’s first appropriation was a 
mere $320, a sum now increased to 
approximately $100,000 annually. 
Ninety per cent of this, it was re- 
ported, is spent in newspapers. 
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* Constructive 
— Informative 
-Profusely 
Illustrated. Your request will 
bring only the book — no sales- 
man. 


! PORCELAIN ENAMEL INSTITUTE 
‘ 612 No. Michigan Ave., Chicago 


Send me your free book on Porcelain 
: Enameled Signs. 
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Voice of the Advertiser 


Letters are welcome. 


Berkshire Put Thread 
in Stocking Drama 

To the Editor: In ADVERTISING AGE 
of Nov. 15, we note in your column, 
“Ad-libbing,” this statement under 
the subhead “Jottings”: 

“The other day John Hix reported, 
in his ‘Strange as it seems’ syndi- 
cated feature, that a single service 
weight silk stocking contains 32 
miles of silk. Sounds pretty drama- 
tic to us, and we’re wondering why 
makers of products with dramatic 
qualities like this don’t use them 
eftener to lend some real punch to 
their advertising. You could build a 
lot of romance and human interest 
around the qualities inherent in most 
products, if you tried.” 

Some three years ago, our client, 
the Berkshire Knitting Mills, used as 
a basis for national advertising, 
booklets, counter-cards, etc., the fact 
that there was a mile of silk in- 
spected ineh by inch in every~Berk- 
shire stocking. This statement is ab- 
solutely true in that there is slightly 
more than a mile of silk thread in 
every Berkshire stocking. The fact 
that John Hix has reported that in 
a single service weight silk stocking 
there are 32 miles of silk, indicates 
to us that he has measured the fila- 
ment and not the thread. He may be 
correct in measuring the filament but 
to us it does not seem to be quite an 
accurate statement, for unquestion- 
ably the average person thinks of the 
word “silk” as thread. 

We are calling this to your atten- 
tiont to emphasize that there is an 
advertiser who is conscious of the 
dramatic quality of a statement such 
as “A Mile of Silk Inspected Inch by 
Inch,” 

J. W. CLAGHORN, 

Geare-Marston, Inc., Philadelphia. 
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Program Shows Radio 
Fans Are Early Risers 


To the Editor: An answer to the 
question, how early will radio fans 
“get out and go places,” receives a 
presentation we think you will find 
interesting in the current Globe In- 
vestment Company of Southern Cali- 
fornia program over Station KEHE. 


Deciding to build a regular pro- 
gram around the _ psychology of 
friendliness, the company, about six 
months ago, took over sponsorship of 
KEHE’s “Musical Clock” period from 
6 @. m. to 8 a. m., a typical early 
morning risers program. 

The mail response to a program of 
swing music was so heavy that it 
was decided to see the “in person” 
pull from the effort and a club, 
known as the Globe Musical Clock 
Swing Club was organized. A get- 
together was planned, with a real 
swing session and hot coffee with 
doughnuts to be served to all who 
attended. 


Having no idea how many listeners 
would bother to visit a radio station 
at 6 a. m. fora “virtually canned” 
program, the directors were totally 
unprepared for the 150 persons who 
were on hand at 5:45 a. m. and be- 
fore the period was over the studio 
was filled to capacity. 

As a matter of fact, after making 
the get-togethers a regular monthly 
affair, it has been necessary to have 
listeners and club members desirous 
of attending write in for tickets and 
current membership in the club is 
above the 2,000 mark. 


It is also interesting to note that 
the program visitors are “regulars.” 
So familiar is the audience with the 
program that when the commercials 
are given practically every voice in 
the studio chimes in to give the 
terms and the company telephone 
number, 


Another interesting sidelight to the 
program pull is the fact that 
studio visitor drove all night 


one 
from 


Tonoaph, Nev., to be present at the 
next morning gathering. 
The unusual hours for the broad- 


cast were chosen with the thought 
in mind that a person is usually 


This department is a teader’s forum. 


quently in a most receptive mood for | the way for a manufacturer who may 


suggestions of help. 

B. W.. NIEMAN, 
Production Manager, Stodel Ad- 
vertising Company, Los Ange- 
les, Calif. 


/FAMILY APPEAL 


BLOW YOUR CARS NOSE 


es 
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R STRAINERS PRESSURE- 
BY THE MASTER MEAN MORE MILES PER GALLON 


R. W. Graham calls attention to this 
poster for Hawley Mfg. Company, Ches- 
ter, Pa., as evidencing recognition of the 
automobile as “a member of the family.” 


The Car Is Really a 
Member of the Family 


To the Editor: There is something 
personal and intimate about an auto- 
mobile, and, while this instance of 
promotion might not fall into the 
category of mother love appeal, we 
feel it does indicate a recognition 
that the car is a member of the 
family. 
Working on this theory we have 
developed an automobile service sta- 
tion poster which takes a proprietary 
slant. 
The poster, brightened by a Car- 
toon, carries the simple headline, 
“Blow Your Car’s Nose.” It was de- 
veloped for Hawley Mfg. Company, of 
Chester, Pa., to promote the com- 
pany’s Master Air Strainer Cleaner. 
R. W. GRAHAM, 

Jerome B. Gray & Co., Philadel- 
phia. 
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Shaw Gives Reminder on 

Air Conditioning Copy 
To the Editor: In the wake of 
the widespread interest which the 
public is displaying in air condition- 
ing, unscrupulous or mistaken use of 
the term is being made. For this rea- 
son, the National Better Business 
Bureau has investigated the subject 
and defined air conditioning for the 
guidance of the public, so that there 
can be no misunderstanding as to 
what constitutes real air condition- 
ing. 

Literally anything which affects 
the atmosphere within a structure, 
such as an electric fan, the opening 
or closing of windows, a pail of wa- 
ter, radiators, smoking, flowers and 
innumerable other factors, ‘“condi- 
tion” to some extent. If there were 
no industry offering something which 
is sold to the public as “air condi- 
tioning,” there might be no objection 
to describing any of these acts or 
articles as “air conditioners.” There 
is an agreement, however, among the 
members of the Air Conditioning 
Manufacturers’ Association, archi- 
tects and engineers that air condi- 
tioning is the scientific preparation 
and control of the air within a struc- 
ture, particularly with reference to 
temperature, humidity and motion. 
For this reason, the Better Business 
Bureau is actively combating any ap- 
paratus or device which does not 
satisfactorily control air tempera- 
ture, humidity and movement as 
minimum requirements. 

The association, scientific authori- 
ties and the Bureau agree that sum- 
mer air conditioning should perform 
as a minimum the following func- 
tions: cool, de-humidify and circulate 
the air. Winter air conditioning as 
a minimum should heat, humidify 
and circulate the air. Year-round 
conditioning as a minimum should 
cool and de-humidify the air in sum- 
mer, heat and humidify the air in 
winter and circulate it at all sea- 
sons. It is understood, too, that 
these functions are performed auto- 
matically and _ simultaneously to 
meet the minimum specific require- 
ments. 


more conscious of his bills and obli- 
gations upon first arising and conse- 


wish to “cut corners” to offer to the 
public air conditioning equipment 
which does not perform the .mini- 
mum functions of air conditioning 
as generally understood by the 
trade. 

WittiAmM SHaw, 
Publicity Director, Air Condi- 
tioning Manufacturers’ Associa- 
tion, Chicago. 
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Coupons Link Current 
Replies to Copy of ‘27 
To the Editor: The “reply” to an 
insertion dating back to 1926, which 
the Sarasota, Fla., Chamber of Com- 
merce claims is a “long pull’’ record 
is reported in ApvEeRTIsSING AGE of 
Nov. 22. But is this really a record? 
We are continuing to receive in- 
quiries for a booklet which was of- 
fered on Spring Air mattresses in ad- 
vertisements run in National Geo- 
graphic Magazine in 1927 and 1928. 
As a matter of fact more than half 
a dozen of these inquiries have al- 
ready been received this year and 


they are directly traceable since they 
enclose the coupon. 
Rospert K. MASON, 
Assistant to the President and 
Advertising Manager, Charles 
Karr Company, Holland, Mich. 
. | & 
Fitting Tribute Is 
Paid to Mr. Lorimer 
To the Editor: I want to compli- 
ment you on the very splendid story 
and editorial comment which you 
made on the passing of Mr. Lorimer. 
{ think it was beautifully done and a 
fitting tribute to a man who has done 
what Mr. Lorimer has for the adver- 
tising and publishing business. You 
handled it in a masterful way and I 
am very pleased with it in every re- 
spert. 
Frep HEALY, 
Advertising Director, The Curtis 
Publishing Company, Philadel- 


phia. 
vgy¥sy? 


Father Better Man But 
Ralph Gets the Bride 


To the Editor: In “Getting Per- 
sonal” in the issue of Nov. 8, it was 
noted that “Anne Ruth Wash, Green- 
wood, S. C., has become the bride of 
Thomas C. Bennett. He’s head of 
Bennett Advertising Agency, Colum- 
bia, S. C.” 


Getting even more personal, will 


you please make this additional note 
that T. C. Bennett is my father, a re. 
tired rancher of 74, and a widower 
of a number of years. Although he 
is concededly the better man, he dis. 
likes being publicized as a rival vic. 
torious over his own son. 

Too, he’s rather sensitive, as there 
has never been another Bennett in 
our family in the advertising busi- 
ness. 

T. RavtepH BENNETT, 

Bennett Advertising Agency, Co- 

lumbia, S. C. 
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Tree Promotion Heralds 


Christmas’ Approach 

To the Editor: Looks like Christ. 
mas is on the way and here’s a hint 
in the fact that small trees, wreaths 
and decorations will play a big part 
in Maine’s promotion of 1937 Christ. 
mas tree business, which is now get- 
ting under way. Interviews with 
prominent shippers and dealers re 
veal that a good season is expected, 

Roy Estes of Rockland, head of a 
company which will ship more than 
a half million trees, just gave us a 
slant we thought you might find in. 
teresting in saying that the develop. 
ment of smaller display pieces is the 
year’s most definite trend. 

RIcHARD REEp, 
Maine Development Commission, 
Augusta. 


THE SATURDAY 
EVENING POST 


“> 
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To sell your product in 
a magazine with 3 times the coverage of 
the Saturday Evening Post 


England... 


RADIO Timp 


oe Tropence 


s 
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THE SATURDAY EVENING POST r tt 


a 


NLY thirteen years ago, the 
first number of the “Radio 
Times” made its appearance. To- 
day, the “Radio Times” can quote 
the astonishing peak circulation of 
35540,547 copies, but it still sells on 
a guaranteed net weekly sales of 
2,800,000. 
What is the reason for this success? 
The “Radio Times”’ satisfies a real 


Broadcasting Corporation— which 
controls every broadcasting sta- 
tion in Great Britain—the “‘Radio 
Times” is the only publication al- 
lowed to print full details of the 


Loose terminology may not neces- 


isarily deceive the public, but it paves | 


entire week’s radio programme in 


y a 
peak circulation of 3,227,471, 1 in 10 of all the 
families in the U. S. A. The Saturday Evening Post 
sells its space on a rate base of 2,700,000. 


need. Published by the British | 


advance. This means that every 
issue of the “‘Radio Times”’ is read 
day by day for a whole week. 
And what sort of people read the 
“Radio Times”? People who have 
money to spend. Actually more 
than 1,000,000 well-to-do families 
take the “Radio Times’’ every 
Friday. This is more than any 
other publication in Great Britain. 
Although the “Radio Times” ad- 
vertising income has increased 


RADIO TIMES 


GUARANTEED AVERAGE NET WEEKLY SALES 
2,800,000 


Members of the Audit Bureau of Circulations 


Be 
Neh 
me 


THE RADIO TIMES has achieved a peak circulation of 3,540,547, 
1 in 3 of all the families in Great Britain—a coverage three 
times that of the Saturday Evening Post! The Radio Times sells 
its space on a guaranteed circulation of 2,800,000. 


If you are in the 
English market—make sure you have 
the “Radio Times’ on your list 


enormously during the last five 
years, as a matter of policy, the 
total volume of advertising pub- 
lished has not been allowed to ir 
crease. This means that the “Radio 
Times” protects you, the adver- 
tiser, from crowded positions, from 
too much direct competition, and 
the evils of unethical advertising: 
If you are selling in the British 
market, then you should be adver- 
tising in the “Radio Times.” Write 
for full information to: The Adver- 
tisement Director, British Broad- 
casting Corporation Publications; 
Broadcasting House, Portland 
Place, W.1, London, England. 
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" ZENITH RADIO CORPORATION 
at 
2 600! DICKENS AVENUE 
7 OFFICE OF CHICAGO 
:n E.F. MC DONALD,JR. 
a PRESIDENT November 8 > 1937 
»D- 
he 
Radio Station WLW 
_ Cincinnati, Ohio 
P Gentlemen: 
f AS you know, we have been on a coast- 


to-coast network using 69 stations 

each Sunday night from 10:00 to 10:30 

Eastern Standard Time since September 
- 5. 


Your station WLW has done such an out- 
standing job for us that I just can- 
not let it pass unnoticed; therefore 
this letter. 


Our program, as you know, is on the 
subject of Telepathy and Extra-Sensory 
Perception. On September 19 we offered 
to send gratis to anyone making the re- 
quest, a booklet giving an outline of 
our subject -- Telepathy. There were 
‘ no prizes offered -- no vremiums. The 
audience was required to send in nothing 
but a letter or a postal card. The an- 
nouncement was made only once over each 
one of the 69 stations and the audience 
was requested to address us in care of 
the station to which it was listening. 


RINNE ST ss ENB TN a 


From your station WLW we received 25.9% 
of all the responses sent in to the 69 
stations. This is outstanding and you 
are to be complimented on the popularity 
and responsive audience of your station. 


: Sincerely Vebped 


EFM*GP | 
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Fisk Appoints 
Insurance Men 
to Committees 


New York, Nov. 24.—Announcing 
new committee appointments today 
for the Insurance Advertising Con- 
ference, Arthur A. Fisk, advertising 
manager, the Prudential Insurance 
Company of America, Newark, and 
president of the conference, reported 
that the insurance companies now 
represented in the conference total 
130, with 50 associate members. The 
latter includes publishers of insur- 
ance journals, advertising agencies 
which handle insurance accounts, 
and national magazines having in- 
surance specialists on their staff. 

New chairmen for the standing 
committees to serve during the 
1937-38 administration include: street 
and highway safety, David C. Gibson, 
Maryland Casualty Company; stand- 
ards of practice, Henry H. Putnam, 


John Hancock Mutual Life Insur- 


ance Company; frontier’ safety, 
Charles E. Crane, National Life In- 
surance Company; Accident and 


Health Week, Clarence A. Palmer, 
Insurance Company of North Amer- 
ica; Life Insurance Week, Arthur H. 
Reddall, Equitable Assurance Com- 
pany, and program chairman, Ray C. 
Dreher, Boston Insurance Com- 
pany, with W. Leslie Lewis, Agricul- 
tural Insurance Company, Harold 
Taylor, American Insurance Com- 
pany, and C. J. Fitzpatrick, United 


States Fidelity & Guarantee Com-)| 


pany, as aides. 


The annual winter meeting of the | 


conference will be held in New York 
Dec. 7, it was announced, with sev- 
eral outstanding speakers on adver- 
tising subjects to appear on the 
program. 


College to Houck 


Greenbrier College, Lewisburg, W. 
Va., has appointed Houck & Co., 
Roanoke, Va., to handle its advertis- 
ing. Magazines will be used. 


ENGLISH RADIO 
“AUDIENCE GETS 
- HOBSON'S CHOICE 


It Picks Commercial Pro- 
grams, Says Visitor 


New York, Nov. 24.—Although 
commercial broadcasts are forbidden 
in England, listening to commercial 
programs originating in Luxembourg 
or Paris is becoming increasingly 
popular there, according to Charles 
L. Davis, managing director of Davis 
& Elterich, Ltd., London, who arrived 
in this country recently for a short 
business trip. 

“Especially is this true on Sundays 
when the broadcasts of the British 


STRESSES "FIXIN'S" 


A ROYAL 
STUFFING 


© Heeeil Nest Stuffing acide o deliv mew 
taste te your traditions! demer. Try it! 
The family will love the “inside gnoduer” 
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The Brazil Nut Association used this 

newspaper copy for a special “inside” 

campaign last week to promote the nuts 

as an ingredient for the Thanksgiving 
day turkey. 


NEW HAVEN 


dence. 


New Haven is First in 
Connecticut in volume of 
wholesale trade, exceeded in New 
England only by Boston and Provi- 


routed. 


Terminal 
which all New England freight is 


New Haven has the 
Second largest Freight 
in America, through 


This great New Haven market — By Test, the 
Best for Test= is completely and economically 
covered by one newspaper = with the largest net 
paid daily circulation in New England. with 


aoe 


Bee 
+ 


the exception of Boston and Providence. 


May we send you a copy of our 
illustrated Brochure describing 
more fully this territory “Register 
City” and the newspaper which 
dominates it? 


e The New Haven Register 


Represented by 
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Broadcasting Company fail to pro- 
vide the variety and quality de- 
manded by the public,” he asserted. 
“As a result, British advertisers are 
learning to utilize continental sta- 
tions to help sell the home market,” 
he added. 


Foreign Trade Stressed 


Prefacing his statements with the 
comment that the English have dem- 
onstrated less competitive keenness 
and less aggressive use of advertis- 
ing than Americans, Mr. Davis, who 
is tall, thin, and immaculately 
dressed in the Eden manner, asserted 
that English companies are being 
forced to intensify and extend their 
merchandising activities because of 
a home market which is rapidly 
reaching a point of satiety. This do- 
mestic condition is forcing them to 
look beyond insular borders and the 
confines of the Dominions, to pro- 
mote the sale of their wares aggres- 
sively in so-called new markets, he 
declared, pointing out that some of 
these markets are really new. An 
example is Palestine, which has be- 
come a heavy consumer of English 
goods. 

He reported that studies sent into 
the London office of his company and 
into the New York office of H. N. 
Elterich, Inc., by field men in the 
Far East, Central and South Amer- 
ica, and Europe, indicate that im- 
proved conditions are general except 
in countries with rigidly controlled 
currencies and highly restrictive 
quota systems. 

As to exploiting these markets, he 
maintained that best results are be- 
ing obtained by companies which, 
having developed successful mer- 
chandising campaigns at home, ex- 
ported their promotional methods as 
well as their goods. Minor adapta- 
tions to special conditions in indi- 
vidual foreign markets are necessary, 
he explained, as are home-office con- 
trol of advertising and the setting up 
of sales forces of the same calibre 
as those maintained at home. 

“Nothing,” he asserted, “can ever 
take the place of hard-hitting sales- 
men in selling goods in any country.” 

Opposing the practice of placing 
advertising responsibility in the 
hands of export agents and dealers, 
Mr. Davis maintains that it results 
too often in dealers playing up their 
own names and the miscellaneous 
wares they merchandise at the ex- 
pense of the product which pays the 
bill. 

“The life of an agent is startlingly 
short,” he declared, “with the result 
that, with agency representation 
changing hands every few years, 
money expended to build up the 


name of a dealer eventually serves 


as a boomerang to help sell a com- 
petitive line of goods.” 
The solution to this problem, he 


believes, lies in conducting steady 
informa- 
tional in character and shorn of 


institutional advertising, 
tricky copy or layout, supported by 
separate advertisements of dealers. 


Gebhardt’s to Pitluk 


Gebharat’s Ch'li Powder Company, 
San Antonio, Tex., has appointed Pit- 
luk Advertising Company, San An- 
tonio, as advertising counsel. 


—— 
—— 


Wine Is Latest 
Apple Product 
to Be Promoted 


Portland, Ore., Nov. 24.—Hoodg 
River Apple Wine, newest in a line 
of apple by-products with which 
northwest growers hope to increase 
the demand for the fruit, went on 
the market here this week, as an 
advertising campaign was prepared 
to boost the new beverage. 

The campaign will break Dec. 1, 
but will be restricted to Oregon 
daily newspapers and street car 
cards until a national distribution 
set-up is established. The wine’s 
golden color is emphasized in al] 
copy. 

Hood River Apple Wine is produced 
by the Hood River Distillers, Inc., 
organized three years ago to distil] 
apple brandy. 

Approximately 250,000 gallons of 
apple wine will be produced at Hood 
River during the first year. It will 
be distributed initially through some 
800 Oregon dealers, and in bulk 
through Pettigrew & Co., Inc., San 
Francisco. A “teaser” campaign will 
inaugurate a series of 13 display in- 
sertions to be placed in Oregon 
newspapers through Botsford, Con- 
stantine & Gardner, Inc., agency in 
charge. 


“News” Names Devine 


Daily Local News, West Chester, 
Pa., has appointed J. J. Devine & As- 
sociates, Inc., New York, as national 
representative, effective Dec. 1. 


New WCLO Rates 


Station WCLO, Janesville, Wis., 
has adjusted its rates so that the 
national net meets the average local 
and the same rate applies day and 
night. 


CORN MEANS 
MORE MONEY 
IN MISSOURI 


Missourians talk corn 
as Kansans do wheat. Let 
them produce good corn 
and Missouri bows to no 
one in the nation’s agri- 
cultural picture. 


For corn is the founda- 
tion of Missouri’s prin- 
cipal source of agricul- 
tural income — livestock. 
Thus, the 1937 yield, 124 
million bushels, is put- 
ting Missouri farmers in 
a top-notch buying posi- 
tion. 


Why not advertise in 
The Missouri Ruralist, 
the leading farm paper 
in this farm market terri- 
tory? 


MiSSOUT 
*RURALISI 


Publication and Business Office 
ns Topeka, Kan. 
15,000 SUBSCRIBERS — 
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Just a few years ago, a score of different makes of lighters were campaigning for buyers’ dollars. Today, 
that number has been reduced to a fraction of its former size and out of the entire field one brand — 


Ronson — has achieved unchallenged leadership. 
Commenting on the various elements which made their success possible, Alfred R. Nathan, Advertising 
Director of the Art Metal Works, Inc., points out one factor which no advertising man responsible for the 


success of a selling plan can afford to overlook. 


"Point-of-sale tie-up is often the deciding factor as to how productive a cam- 
paign will be." He writes, "Display of merchandise in a dealer's window and mailings 
of printed matter to dealer prospects and customers, help to increase the effective- 
ness of a consumer advertisement. 

"Ronson consumer advertising includes the use of rotogravure sections of news- 
papers. It also utilizes sales literature printed in rotogravure. When our rotogra- 
vure advertisements appear, dealers are glad to tie up with it in their window and 
counter displays. When our rotogravure literature is distributed, the trade writes 
us highly complimentary letters, and what's more, they say it with orders. 

"I, myself, am an ardent rotogravure fan because I have used the process over a 
long period of years with consistently satisfactory results. For this reason, I have 
no hesitancy in sending you the above facts for publication with pictures of actual - 
dealer window displays of Ronson merchandise." 
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You cum do it better with ROTOGRAVURE 


As Alfred R. Nathan of the Art Metal Works, Inc. pointed out in giving 
his experience with the promotion of new products, practically any 
advertising or sales campaign can be strengthened with literature and 
displays printed in rotogravure. For just as advertising printed in the 
rotogravure sections of newspapers has a higher degree of reader 
interest and dealer influence than advertising printed in black and 
white... so mailing pieces, catalogues, and booklets secure more 
attention from readers and retailers when printed in this medium. 
For best results in rotogravure printing specify Kimberly-Clark paper NEW YORK 
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Established 1872 * Neenah, Wisconsin 


CHICAGO LOS ANGELES 


—Kleerfect, Hyfect, or Rotoplate. 122 East 42nd Street 8 South Michigan Avenue 510 West Sixth Stre=t 
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JAPAN IS THIRD 
LARGEST BUYER 
FROM AMERICA 


New York, Nov. 24—A plea 
against an American boycott of 
Japanese goods is made by the 
Japanese Chamber of Commerce, of 
this city, in a four-page folder ac- 
companying a bulkier detailed an- 
alysis of the causes leading to “The 
Sino-Japanese Crisis,” issued by the 
same organization and now receiving 
wide distribution. 

Such a boycott would inflict grave 
injustice upon Japan, which is “the 
aggressee, not the aggressor.” But 
jt would hurt America, rather than 
Japan, which is America’s third larg- 
est export customer, being exceeded 
in volume only by Great Britain and 
Canada, according to the folder. 

“Furthermore,” it continued, 
“Japan buys much more from Amer- 
ica than she sells to it. In some 
years, for every dollar paid to Japan, 
America received two dollars from 
Japan. Last year Japan bought $204,- 
190,000 of American goods, while 
America took only $172,400,000 of 
Japan’s products. Last year China’s 
purchases from America amounted to 
only $46,430,000, while her sales to 
the United States totaled $73,000,000.” 


Is Big Cotton Buyer 


Various authorities are quoted to 
support these statements, one being 
Alston Garside, economist of the 
New York Cotton Exchange, to the 
effect that Japan’s purchases of cot- 
ton represent more than 4,000,000 
acres, giving employment to 1,000,000 
people. 

China not only created the first 
“incident” in July, 1937, but repeat- 
edly failed to live up to agreements 
made following that attack on Japan- 
ese troops, according to the version 
presented by the New York business 
organization. 


Fawcett Advertisers 
Protected Until 1939 


While Fawcett Women’s Group has 
announced a rate increase with the 
issue of February, 1938, advertisers 
who used space during 1937 and new 
advertisers signing before Dec. 15, 
1937, will be protected at current 
card rates through January, 1939. 


Dyrsen Joins Acorn 
Henry H. Dyrsen, formerly adver- 
tising manager of the Staats-Herold 
and promotion manager of the II 
Progresso-Corriere d’America, New 
York, has joined the Acorn Agency, 
Inc., New York, as vice-president. 


Ready for Schick Razors 


Hotels Statler Company, New 
York, in co-operation with Schick Dry 
Shaver Corporation, Stamford, Conn., 
has equipped its hotels with outlets 
for electrical razors. 


= 


Earl Wilson Joins 
Point of Sale, Inc. 


Earl M. Wilson, publisher of De- 
lineator until its merger with Pic- 
torial Review, has joined Point of 
Sale, Inc., New York, as executive 
vice-president. 

He was formerly manager of the 
New York office of the Curtis Pub- 
lishing Company, and later served as 
director of sales for National Geo- 
graphic Magazine. 


Canadian Radio Merger 


United Broadcast Sales and All- 
Canada Broadcasting have been 
merged as All-Canada Radio Facili- 
ties, Ltd., with main offices’ in 
Toronto. H. R. Carson is general 
manager, and Weed & Co., New York, 
United States representative. 


Protektosite 
Plans Initial 
Winter Drive 


New York, Nov. 24.—Convinced 
that increased year-round motoring 
and the growing popularity of winter 
sports and ocean travel should stimu- 
late off-season sales of sun glasses, 
Protektosite Company, Ine., Carls- 
tadt, N. J., will start the first winter 
advertising campaign in its history 
on Jan. 1. 

“Don’t squint at sun, sea, or snow” 
is the warning to be featured in pro- 
motion for “Cerulite’’ sun glasses. 
The promotion will feature “Ceru- 


lite’s scientific construction” and 
claims that the Cerulite lens excludes 
96 per cent of the sun’s infra-red rays, 
85 per cent of the ultra-violet rays, 
and 65 per cent of the solar rays. The 
glasses retail for 50 cents to $2. 
Consumer copy, starting Jan. 1, 
will appear in American Magazine, 
Cosmopolitan, Life, and The Saturday 
Evening Post. United Advertising 
Agency, Newark, is the agency. 


Account to Power 


Advertising and publicity for the 
newly formed Pierson-De Lane, Inc., 
Los Angeles, will be handled by 
Ralph L. Power, Los Angeles. The 
company will manufacture PR 15, 
communications receiver, formerly 
owned by Patterson Radio Company, 
Los Angeles. 


Two Canadian Stations 


Affiliate with NBC 


Stations CBM and CBF, Montreal, 
have become affiliated with National 
Broadcasting Company, New York. 

CBM will carry programs of the 
Red network, and CFCF, carrying 
programs of the Blue network, will 
broadcast in English. The French- 
speaking population will be served 
by CBF, available to either Red or 
blue network. 


Koster’s. Appoints 


Koster’s Bakery, Inc., Brooklyn, 
maker of Koster’s Pumpernickel, has 
appointed Stuart, Ames & James, 
Inc., New York, as advertising coun- 
sel. R. C. Buffum is account execu- 
tive. 


Where Life is 


Farming is a business, a ten billion dollar business, and the 
vocational interest of rural people in farming has long been 
understood. Less widely appreciated is the farm family’s enthu- 
siasm for sport, enjoyment and comfort. Picture shows a youth 
leadership camp in Indiana sponsored by the state Kiwanis 
Clubs. Each farm boy and girl is a local leader sent to the 
camp to study rural recreation projects. Farm youth in the past 
ten years has developed a social system which, utilizing both 
rural and town sources, produces a background for true leader- 
ship in the art of generous and gracious living. 


TOPS... 


Why Prairie Farmer Puts Editorial Accent on Living 


Mid-West city folks by the millions roll past 
comfortable Corn Belt farmsteads and dream 
of living in the country. One and all they 
yearn for the free life of the open land. 

Those who see farm life at first hand know 
its labor and its rewards; its responsibilities 
and its liberty; its fun and graciousness. 

They know that the Corn Belt’s zest for suc- 
cessful living is unsurpassed, perhaps not 


equalled, by that of any other group of people. 


The farm families of the Corn Belt, them- 
selves, understand that the business of life is 
to live, and enjoying the richest land in 
America, they enrich their lives to the full. | 
That is why Prairie Farmer lays so much a 
editorial accent on the buoyancy of its people, 
on those things which interpret the sheer joy 
of life in its territory. 


PRAIRIE FARMER 


CHICAGO 


BURRIDGE D. BUTLER 
Editor and Publisher 


COLLINS 
MILLER & 
HUTCHINGS 
INC. 


PHOTO-ENGRAVERS 
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Member Midwest Farm Paper Unit Circulation More Than 330,000 
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EX-AGENCY MAN 
WRITES VOLUME 
ON REAL ESTATE 


Kenneth Keyes Passes Tested 
Phrases on to Colleagues 


Chicago, Nov. 24.—Kenneth S&S, 
Keyes, One time Atlanta advertising 
agent, and now a prosperous real es- 
tate broker in Miami has put his ex- 
perience in booklet form for the 
benefit of the National Association of 
Real Estate Boards, Chicago. The 
latter reports a keen demand from 
members for “Selling Real Estate 
Through Advertising,” which con- 
tains tested headlines, openers, and 
body appeals for the sale of real es- 


OIL 


Oil in Georgia? Sure— 
cotton seed oil, bringing 
millions to cotton grow- 


ss 


a nn i a a 


G COST THAN EVEN LAST YEAR'S 
“SAVING FRIGIDAIRE 


cody FRIGIDAIRE ies the NEW doale sar 


QUICKUBE TRAY 
releases Ice Cubes instantly 


ACTION DISPLAY HELPS MOVE FRIGIDAIRE GIFT PACKAGE 


McCandlish Liihog-aph Corporation, 


The motion-activated Eskimo provides an effective attention getting quality for this display of the cellophane wrapped Frigidaire 
gift package, designed for the holiday season. 


Philadelphia, produced the display. 


TELEGRAPH 
and NEWS 


Representatives: 
THE BRANHAM COMPANY 


former clients and friends 
more prolific sources of business. 


1936 sales: 
Newspaper 


advertising, 9.5 


proved most profitable for Mr. Keyes, 
are even 
He | Phrases, picks out those he likes 


IN Your /938 ma * .use more 


For Bissell . . . in the 
post six years... WLS 
has designed six mod- 
els... and displays 
for promotion... each 
model and promotion 
topping former sales 
records. 


WLS results obtained for all our 

clients .. . more than 65 of Amer- 

ica's leading manufacturers . . . speak for themselves . . . in 
capturing circulation in stores . . . in developing sales more 
quickly. More than 150 specialists experienced in product and 
display designing . . . merchandise presentation . . . promotion 
and sales problems ... are at your service at WLS. If you would 
like to evaluate such cooperation in terms of your own business 
we will gladly meet with you. No obligation, of course. 


Send for “Merchandise Presentation” * 20 pages * 180 illustrations * FREE 


W. L. STENSGAARD & ASSOCIATES Inc. 


Specialists in Merchandise Presentation 
sae NORTH JUSTINE AVENUE, CHICAGO 


gives the following analysis of saad Powe them in his own copy. 


properties, 


ers, supporting a vast mere a Se 

industry. In Macon tate through either display or classi- | cent; direct advertising, 4.6 per cent; 
alone are plants of fied advertising. | Signs, 1.5 per cent; window display, 
Swilt, Proctor & Gamble, Another interesting booklet just is- | 0.3 per cent; former clients, 32.0 per 
Buckeye, Central Cotton sued by the association is “Percentage | cent; friends, 13.8 per cent; personal 
Oil Co. Oil! Strike it Leases,” showing the proper per-/| Calls, 5.4 per cent; office inquiries, 
rich by increasing your centage of gross volume which the|9.9 per cent; co-operating brokers, 
schedules now in owner of a building should secure | 18.8 per cent; miscellaneous and un- 

from different types of retailers.) Known, 4.2 per cent. 
Chain organizations are allowed the Mr. Keyes is constantly testing ad- 
M AC O N most favorable terms, because vertising, for this purpose using not 
their well known efficiency in adver- |only his own ideas, but those of other 
GEORGIA tising. real estate companies throughout the 
While newspaper advertising has | ‘country. He — frequently secures 


| copies of leading newspapers in vari- 
‘ous cities, scans them for promising 
and 
“Take 
Payroll” has 


}the Landlord Off Your 


per | been found to be a highly effective 
_ | headline. 


“Every Man a King—in 
His Own Home” is another. “Buy a 
Home of Your Own and Really Start 
Living” is a third which has induced 

) rent-payers to do some serious think- 
ing. 

Altogether, Mr. Keyes offers 89 
| headlines, 76 openers, 9 body phrases, 
|53 methods of presenting price and 
terms, and 51 closes. For income 
he suggests 43 headlines, 
14 openings, and a large number of 
other tested phrases. 


Earnings of 
Advertisers 


Greyhound Corporation 

For the first nine months, net 
profit was $4,121,187, compared with 
$3,577,843 for the same period a year 
ago. For 12 months ended Sept. 30, 
net profit was, $4,767,644, against $4,- 
350,954 for the corresponding period 
in 1936. 


Sterling Products, Inc. 

Report shows net profit of $7,117,- 
194 for nine months ended Sept. 30, 
compared with $6,952,803 for the like 
19386 period. For the quarter ended 
Sept. 30, net profit amounted to $1,- 


944,513, against $2,425,913 for the 

same period last year. 

George A. Hormel & Co. 
Consolidated net income for the 


year ended Oct. 30 was $767,387, com- 
pared with $846,711 for the preceding 
year. Net sales this year totaled $60,- 
759,586, compared with $55,806,821 
last year. 


Left, Inc. 

Consolidated net loss for the first 
nine months was $967,961 against 
consolidated net loss of $675,815 for 
the first nine months of 1936. Sales 
for the first nine months totaled $7,- 
196,151 against $8,089,192 for the 
same period a year ago. 


Pacific Gas & Electric Co. 
Report for 12 months ended Sept. 


30 shows net income of $25,722,341, 


compared with $23,721,713 for the 

like 1936 period. 

Reo Motor Car Company 
Consolidated net loss for the 


quarter ended Sept. 30 was $230,820, 
compared with a net loss of $222,188 
in the corresponding period a year 


ago. Indicated net loss for the first 
nine months was $648,059 against 
net loss of $417,441 for the same 


period in 1936. 


Charles E. Hires Company 

Earnings for the fiscal year ended 
Sept. 30 amounted to $713,174 com- 
pared with $288,503 for the same 
period last year. 


American Safety Razor Corporation 

Net profit for the first nine months 
was $851,326, compared with $906,- 
525 for the corresponding period in 
1936. 


Mergenthaler Linotype 

For the fiscal year ended Sept. 30, 
net income was $561,103 against 
$637,451 in the preceding year. 


Brown Shoe Company, Inc. 

Net income for the fiscal year 
ended Oct. 31 was $793,251, an in- 
crease of 31 per cent over the $602,- 
746 reported for the previous year. 
Net sales totaled $29,396,593, the 


largest since 1929 and 22 per cent 
above the 1936 total of $24,011,365. 


Pet Milk Company 

Net profit was $511,333 for the 
quarter ended Sept. 30. This jn. 
cludes subsidiaries and compares 
with the $377,753 net profit of the 
| corresponding 1936 quarter. For the 


| 
|nine months ended Sept. 30, indi. 
|cated net profit was $730,339, com 
|pared with $863,492 for the same 
period in 1936. 
| Chesapeake & Ohio Railway 

Net income for the 10 month 
}ended Oct. 31 was $29,105,221, com 


pared with $34,369,732 for the like 
period in 1936. October net income 
after taxes, charges and sinking fund 
appropriations, was $4,185,569 com- 
pared with $5,579,188 for October, 
1936. 


Raybestos-Manhattan, Inc. 

Including subsidiaries, net profit 
for the nine months ended Sept. 30 
was $2,064,035. This compares with 
$1,461,526, the net for the 
period in 1936. 


General Gas & Electric 

Including subsidiaries, the corpora- 
tion reports net profit for the 12 
months ended Sept. 30 was $1,574. 
376. Gross operating revenues for 
1937 were $24,041,716 compared with 
$22,126,609 for 1936. 


Pere Marquette Railway 

Report shows net income of $1,625,- 
484 for the 10 months ended Oct. 31 
This compares with $1,774,491 for the 
first 10 months of 1936. 


Salne 


Texas & Pacific Railway 

Net income for the 10 months 
ended Oct. 31 was $1,945,246, as com- 
pared with $1,383,833 for the same 
period in 1936. 


“Golfer & Sportsman” 
Sold to Amesbury 


Virginia Safford, president, has 
sold Golfer and Sportsman to Wil- 
jiam H. Amesbury, publisher of the 
Minneapolis Shopping News and 
Guide. Mrs. Safford will remain as 
head of the editorial staff. 


Gets Marchiony Spumoni 


Marchiony Spumoni Company, New 
York, has appointed Thornton 
Rheade Associates, New York, to 
handle its advertising. Metropolitan 
newspapers and business papers will 
be used. 


PUBLISHERS 


we offer you a unique market analysis 
service—buying power, readership, ad- 
vertising effectiveness, etc. 


ARTHUR C. WEICK CO. 
20 W. Jackson Blvd. Chicago 


“Is that effective 
sales compensation plan 
for your organization 


in this new book? 


Just Published 


TESTED 


SALES COMPENSATION 


This book 
gives you: 


analysis of sales com- 
pensation methods: 
factors that influence 
choice of a plan; 
types of plans and 
advantages and disad- 
vantages, 


issalesmen, 


are concisely 


~-64 tested plans used material, by 


by prominent com- 
panies, having small, 
medium, or large sales 
organizations. 


—plans of companies 
selling to industry, to 
wholesalers, retailers, 


or consumers. his business. 


can companies in many different fields. 


PLANS 


Compiled by the Editors of Printers’ Ink 


HIS book describes 64 tested plans for paying 


as actually used by well-known Ameri 
All the plans 
and plainly described, and introductory 
C. K. Woodbridge, helpful to their use. 


is given in the first part of the book. The variety of 
types of companies and fields of business covered is 
such that almost any sales executive should be able 
to get from this book the basis of a complete plan 
for compensating his sales force, or ideas which he 
may elaborate or adapt to fit special conditions of 


me re re ee ee ee me ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee eT 


1 

1 McGraw-Hill Book Co., 330 W. 42nd St., N. Y. C. 
1 Send me Tested Sales Compensation Plans for 

} I will send $2.00, plus few cents postage, or 

l accompanied by remittance.) 

; Name .. or 

1 Address .... 

| CHP ORG BURR ao onc nb.bia5cences steer ccvcecese 

| 


(Books sent om approval in o ‘s. rt Canada only.) 


EXAMINE THIS BOOK 10 DAYS ON APPROVAL — SEND THIS COUPON 


10 days’ examination on approval. In 10 days 


| 
| 
return book postpaid. (Postage paid on orders | 
| 
| 


TeVTeetTy Teer TT Age-11-29-37 


—— 1 


1 


b 


he ee # a ~~ sy va 4 : peas” - ba” beg Sea ae _ : ‘ ee a ie, e ws” CPT cA 4 a ; AM ae 
: ws S i . Re iy i 4 . 2 ; « ‘ x te rican fag any > 8g Oo Pay 5 6} be po ed, 2S Lae 
v * D a Bes Fa = oe 
| 7 ee | _— ; 
| Po 
y j : ee _ ~ a ™ le — -- we eee | 
a ara . = 3 ate ot ogame alee b 
} hai sponetond fea. 0c 2% -~? 
a 4 2. “i ; | 
| : n 
- —_ j 
oo j 
=o oS = a 
Ps oS 
*. = 
omnes a nage 
! 7 
; | + ¥ AL 
y/ S) w > 
VES upto s gt ' 
oh a bas , A Goa ) La x 
- ’ * p m 
ace penetin @ We a } ii 1s7MAs ae 
a , Ky > — 
LN ee . : i -_ ’ <¢ } , ht? ~ | 
é Ae pt) B e \ a ies a? i f>-; * 
3 Le. * » 
Pao ee H a ¥ ‘e ; MEW i . 
ee Mel od ’ . ‘ S & a, } 
a & SS METER-MISER | | ay 
eee . Beas 7" ee ee ‘ : y ti ; 4 i 
ee M ! Ce : i pe, 
Se oe - . ao « Ae 
Sa OR Se j pia age f ae i = an 
fs is oa ata uw cae 1 ol. > = _.. . ee | ae = gta: A 
5 eek a a a ie 4 <p Eke ee 
:* ; ee Oe = } F: ec ons & 
ON - wes a 4 ‘ Mi Po ag - . Me © in ee pu? ree ie... 
: bag ae eee r ae vo f "en f 1 Betas, Sey ee ee 
oe eee a f iy ~<a, erie Ta a eee ' 
sae ~ ‘ j , ; i ‘€, "i 
de ‘ , ok 
Buses.” Saeed, ‘ 
> ee i ) WITH NEW SILEN? iB MISER. 
‘ioe —— by y mm sa : z oe : ie 4 OO he ee ee 
Zee ane , i 
oe “eee - T_T nN ER Ret CR P ak 
ae hea 
We ie ie 
= ares Ale 
er eee 
Cag) EE 
72 es Lex  — - — 
aes, ae 
ee ee | 
. ae ths, ; 
ti 7 ls 
a A Se 
i ae th 
a eee 
Pe Se 
eo, ew 
ee 
. a 
soul 
ee. 
eee je 
ee a es 
) ess pate = 
ape oT 
ie, mee: fae | | 
Miibieae | eT 
NR: as 
See ' ——EEEEeEEeEEEEEeEeEeee————eEe————E 
igi) Taine 
P ig é: nu Pa step li I eee) Tee eta SS | a a: ee) a 
oe 
: a 
tap i ae | ze aes Tepe nts ae 
es ne eo $a ness ek aie 
: U hes. Fe aaa 
= ,. . 2 Part +9 ae 
wee ae ry bis 
eR he retenge, MS CO ae | 
ae ae xis Ets ; i ee a ae 
sia ch . gl «Pe oe ae 
i das ae ae ae tO din Wi Ba ots Sa on SS :2220—=——ROOoOoOoOoOoOoOoOoOo0nooa——————ua —_(( eee 
Bs eR A <a> EE a ene ben : ne | 
(Sree be on) Pha Us ea ae ‘ig: 43 ; ‘ = 
os: Sportage a te as Po ihe oT ee ‘ bas OP 
Gta gel, i . a Res i ok q 
ae, ee Beer Bs A be apn 4 attri 4 —— 
; apse Sete ae, Be ie ¥ ~ 
, he Se rf 8 Pe gis tee N Bes Scenes te 
i tt hl | : 
Sm — ou x { “~ ee “te ee Ba 
oe | a ‘ . 
< Oa me tg 2 i 44 a j i ; 
Sc pie ea aks 4 se . a ae ; SENSATION 
oe a , ee Thad ; PENSA? 
ae nie ei ; oe : ee % 
shee Reel j — , :* me C sa _ i al 
Cee ae cee : Seah : i ie aa FLEES e « Shoda 
Rea ie bs * wo eae. ee a aa a‘ Seereh om itt he Sa as: | 
AD ee ae sea yap: «ae Ss. ea 
> i ea aa sos ’ ; en eee | 
Bye: S ee 
i ee - - : | 
Seraph; | 
spc ee | 
ei lA aes | 
SA aan 
Sea | 
2 
Ee aes a 
Pe: Bane | 
eh eer 
ae =e | 
Sars 
ae | 
Oe ee tee | 
i ophbbane wet, 2 
: a se pe 
v es. 
one _———— a ET oe aT 
Br 
eS ee eC te 
“ec odeh eae 
ate a ee x 3 
ace aaa al 
eh a : 
Nas eee WME: ss conch ee dha euns es ssuieeneeneeees) oN 
toe Sag Be | 
Beers tar eg Ps 
Pik Rei 
SEY eS IG 
SE OT eh gap eae were ; 
A RE ee ai pWs DEN Se tek Gr  e o pa ga et ae arg a | e 


. FF a2 & 


—— FT 


= 
" 
wo 
— oi i i Oe 


| 


November 29, 1937 


ADVERTISING AGE 


+. 


YAN 
PTS 
hese \ Sa 
Ise ay x . 
ge | is Sy | 


es ¥ 


THE EYES HAVE IT... 


THE EYES are the windows of the mind. 
Through them your message passes to 
make its impression upon memory .. . to 
depict your product in familiar form. 


AND THE EYES OF THE READERS in more 
than 1,000,000 worth-while homes focus 
on the pages of Canada’s national maga- 
zines. From these pages they absorb the 
knowledge of products that is translated 
into actual purchases. 


PLACE YOUR MESSAGE in the national 
magazines of Canada, before these millions 
of eyes. There it will be in a friendly atmos- 
phere...surrounded with editorial matter 
of sustained interest to readers... it will be 


taken straight to homes where people are 


able-to-buy ... where needs are many, and 
where purchasing power 1s greater. 


THE NATIONAL MAGAZINES of Canada 
give you complete coverage... simulta- 
neously from sea to sea. They are read... 
thoroughly ...at leisure. They distribute 
your advertising so that every retailer gets 


support... yet your advertising cost stays 
within economic bounds. 


THEY OFFER YOU a medium tested and 
proved by scores of successful organiza- 
tions... firms that have grown from local 
or provincial status to national distribution 
of their merchandise. The most active 
buying centres of Canada are reached by 
the national magazines... sound profitable 
coverage that works effectively to make 
readers brand conscious and generates 
buying action for your products. 


CANADAS MAGAZINES 


SELL CANADIANS 


Chatelaine e Canadian Magazine e Maclean’s Magazine 
National Home Monthly e Canadian Home Journal 


NATIONAL COVERAGE FROM SEA TO 


SEA 
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DUPONT EXPERT 
CITES POWER OF 
‘FACT’ LABELING 


Boston, Nov. 24.—Increase in the 
use of descriptive labeling of breads 
and cakes is one of the most sig- 
nificant trends in the baking indus- 
try, M. C. Pollock, sales promotion 
manager of the cellophane division 
of EB. I. duPont de Nemours & Co., 
Inc., Wilmington, Del., declared to- 
day during a visit here. Mr. Pollock 
added that the baking field, in his 
opinion, is ripe for one of its great- 
est merchandising booms through 
the application of labeling. 

Cakes and breads which already 
bear descriptive labels have demon- 
strated consumer demand for such 
information, he said. Women are 
most interested in the ingredients of 
baked products and when breads or 
cakes have descriptive labels they 
are more quickly sold because the 
consumer can readily have her nat- 
ural questions answered by a quick 
glance at the label. In communities 
studied, where specification labels 
are being used sales increases of 
from 25 to 50 per cent have been 
registered, he said. 

Along with the trend in develop- 
ing a large variety of breads to 
stem the decline in the use of this 
product, Mr. Pollock said a concur- 
rent new packaging program can be 
a strong merchandising stimulus. 


Impulse Buying Factor 


Impulse buying is determined to a 
great extent not only by the attrac- 
tiveness of the package but by the 
amount of information the consumer 
can assimilate at a glance, he point- 
ed out, and here labeling does one 
of its most effective jobs. 

Citing a recent survey made by 
duPont, Mr. Pollock told ADVERTISING 
Ace that in grocery stores 75 per 
cent of all shoppers bought on im- 
pulse; 62.5 per cent of purchases in 
department stores were on impulse, 
and 62 per cent of all shoppers in 
limited price chain stores were found 
to have bought on impulse. 

Impulse buying is guided by emo- 
tion rather than reason, Mr. Pollock 
pointed out, and the most important 
factors influencing quick buying de- 
cisions in the store are sight of prod- 
uct, value, cleanliness, style and 
labeling. 

Modern packaging plus descrip- 
tive or specific labeling are the best 
aids to overcome consumer buying 
resistance, he concluded. 


Sturmer to Esty 


Frederic E. Sturmer, formerly as- 
sociated with The American Weekly, 
has joined William Esty & Co., New 
York. Previously he was sales and 
merchandising manager of Kroger 
Grocery & Baking Company stores in 
Detroit. 


A, ideal “test city” 
must be large enough 
to be conclusive-- 
and the campaign 
costs low enough 

to be inexpensive!” 


Sn Ballionove, tts 


EDWARD PETRY 6. CO. 


Cluett Shifts Three 


W. C. Mullally, director of the mer- 
chandise department of Cluett, Pea- 
body & Co., Inc., Troy, N. Y., has 
been mamed sales manager of the 
Chicago division. Other recent shifts 
moved W. G. Cluett from vice-presi- 
dent in charge of sales on the Atlan- 
tic and Pacific coasts to vice-presi- 
dent in charge of merchandising at 
the New York office. E. C. Pfeffer, 
previously in charge of sales in the 
Midwest, has also been transferred 
to New York as general director of 
sales. 


Joins Mathes 


Mrs. Elizabeth Shaver, formerly in 
charge of fashion advertising of Wie- 
boldt Department Stores, Chicago, 
has joined the copy staff of J. M. 
Mathes, Inc., New York. 


Bedell Directs 
Advertising of 
Marshall Field 


Chicago, Nov. 22.—Clyde Bedell was 
appointed retail advertising manager 
of Marshall Field & Co. today, suc- 
ceeding G. Ray Schaeffer, recently 
promoted to director of publicity and 
customer relations. Mr. Bedell, who 
has been in the executive office of the 
big retail store for two years, has a 
broad merchandising background. 

After graduating from Coe College, 
Cedar Rapids, Ia., in 1919, Mr. Bedell 
joined the editorial staff of Dry 
Goods Merchants’ Trade Jcurnal, Des 


Moines. In following the policy of 
which that paper has long boasted, 
of having its editors in close con- 
tact with the field, Mr. Bedell trav- 
eled extensively for seven years. 

He joined Southwestern Advertis- 
ing Company, Dallas, later transfer- 
ring to Honig-Cooper Advertising 
Agency, San Francisco. He then 
joined the advertising department of 
Butler Brothers, Chicago, leaving in 
1934 to handle sales promotion for 
Ford Motor Company in the Detroit 
office of N. W. Ayer & Son. He re- 
turned to Chicago in 1935. 

One of Mr. Bedell’s interesting as- 
signments with Marshall Field & Co. 
has been to write “Moving Forward,” 
the daily column in the Chicago 
Tribune. This marked a departure 
in retail advertising, since the col- 


umn is dedicated exclusively to , 
discussion of events of general inter. 
est. “Caleb,” the pseudonym, is q 
house name, copyrighted by the com. 
pany. 


Forsberg Advanced 
F. S. Forsberg, recently appointed 
research director, has been nameg 
general manager of Mademoiselle, 
Street & Smith publication. He wil) 
take over his new duties immedi 
ately. 


Hay to “Power Journal” 

George Hay, formerly with Diese} 
Publications, Inc., New York, has 
been appointed to the sales staff of 
Southern Power Journal and South. 
ern Hardware, Atlanta, Ga. He wil] 
cover the metropolitan New York 
territory. 


“Here's 4 maga* 
Jobn.” 
«BUSI 
has prove 


son: 
than one occast 


‘That conversation is imaginary, but the remarks are not. 
Every one of them is an actual, direct quotation from let- 
ters in our files. And there are many, many more like them. 

The Business Outlook reports and interprets in brief, 


readable form an accurate picture of business conditions, 


of market conditions, and their probable trends . . 


their copies on to their 


. An 


invaluable service, but only one of many reasons why 
BUSINESS WEEK calls by invitation on nearly 100,000 
business men each week—and why those subscribers pass 


associates—resulting in a weekly 


r 
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. > M k variety of models ranging from the Gage Heads IPI Jury ‘ ’ GIFT APPEAL 
2 Rime to ar pocket “Princess” which sells for Harry L. Gage, vice-president of 
3 $3.75 to an elaborate miniature bar Mergenthaler Linotype Company, 
\- Record Ronson which is a desk model retailing for|jnc, will again serve as chairman 
P $16. of the jury for the International 
Holiday Drive Full page color advertisements | Printing Ink Corporation contest on IN FARM STORES 
will appear in December issues of | color, sponsored in co-operation with 
Collier’s, Esquire, Liberty, Look, The|the National Graphic Arts Education 
: Newark, Nov. 24.—“Make Christ-|New Yorker, The Saturday Evening —_— +~ > a PULLS FOR WARD 
" mas brighter with a Ronson lighter” | Post, Time and Vogue. Metropolitan of tas eoaiaat Semnemiben. Other mem- 
will be the theme of the most ambi-| Advertising Company, New York, i8|)hers of this committee and of the 
i tious holiday campaign ever con- the agency. jury will be announced shortly. Chicago, Nov. 24.—Reviving the 
ducted by Art Metal Works, Inc., —_ appeal once held by the country At y R 
it presents over 20 different mod- . . grocery store with its cracker barrel The gift everybody wants .”. 
4 hg Ronecn line. Salditt Promoted Cuno to Chirurg and hot stove, Montgomery Ward & con f hy A came a pos HERS 
a Quarter-page rotogravure advertise-| Frederick Salditt, formerly export) Cuno Engineering Corporation, | Co, today disclosed plans for expan- p! £ ak: 
IS sts will appear in 45 newspapers | ™4nager, has been named vice-presi-| Meriden, Conn., manufacturer of fil-| sion of the “trading post” idea suc- pans oe 
of ager : tes ee a dent in charge of sales of Harnisch-| ters, has appointed James Thomas | cogstully used by several of its farm 
h- in all principal cities - 5 an feger Corporation, Milwaukee. R. F.| Chirurg Company, Boston, to direct | t 
ll will carry the long established slogan,|tjerr, formerly assistant manager,|its advertising, effective Dec. 1. |*‘0T®S 
k “Flip, it’s lit! Release, it’s out!”| succeeds Mr. Salditt as export man-| Business papers, direct mail and| The latest development in this 
The promotion will feature a wide! ager. point of sale displays will be used. ‘type of promotion is a “corn con- i nal 
> § — = Unive omens 
Universal Camera Corporation, New 
York, launches a pre-holiday gift cam- 
paign with this copy in a broad list of 
magazines for UniveX Cine 8 cameras. 
test’’ sponsored by the Ward store 
in Bloomington, Ill. Using large 


Business Men Save 


wwe've bad the 


audience of over 370,000. 


To advertisers, BUSINESS WEEK delivers more ex- 


ecutive readers at lower cost per reader than any magazine 


in its field . . 
use it with profit. 


. executives who read it with confidence . . 


e. The ‘Business 
: has made 


“pve noticed 


aie 


Advertisers, too, finding profit in selling the BUSINESS 


i 


THE EXECUTIVE'S 
BUSINESS PAPER 


WEEK audience, have made it 7th in total advertising 
pages among all magazines reporting to Printers’ Ink— 


lst among magazines addressed to business men. 


space copy in the Bloomington Daily 
Pantagraph, the company offered 
cash and merchandise prizes for the 
10 best ears of corn submitted by a 
farmer of the area. The advertise- 
ment also announced the installation 
of a bulletin board in the store 
which farmers were invited to use 
for posting information relative to 
buying, selling or trading of equip- 
ment, 

The winner of the corn contest will 
receive a $10 first prize, with lesser 
awards to be paid in merchandise. 
Similar promotion was staged by the 
Ward farm store in Terre Haute, Ind. 


To Embrace All Stores 


A spokesman for the company 
here said that the success experi- 
enced by the stores in the ventures 
indicated that similar plans would 
be made available to all the com- 
pany’s 30 farm stores within the 
next year. The idea, he said, origi- 
nated in the local stores. 

“When the farmer comes into 
town,” this spokesman explained, 
“he likes to have a place where he 
can rest and talk with his friends 
while his wife does her shopping. 
“Establishment of ‘trading posts,’ 
we believe, will afford him such an 
opportunity, and will naturally cre- 
ate additional store traffic for us.” 


Short, Hannagan Join 


National Advertisers 


Richard Short, previously active in 
advertising circles of Chicago and 
Detroit, has joined the creative staff 
of National Advertisers, Inc., Grand 
Rapids, Mich., formerly known as 
John L. Wierengo & Staff. 

Another new addition to the 
agency is Pat Hannagan. 


Volgan in New Post 


John P. Volgan, formerly advertis- 
jing manager of the Container Cor- 
poration of America, Chicago, has 
been appointed vice-president in 
charge of production for Salesvertis- 
ing Associates, Chicago. 


Advertising 


MIDWEST 
FARM PAPERS 


Verified by Post Office Count 


Reaches More 

Midwest Farms 

5 Nationals 
Combined 


Wallaces' Farmer & lowa Homestead 
The Farmer, St. Paul 
Prairie Farmer Nebraska Farmer 


Wisconsin Agriculturist & Farmer 
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New ‘Runless’ 


Stocking Will 
Be Advertised 


Springfield, Mass., Nov. 24.—Inter- 
est in its new “hole-in-knee” stocking 
has aroused such a flood of inquiries 
that Harris Silk Hosiery Company, 
Springfield, will wrap its 1938 ad- 
vertising campaign around the new 
idea, Frederick Scarborough, in- 
ventor, and an officer of the company, 
said today. 

It was thought at first, Mr. Scar- 
borough indicated, that a long period 
ef education would be necessary be- 
fore either the trade or the public 
would be willing to accept such a 
radical departure from conventional 
hose. The demands of both economy 
and style, however, have operated in 
favor of the innovation. 

The new process consists of split- 
ting vertically the knee part of the 
stocking, which is then reinforced 


NEW STOCKING IDEA 


Harris Silk Hosiery Company, Spring- 


field, Mass., next year will launch pro- 

motion of this new “hole-in-knee" stock- 

ing, designed to relieve run tendencies 
of the orthodox form. 


When Will U. S. 
Conclude Trade 
Pact with England? 


Read the interpretation 
in thecurrent Newsweek, 
the magazine that “‘cov- 
ers important news, un- 
covers its meaning”. This 
unique editorial policy is 
rapidly increasing News- 
week’s audience among 
America’s most intelli- 
gent, progressive, pros- 
perous readers. Moral: 
Advertise in Newsweek. 


above and below to prevent unravel- 
ing. When the knee is bent the 
strain on the stocking is relieved, 
and costly and unsightly “runs” pre- 
vented, 

The new type of stocking, on 
which patents have been taken out, 
can be manufactured with slight ad- 
ditions to standard equipment, it is 
said. Quantity production will be 
undertaken early in the new year. 


To Use Canadian Radio 


Sterling Products, Inc., Wheeling, 
W. Va., has announced plans for a 
campaign over 11 Canadian radio sta- 
tions for Phillips Milk of Magnesia 
and Dr. Lyon’s Tooth Powder. Con- 
tracts calling for a 15-minute, five- 
days-a-week spot for a one-year pe- 
riod were signed through Weed & 
Co., New York. The Sterling account 
is handled by Blackett-Sample-Hum- 
mert, Inc., New York. 


Display Center Moves 


Display Center, Philadelphia, has 
opened new showrooms and offices at 


718 Chestnut street. 


SAY, No/itr S ° DOESNT SOR- 
WHAT IS MAIL RESPONSE \] PRISE ME. THE 
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SHOW ON COVERAGE 
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CBS Basic 
Des Moines 


ARNT WMT 


Cedar 


NBC Blue: MBS 


Radio Stations of The Des Moines Register and Tribune 


IOWA NETWORK 


NBC Blue 
MBS Des Moines 


KSO 


Rapids- Waterloo 


NATIONAL REPRESENTATIVES: €. KATZ SPECIAL ADVERTISING AGENCY 


LARGE FIGURES 
FALSE INDICES, 
EXPERT'S VIEW 


Must Be Broken Down for 
True Picture 


New York, Nov. 22.—Asserting 
that statistics are the most difficult 
of all languages to interpret, A. W. 
Ramsdell, of Ramsdell & Haase, 
New York sales counselors, intimated 
before the marketing conference of 
the American Management Associa- 
tion here last week that many of the 
reports upon which business men de- 
pend for guidance are, in fact, fre- 
quently misleading. 

Frederick B. Heitkamp, vice-presi- 
dent, American Type Founders Sales 
Corporation, Elizabeth, N. J., also on 
the closing program, discussed the 
relative merits of direct and distribu- 
tor selling. 

Mr. Ramsdell insisted that a “na- 
tional figure” doesn’t mean anything 
as far as giving the owner a clue to 
the direction in which his business is 
traveling, and particularly, where 
money is being made and lost. Only 
by breaking the totals down into 50 
or 100 small figures can essential 
basic information be obtained, he 
said. Such an analysis, he asserted, 
usually shows that a few small ter- 
ritories are providing the profits. 


Conditions Are Factor 


Mr. Heitkamp said that the trend 
in times of expanding business is 
toward sales through direct factory 
branches, and in periods of recession, 
through distributors. 

The addition of branches has been 
stimulated by the preference shown 
by consumers for dealings with spe- 
cialized representatives, as well as 
by the perennial difficulty of training 
salesmen who draw their weekly pay 
checks from another source. 

The distributor set-up is especially 
valuable, he argued, when the prod- 
uct has a seasonal appeal, the terri- 
tory to be covered is large, the prod- 
uct is of the small-unit, packaged 
variety, the company or product is 
new and when the organization lacks 
financial resources necessary to es- 
tablishment of its own branches. 

Direct selling is indicated, he said, 
when the product is highly technical, 
when the market is restricted to a 
few easily covered industrial centers, 
and when the manufacturer is mar- 
keting a wide variety of lines, some 
of which enjoy year-round acceptance 
or dovetail with others in seasonal 
volume. 

The financial requirements are 
rigid, as a company embarking upon 
a distribution program involving es- 
tablishment of its own branches 
must be able to afford large inven- 
tories, carry a large force of sales- 
men through slumps, assume large 
credit risks and wait for slow ac- 
counts to pay, he said. 


Issue New Rate Cards 

Beginning Dec. 1, Women’s Wear 
Daily, Daily News Record and Men's 
Wear, Fairchild Publications, will 
pay 15 per cent commission to ac- 
credited advertising agencies under 
new rate cards effective that day. 
The new schedules carry increased 
rates to include agency commission. 
Advertisers at present under contract 
will have the option of completing 
current contracts on the rate card 
now in effect, or of transferring the 
remainder of their contract to one 
based on the new rate card. 


Buffalo Plans Fete 


Jan. 
for the 12th annual president’s 
ception of the Greater Buffalo Adver- 
tising Club. William D. Roesser, J. 
W. Clement Company, and president 
of the club, is honorary chairman, 
and William H. Scott is general 
chairman. 


Cramer Leaves BBD&O 


Arthur Cramer has left Batten, 
Barton, Durstine & Osborn, Chicago. 


ee 


SAME THEME—20 YEARS AGO AND TODAY 


Holding to an idea that clicks is exemplified in the current Goodyear Tire & 


Rubber Company copy for its mechanical rubber goods at the right, alongside 
the original insertion in The Saturday Evening Post of July 6, 1918. 


Idea Clicks, So 
Goodyear Holds 
to It 20 Years 


New York, Nov. 23.—By continuing 
a basic copy theme over a period of 
20 years, the Goodyear Tire & Rub- 
ber Company, Akron, O., has dem- 
onstrated in connection with its ad- 
vertising of mechanical rubber goods 
the value of the motto that “if you 
get hold of a good idea, stick to it.” 

In 1918, the company inserted an 
advertisement in The Saturday 
Evening Post for its belting which 
cold the story of the troubles of a 
sugar mill in getting a belt for a 
drive that would stand up under the 
terrific strain to which it was sub- 
jected and of the success of the 
‘G.T.M.,” or Goodyear Technical 
Van, in prescribing a Goodyear belt 
which took the knocks. In addition 
to telling the story, the early adver- 
tisement reproduced a blueprint of 
the drive in question. 

That and subsequent copy seemed 
to click, according to Arthur Kud- 
ner, Inc., agency in charge, with the 
result that the company has contin- 
ued to use the same formula ever 
since, although today’s copy shows 
the benefit of an improved technique 
which, mastered over the long 
period of time, includes the use of 
actual photographs of noteworthy in- 
stallations, and of color, at first 
jlack and blue, and now, black, blue 
ind duotone blue. 


Reports Given Agency 


The method of securing the story 
material has also been perfected, and 
involves the forwarding to the agency 
by the Goodyear service men of 
‘copies of full reports of inspection, 
recommendations, installations and 
servicing, along with photographs of 
the mechanical goods in operation. 


are able to cull the factual materia] 
around which the copy is built. 

Originally introduced in consumer 
magazines where it was continued 
for several years, the long-term cam- 
paign was transferred to the trade 
press and today is appearing in some 
50 of these journals and in Business 
Week and Time. From the start, the 
campaign has produced steady re. 
sults, it was reported, to such an ex- 
tent that the company would not 
change the formula “for a million 
dollars.” 


Fountain Appointed 


J. H. Fountain, St. Albans, Vt., has 
been appointed New England pub- 
licity representative of Canadian Na- 
tional Railways, Canadian National 
Steamships and Central Vermont 
Railway. Mr. Fountain has been in- 
dustrial and publicity representative 
of the latter organization for the past 
nine years. 


Newspapers for N. H. 


The state planning and develop- 
ment commission of New Hampshire 
will use seven New York newspapers 
and six in Boston in a drive to pro: 
mote its winter tourist attractions. 
Other features of the drive include 
posters, revised ski maps and dis- 
plays at the Boston and New York 
winter sports shows. Two magazines 
are also on the schedule. 


BIG SHIPPERS 


TRUCKERS, RAILROAD MEN 


pay 
$10 a year for this 
weekly freight trans- 
portation magazine. 


Send for market data 
book. 


Traffic 
World 


418 S. Market St. 
CHICAGO 
Eastern Advertising 
Office: 


From these reports the agency men | 


ce: 
512 Fifth Ave. 
New York City 


t 


Sponsors 


We have the organization, ex- 


22 has been set as the date | 
re- | 


All requests resulting 
from radio, newspaper, or 
magazine advertising give 
advertisers less worry 
when they are handled the 
Buckley - Dement way. 


perience, and mechanical facili- 
ties demanded for the efficient 
separation and segregation of 
contest entries in preparation 
for the final judgment. Whether 
your response is in terms of 
hundreds or millions, we are 
equipped to handle every detail 
on a definite schedule. Write 
today for the complete story. 


—<, 


* Complete Mail Service 


He served in the media department. | 


BUCKLEY, DEMENT & COMPANY 


1300 JACKSON BOULEVARD 
CHICAGO, ILLINOIS 
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INSTITUTIONAL 
COPY RESULTS 
TOLD BY RICK 


New York, Nov. 24.—Taking stock 
after two years of consecutive 
weekly institutional advertisements, 
Rich’s, Inc., Atlanta, the largest de- 
partment store in the South, is con- 
yinced, according to Richard H. 
Rich, vice-president and general sales 
manager, that the series not only 
is bringing profitable returns in hold- 
ing and building good will for the 
store but that it has just begun to 
test its ultimate power. 

Believing that “a good trader can 
go into the market and buy merchan- 
dise just as cheaply as another good 
trader,’ Mr. Rich contends in an 
article which will be published in 
“The Advertising Almanac” for Jan- 
uary that the established business 
has many things to sell customers 
besides goods. 

Among the intangibles, and tan- 
gibles, which Rich’s felt it had to of- 
fer when it initiated the campaign 
two years ago were the factors of 
the store being the largest south of 
Washington in point of volume, of 
being the only department store in 
the city to be “Atlanta born, At- 
lanta owned, Atlanta managed,” and 
of its record of sympathetic and 
liberal handling of credit problems, 
especially in the depression years. 

In its series of advertisements, 
which appear on Mondays, the store 
has called attention to the abolition 
of its adjustment bureau and to the 
establishment in its stead of the 
principle that each customer makes 
his or her own adjustments. It has 
also announced the availability of 
meeting and conference rooms for 
the use of the public without charge, 
and has given carefully prepared 
publicity to lectures and other of- 
ferings arranged for by the store 
itself, 

In addition, the space has fre- 
quently been utilized to give promi- 
nence to various achievements of 
civic institutions, to the recognition 
of local and national holidays and to 
the anniversaries of store events 
and of openings of new events. 

“The time will eventually come,” 
Mr. Rich says, “when the institu- 
tional appeal of stores which sur- 
vive and progress will get its rightful 
proportion of emphasis in all store 
campaigns. In spite of the fact that 
we are embarking on our third year 
of this particular campaign, we feel 
that we are just ‘scratching the sur- 
face.’ ”’ 
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Associated Sales 
Expands Personnel 


Associated Sales Company, De- 
troit, has added A. G. Rippey, for- 
merly with Audivision, Inc.; Norman 
A. Rowe, formerly with Sales Equip- 
ment Company; Robert G. Waters, 
previously with Jam Handy Picture 
Service, Inc., and Don Benedict and 
Tom Mainwaring, both formerly with 
Wilding Picture Productions, Inc. 

Edward M. Caimens, who has had 
24 years of experience with newsreel 
companies and illustration studios, is 
in charge of Associated Sales’ new 
photographic studio. 


Guns to Hackett 


C. F. Mossberg & Sons, Inc., New 
Haven, Conn., manufacturer of guns, 
has appointed M. H. Hackett, Inc., 


New York, to handle its advertising. | 


41.7%. October 


Gain Is Scored 
by Rotogravure 


Chicago, Nov. 24.—Heavy employ- 
ment of rotogravure in newspaper 
sections by retailers in October con- 
tinued the trend which has been in 
evidence throughout 1937, according 
to the monthly report of Kimberly- 
Clark Corporation. The October 
gain in retail rotogravure was 52.2 
per cent, compared with an increase 
of 36.4 per cent for national and 
41.7 per cent for the medium as a 
whole. 


Retailers used 524,961 


lines of} 


rotogravure in October, compared 
with 344,883 lines in the same month 
of 1936, for an increase of 180,078 
lines. National advertisers took 949,- 
344 lines in October, a gain of 253,- 
626 over the 695,718 used in October, 
1936. 

Total rotogravure lineage in Octo- 
ber amounted to 1,474,305, compared 
with 1,040,601 in October, 1936, a 
gain of 433,704. The current total 
is divided between 1,361,947 lines of 
monotone and 112,358 lines of color 
roto. 


Edith Doane Appointed 


Edith R. Doane, formerly with the 
Boston office of Esquire, has been ap- 
pointed publicity and promotion di- 
rector of Lesley Schoo!, Cambridge, 
Mass. 


Burt Squire Heads 
Mohawk Valley Net 


Formation of the Mohawk Valley 
Broadcasting System, with six sta- 
tions in New York State and two in 
Vermont, has been completed, with 
Burt Squire, who recently resigned 
as general manager of New York 
Broadcasting System, named to di- 
rect the new network. 

Stations included in the Mohawk 
network are: WABY, Albany; WIBX, 
Utica; WSAY, Rochester; WBNY, 
Buffalo; WNBF, Binghamton; 
WMFYF, Plattsburg; WDEV, Water- 
bury, Vt.; and WSYB, Rutland, Vt. 


“Freeman” Appoints 
Freeman, Kingston, N. Y., has ap- 
pointed Prudden, King & Prudden, 
Inc., New York, as national repre- 
sentative. 
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DONT TELL ME You've 

NEVAH HEARD OFTHE. 
Fourth FAMILY / 


ens 
SEP eran 


nnn 
> 


ee 


“ye ; f 
ae 
J y 
ays - 
Re | 
m7, aS 
vf - fe 
rxsy 


Shocking, not knowing how to mop up 4 sales instead of 3! To clean up 
stocks clean as a whistle! | 


It's so easy if you use the Journal in this prosperous major market. It opens the 
sales-door of the FOURTH FAMILY, arich family that spent *20,630,000 in Port- 


land's retail stores alone last year. With a circulation lead of 31% in Portland the 


daily Journal reaches 4 families to every 3 families reached by the second paper. 


THE JOURNAL 


PORTLAND 
OREGOWN 


REYNOLDS-FITZGERALD, Inc., National Representatives 
NEW YORK e CHICAGO e PHILADELPHIA e DETROIT e SAN FRANCISCO e LOS ANGELES e SEATTLE 
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G-E AIMS FOR 
PEAK YEAR ON 
NIGHT “SNAPS” 


Anticipates Sales Increase 
of 33% Over 1936 


Cleveland, Nov. 23.—Enrollment of 
additional thousands of camera fans 
in the already numerous ranks of 
those who continue to “shoot” after 
dark will be the ultimate objective of 
General Electric Company’s expanded 
drive on behalf of its Mazda Photo 
Lamps, in a campaign which is ex- 
pected to gain a 33 per cent increase 
in sales over those of 1936. 

As an indication of the vast in- 
crease in popularity of picture taking 
at night, D. J. Mohler, G-E sales pro- 
motion executive, recalled that, prior 
to 1930, sales of all flashlight powder 
and equipment did not exceed $100,- 
000 annually, while the sale of photo 
lamps alone last year exceeded 
$500,000. 


Brighten “Dark Months” 


The G-E campaign, Mr. Mohler 
said, will be aimed principally at the 
camera fan who is inclined to lay 
aside his camera during the dark 
months, believing that night picture 
taking is too complicated for the 
amateur. Aiding G-E in overcoming 
this belief will be camera manufac- 
turers, film makers, photo finishers 
and the host of camera owners who 
are already ardent users of night pic- 
ture taking equipment. That the 
number of the latter has grown sub- 
stantially is shown in the consistent 
sales increases scored by G-E on pho- 
to lamps. The gain for 1936 over 
1935 was 31.7 per cent, almost double 
the 18 per cent and 16.8 per cent 
gains of the two previous years. 

In view of the major type of sales 
resistance to be overcome, G-E ad- 
vertising this season will place heavy 
emphasis upon the fun and ease with 
which pictures can be snapped at 
night, Mr. Mohler said. Introduction 
of a brighter photo flood bulb, it was 
pointed out, now makes it possible 
to take snap shots even with the box 
and slower lens cameras. Advertis- 
ing will feature a complete outfit 
priced at $1. 

The campaign will reach its peak 
during the Christmas period. Christ- 
mas day, Mr. Mohler said, is believed 
to be the biggest indoor picture day 
of the entire year. Copy will point 
out to camera owners that the pic- 
tures taken indoors and at night are 


In Atlanta 
THEY LISTEN TO 
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STAR | 


NEWSPRINT in black, or black with one 
or two colors, has well earned its title as 
champion sales-booster. Now comes News- 
peat with full color to raise it to new 
eights as a volume-builder! 

While some articles (food, for instance) 
can be pictured best only in full color, there 
is hardly a product that does not gain 
greater sales-effectiveness through its use. 

Of special significance to every advertiser, 
and specifically to those who thought color 
too expensive, is the fact that the same 
beauty and fidelity obtainable in magazine or 
roto color can now be obtained on newsprint 
at amazingly low cost. 

Without obligation, let us tell you more 
about it. 


**Largest Newsprint Printers in the East.” 


él ectsa Press, Inc 


281 STATE STREET, 
BROOALYN,NAY. 


*** PHONE TR-5S-26G7:: 


CONVENTION TICKETED 


Amos B. Jenkins (left), advertising man- 
ager, The Deseret News, Salt Lake City, 
takes a ticket for the Pacific Advertising 


Clubs Association 1938 convention in 

Los Angeles from Lou E. Townsend, ad- 

vertising manager, Bank of America, San 
Francisco. 


“different,” and that intimate scenes 
taken in the home and at holiday 
parties will always be treasured. 


Aided by Tie-Ups 


In addition to its straight maga- 
zine and newspaper advertising, G-E 
plans extensive promotion selling on 
“what-to-do” themes, suggesting ways 
and means of indoor picture taking. 
Mr. Mohler also said that the com- 
pany would actively co-operate with 
camera clubs in all sections of the 
country. Many of these clubs, he 
added, have sponsored short courses 
in night photography. 

A recent example of tie-up promo- 
tion was the contest sponsored by the 
Chicago Lighting Institute offering 
prizes for photographs taken by arti- 
ficial light. The Institute likewise 
presented a complete course of in- 
struction during the week on night 
picture taking. Classes in both still 
and movie photography were con- 
ducted by experts from G-E, Westing- 
house Electric & Mfg. Company, Wes- 
ton Exposure Meter Company, East- 
man Kodak Company and Agfa Ansco 
Corporation. 

G-E plans production of pictures or 
slide films accompanied by mimeo- 
graphed lectures which will be re- 
leased to groups desiring instruction 
in night photography. Mr. Mohler 
also said that it had experienced suc- 
cess in working through photo finish- 
ers, particularly on the Pacific Coast. 


Sales Aid Other Mfgs. 


Almost all manufacturers in the 
camera and equipment field share 
when photo lamps are sold, Mr. Moh- 
ler pointed out. Lamp sales help 
those of reflectors and lighting equip- 
ment, fast lens cameras and super- 
sensitive film. Lamp sales also aid 
the photo finisher in maintaining a 
steady volume of business through 
the “dark” months, he added. 

Initial copy in the G-E drive was 
released last month. The campaign 
will run through the spring months, 
and has been substantially expanded 
this year with the addition of This 
Week. 

Other magazines on the schedule 
for consumer copy are American 
Photography, Camera Craft, Life, 
Movie Makers, Popular Mechanics, 
Popular Photography, Popular Sci- 
ence, The Camera and The Saturday 
Evening Post. 

Copy designed to stimulate dealer 
action prior to peak periods is sched- 
uled for Drug Topics, while profes- 
sional advertising will appear in 
Commercial Photographer, Develop- 
ments, Photographic Review and 
Professional Photographer. Also on 
the list is the 1938 American Annual 
of Photography. 


Radio Magazine Bows 


Modern Servicing, pocket size mag- 
azine for radio servicemen, will be 
published in January by Henderson 
Publications, Inc., New York. Charles 
H. Farrell has been appointed adver- 
tising director. 


Two for Wales 


Harder Hall, Sebring, Fla, and 
Mount Plymouth Hotel, Mount Ply- 
mouth, Fla., have named Wales Ad- 
vertising Company, Inc., New York, 
as advertising agency. Newspapers 
will be used. 


Tutelman Changes 


Mark Tutelman, formerly with 
Philip Klein, Ine., Philadelphia 
agency, has joined Barnes & Aaron, 


Philadelphia, as account executive. 


Getting Personal 


K. H. Seidel, Oldetyme Distilleries a.m., and Dick James, 2a.e., 
Peck Advertising Agency, are chortling over one of those once-in-a-life- 
time breaks a piece of copy gets in conjunction with an adjoining news- 
paper headline. It was in the Herald-Tribune, the day of the Harvard- 
Yale classic. “Yale-Harvard Sellout at Crimson Stadium—”, began the 
banner head, and just below it was a Green River layout showing a 
racoon-bedecked collegiate with a Harvard banner standing in front 
of a box-office with a “Sold Out” sign very much in evidence... 

The Union League Club was the scene this week of a farewell 
party for Clarence S. Andress, who has just resigned from N. W. Ayer 
& Son, New York, after nine years with that agency and a career in 
advertising circles stretching back almost three decades. Onetime 
New York manager for The Saturday Evening Post and partner in the 
Patterson-Andress agency, C. S. will relax for a while, his immediate 
concern being the choice between a trip around the world and a 
winter’s sojourn in the South... 

Recovering from bruises and shock suffered in an auto smashup last 
week, Mrs. Louis D. Burrill, wife of the Syracuse Journal-American 
publisher, was confined to Syracuse Memorial] Hospital. Mr. Burrill 
was at the wheel when the accident occurred and his quick thinking 
averted a far more serious mishap. . . 

San Francisco’s advertising fraternity is paying tribute to a couple 
of fellows, just 71 years young, who are affectionately known as the 
“Mike and Ike” of graphic arts circles. More formally they are Charles 
F. and Louis Traung, identical twins, who guide the destinies of the 
label and lithograph company which bears their name. They started 


A TOKEN FOR LONG SERVICE 


Clarence S. Andress (left), veteran in advertising, receives a token of esteem 

from Edward R. Dunning, vice-president and general manager of the New York 

office of N. W. Ayer & Son, at a party given to honor Mr. Andress, who is 
retiring from the agency. 


out in a business way with a second-hand, bankrupt shop exactly 25 
years ago and today they boast offices in a score of key cities. Louis, 
the mechanical genius of the family, built the first four-color offset 
press... 

Claire Samels, of the advertising department of Carson, Pirie, Scott 
& Co., Chicago, is making rapid progress in convalescence from her 
recent illness, advices from Milwaukee indicate. Miss Samels is on 
leave of absence from the big Chicago store ... Thea advertising divi- 
sion of Chicago’s Community Fund drive, under the chairmanship of 
O’Neill Ryan, Jr., v. p. of Blackett-Sample-Hummert, has already ex- 
ceeded its quota of $90,000 and is now shooting at a minimum of 
$100,000... 

Wilmot P. Rogers, a. m. of California Packing Corporation, would 
have you know that the East-West football game at San Francisco on 
New Year’s day will be worth complete attention. The San Francisco 
Advertising Club, of which Mr. Rogers is president, held a joint meeting 
with the Shrine, sponsor of the event, Nov. 24, to lay plans... 

W. LaCost Neilson, v. p. in charge of sales, Norton Company, Wor- 
cester, Mass., has sailed to visit his company’s European plants and 
estimate the situation on the continent ... All the big shots in the 
Advertising Affiliation gathered at Jamestown, N. Y., the other day to 
extend a hand to the newly formed Jamestown Advertising Club. 
J. Jay Fuller, Moss-Chase Company, Buffalo, delivered the principal 
address, “Hookum, Hokum and Hooey.”.. 

W. Elmer Seaman, Western manager for Chain Store Age, is con- 
templating an ankle broken when his horse suddenly went into gym- 
nastics... Frank E. Gannett, Gannett Newspapers, received the seventh 
degree during the National Grange convention at Harrisburg, Pa... . 
Rudolph E, Lent, business manager of the Jersey Journal, Jersey City, 
is off for a Panama Canal cruise... 

Al Smith glories in his title as “Assistant Night Watchman” of the 
Central Park Zoo, but he has nothing on Henry Luce, Time-Fortune-Life, 
who’s just been dubbed “Janitor” of the new Museum of Modern Art 
in New York... 

Advertising executives are making plans to attend the 31st annual 
tournament of the Winter Golf League of Advertising Interests at Palm 
Beach, Fla., Jan. 15-22. George H. Hartman, Chicago, was tournament 
winner last season, having successfully defended the crown he won in 
1936. .. 

F. Henry Savage, s.m., book and bond division of International Pa- 
per Company, Springfield, Mass., was married recently to Kathryn Marie 
Dowling at Holy Cross Church, Holyoke, Mass... 

M. E. Fillet, director of Schenley’s national convention and ban- 
quet bureau, is also commander of a new American Legion post— 
Schenley No. 1,190, numbering 700 men from the nine distilleries from 
coast to coast... A. E. Calliari, H. N. Elterich, Inc., New York agency, 
has begun a ten-month jaunt through Latin America to study markets 
and merchandising, and shape some advertising plans. He goes via 
Pan-America’s airships. . . 


Des Moines Club 
to Honor Best 
in Advertising 


Des Moines, Nov. 25.—Seeking t, 
stimulate resultful advertising ang 
at the same time honor outstanding 
local efforts, the Des Moines Advyer. 
tising Club this week announceg 
plans for its first annual Advertising 
Awards Competition. 

Entries must be submitted by Jap 
5 and announcement of the 1937 
award winners will be made at the 
Jan. 25 meeting of the club. 

The awards, as outlined by Arthyr 
Baumgart, advertising manager of 
Successful Farming and chairman of 
the judging committee, will be made 
to the Des Moines companies whoge 
campaigns or single advertisements 
are judged outstanding by a commit. 
tee of experts. In addition to loca) 
companies, branches of national! or. 
ganizations which prepare their ow 
advertising in Des Moines are eli. 
gible. 


All Media Included 


Entries may include direct mail, 
radio, poster, newspaper, Magazine, 
window display, or any other “recog. 
ized medium or a combination of sey. 
eral media.” There will be no entry 
fee in connection with the contest, 

First prize winner in each class 
of the competition will receive a sj). 
ver plaque, with the second prize 
winner to be honored with a certifi. 
cate of merit and the third winner in 
each classification to be recognized 
by honorable mention. 

Judges announced for the compe. 
tition are Dean L. E. Hoffman, of 
Drake University; G. Ray Schaeffer, 
publicity director, Marshall Field é 
Co., and G. D. Crain, Jr., publisher 
of ADVERTISING AGE. 

Members of the Des Moines Adver. 
tising Club committee, which formu. 
lated the awards program, in addi: 
tion to Mr. Baumgart, include Clif. 
ford DePuy, DePuy Publications; 
Norris Crosby, American Lithograph- 
ing Company; Richard Vawter, Mer. 
chants Trade Journal, and J. T. Mil: 
ler, Meredith Publishing Company. 

A. Platt Taylor, Dictaphone Sales 
Corporation, is chairman of the com: 
mittee in charge of promotion of the 
awards. 


Two Name Krivit 

C. P. Ford & Co., Rochester, N. Y., 
manufacturer of women’s shoes, has 
named Samuel G. Krivit Company, 
Inc., New York, to handle its adver: 
tising. Andrew Geller, Inc., New 
York, maker and retailer of women’s 
shoes, has also named this agency to 
direct a campaign using direct mail, 
national fashion magazines and met: 
ropolitan newspapers. 


“News Bureau” Names 


Cox and Underhill 


William C. Cox has been elected 
vice-president of Boston News Bw 
reau, Boston financial publication. 

Arthur J. C. Underhill has been ap- 
pointed business manager, succeeding 
Guy Bancroft, who continues as sec: 
retary and treasurer. 


THE 
SCRANTON TIMES 


SELLS 


Because Scranton is 
in the heart of the an- 
thracite coal region and 


Because several thou- 
sand more people read 
the TIMES than read 
all other newspapers 
in its field combined. 


The Scranton Times 
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BREWERS’ FIGHT 
ON RACKETEERS 
TOLD BY JORDAN 


New York, Nov. 24.—How brewers 
perfected a system to break the 
growing menace of advertising and 
promotion rackets and how the sys- 
tem which was devised has saved 
them hundreds of thousands of dol- 
lars for expenditure through “legiti- 
mate advertising channels,” was re- 
lated here by George R. Jordan, ad- 
yertising manager, Piel Brothers, 
Brooklyn, at the semi-monthly meet- 
ing of the Advertising and Selling 
Alumni Association of the Advertis- 
ing Club of New York. 

Immediately after repeal, he re- 
called, the brewers became deluged 
with requests for advertising in be- 
half of various so-called bartenders’. 
waiters’, drivers’, and out-of-town 
police organizations and were sub- 
jected to a reprisal innuendo that 
their beer would be boycotted if the 
requests were refused. 

Three years ago, after consul- 
tation among _ themselves, the 
companies began to say “no” to the 
“racketeers,” and, to strengthen 
their position, an advertising com- 
mittee of the New York Brewers 
Board of Trade was formed, of 
whose steering committee Mr. Jor- 
dan is a member. Under this setup, 
an ironclad agreement was signed by 
all member companies, providing that 
all program and ticket solicitations 
shall be turned over to the adver- 
tising committee which will decide 
their fate. Any violations of the 
committee’s decisions in these mat- 
ters, Mr. Jordan said, are punished 
by a fine equal to the amount of 
the forbidden advertising or ‘“con- 
tribution.” However, he reported. 
the infractions have been few and 
far between. 


Complicated by Laws 


In addition to coping with “racke- 
teers,” beer advertisers, Mr. Jordan 
declared, are faced with the prob- 
lem of conforming to the various 
state restrictions placed upon their 
activities, as, for example, the re- 
quirement in New York state that 
window displays cannot include illus- 
trations of women, or that the dis- 
plays must not cover more than a 
specified area. A restriction scrupu- 
lously observed by the advertising 
committee, he said, caused all re- 
quests for advertising from youth 
organizations to be turned down 
automatically. 

As to advertising objectives, he 
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GOLF 


FACTS + STATISTICS 


® Number of golfers? 

® How many golf courses? 
® Who are golfers? 

® How big is the market? 
® How to sell golfers 


Get the answer to these and hun- 
dreds of other questions on sport's 
biggest spending market! 


‘The Golf Market” 


(32 pages—fits your files) 
Sent free upon request 


Golfing - Golfdom 


14 E. Jackson Blvd. 
CHICAGO 
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Carrying out the “luxury appeal” in its ‘advertising, Hickok Mfg. Company, 
Rochester, N. Y., adopts high-styled packages for its men’s accessories. W. L. 
Stensgaard & Associates, Inc., Chicago, created the packages. 


stated that in addition to that of 
teaching the public to distinguish 
beer from whisky and to consider 
that it occupies a category apart, 
beer advertisers wish to educate the 
public to ask for brand names rather 
than for “beer.” Declaring that 
women repeatedly omit to mention 
brand names at grocery stores, he 
explained that the brewers also are 
desirous of promoting home con- 
sumption of the product and its 
availability of purchase at grocery 
stores in which housewives regularly 
replenish their home food supplies. 

At the annual election of the club 
following Mr. Jordan’s address, R. 
Steele Sherratt, New York World’s 
Fair, 1939, Inc., was elected presi- 
dent; Laban C. C. Howland, Gulf Re- 
fining Company, Vice-president; 
Gladys F. Rohling, The Simpers 
Company, corresponding secretary; 
T. L. Martin, of the printing house 
of that name, treasurer, and Robert 
Guinzburg, Acme Photo Offset, Inc., 
a director for three years. The club 
claims the distinction of being the 
only “co-educational” organization 
of its kind in the city. Dinner meet- 
ings are held every second and 
fourth Wednesday. Frank W. Love- 
joy, sales manager, Socony-Vacuum 
Oil Company, will appear on the pro- 
gram Dec. 8, while the new officers 
were installed today. 


Goodrich Meets 
Rayon’'s Threat 
with New Cord 


Akron, O., Nov. 24.—To meet the 
competition of two major manufac- 
turers who recently announced in- 
troduction of a new type of cellulose 
rayon cords as a substitute for cot- 
ton cords in manufacture of heavy 
duty pneumatic tires, B. F. Goodrich 
Company today announced perfection 
of a revolutionary type of cotton cord 
in its mills at Silvertown, Ga. 

Goodrich believes the new cord 
will double the average life of bus 
and truck tires. Described as em- 
bodying an entirely new construction 
principle, the new cotton tire cord, 
according to T. G. Graham, vice- 
president, will reduce the heat gen- 
erated at high speeds in truck and 
bus tires, solving this problem more 
effectively than cords made of a syn- 
thetic material. 


Rayon 35% Higher 


United States Rubber Products, 
Inc., and Goodyear Tire & Rubber 
Company announced employment of 
rayon last March with a blare of ad- 
vertising. Some experts at that time 
predicted that the new rayon devel- 
opment would ultimately entirely 
supplant cotton cords in truck and 
bus casings. 

Cost of the rayon tire is about 35 


per cent higher than that of stand- 
ard tires. While Goodrich has made 
no announcement on this score, offi- 
cials are said to believe that a 
smaller increase, if any, over present 
prices, will cover tires made by the 
new process, thus giving the com- 
pany an important competitive ad- 
vantage. 


Mechanical Board to 
Assist SNPA Members 


A mechanical advisory board has 
been appointed by Southern Newspa- 
per Publishers Association to assist 
publishers with technical problems. 

The personnel consists of George 
Stone, Atlanta Constitution, and C. 
M. Capps, Charlotte News, composing 
room; W. L. Knighton; Jr., Birming- 
ham News and Age-Herald, and Guy 
Aycock, Chattanooga News, press 
room; W. B. Astor, Jr., Memphis 
Commercial Appeal, and L. BE. Mc- 
Cracken, Atlanta Georgian-American, 
stereotype; Charles Conrad, New Or- 
leans Times-Picayune and States, 
Louis Hess, Memphis Commercial 
Appeal, Horace Hall, Dothan Eagle, 
photo-engraving. 


(Advertisement) 


Magazine Picture Traps 
Suspect in Murder of Girl 
Montreal Detective Recognizes 


Waiter as N. Y. Fugitive 
Detectives of the Homicide Squad 


and the East Twenty-second Street |}. 


station will leave today by train for 
Montreal to bring back Frank Figli- 
olia, alias DeFeo, wanted in New 
York City for the murder of Doro- 
thy Tauman, eighteen years old, who 
was strangled with one of her own 
silk stockings in the Courte Hotel, 
He East Twenty-first Street, on July 

Figliolia, who served a term in 
Elmira Reformatory for criminally 
assaulting Miss Tauman in 1935, was 
arrested Friday night in a downtown 
Montreal restaurant by Constable 
Earl McGrath. The fugitive had 
been employed as a waiter in the 
restaurant for three months, and 
when he served a meal to McGrath 
the policeman recognized him from 
a photograph he had seen in “The 
Line-Up,” a department of “True De- 
tective Story Magazine.” 

Figliolia’s photograph had ap- 
peared as a wanted criminal in the 
last three issues of the magazine 
after police investigation revealed 
the relationship between him and 
Miss Tauman. The latter testified 
against Figliolia when he was tried 
and convicted of assaulting her. 
After the trial she was committed 
to an institution for delinquent 
girls at Hawthorne, N. Y. 

Both were released in July and 
registered in the hotel the night 
before the girl’s body was found 
with the silk stocking knotted 
around the neck. 

Montreal officials telegraphed New 
York police that Figliolia had waived 
extradition. 

Reprinted from 
New York Herald-Tribune 


Sunday Nov. 14, 1937 


JOHN W. LEOPARD. Mur- 


der and Escape. Rewards: 
TRUE DETECTIVE, $100; 
authorities, $25. Age, 49; 
height, 5 feet, 101% inches; 
weight, 125 pounds; hair, 
brown; eyes, blue; teeth bad. 
Occupation, bookkeeper. Es- 
caped 7-6-37. If located, wire 


. Dunn, Warden, Okla- 


ALBERT ALLEN. Murder and 
Escape. Rewards: TRUE DE- 
TECTIVE, $100; authorities, 
$25. Age, 33; height, 5 feet, 
10 inches ; weight, 144 pounds ; 
hair, black ; eyes, brown ; com- 
plexion, tight brown. Scars 
outside right and left fore- 
arms. Occupation, laborer. 
Escaped 4-5-37. If located, 


EDWARD SMITH. Murder 
and Escape. Rewards: TRUE 
DETECTIVE, $100; authori- 
ties, $25. Age, 54; height, 5 
feet, 6% inches; weight, 148 
pounds ; light slate eyes; black 
and gray hair; medium florid 
complexion. Esca 6-6-37. 
If located, wire Supt. H. G. 

obinson, Ohio State Bureau 


oma State Penitentiary, Mc- wire Nathan Mayo, Prison of Criminal Identification, 
Alester, Okla. S_peemamarensen, Fatdhanee, London, Obio. 
5 S11 R OOM 12 we 27 wo (10) 1 R 2 
F.P.C.-——_—_—_—_—_——_ F.P.C. ; F.P.C. —— 
$12 - MII 11 16 aW 17 la A 2 


YOU TOO 
CAN MAKE +100 


No Slogans, Essays or Boxtops 


HY go around with moths in your pockets when you 
can make $100 this quick, easy, thrilling, fascinat- 
ing and amazing way? 


What to Do 


’ 

HE above pictures are taken from “The LINE-UP”, a 

regular monthly feature of The Macfadden Detective 
Group magazines. The gentlemen on display are current 
examples of the 3,500,000 criminals who, each year, com- 
mit 1,500,000 major felonies in The Land of the Free. (That's 
one every twenty seconds). Included in this charming group 
are 150,000 over zealous members whom the tired tax 
payer bluntly calls murderers. 

If you have authentic information concerning any of the 
above fugitives, you are urgently requested to: First— 
Communicate with your local police or the police in the city 
where the fugitive may be located. Second:—Advise us 
immediately upon identification. Where authorities are 
notified by letter or wire, send ‘copy of same to our Line-Up 
Editor. Applications for reward must be postmarked within 
24 hours after the hour the fugitive has been positively 
identified through The Line-Up. 

Reward offers are effective up to six months after pub- 
lication of photo and payable to the first person who, in 
our opinion, is definitely responsible for the capture. 


< Total Rewards Paid $19,400 


1 out of 5 pictures published in this public 
service department is a Line-Up tapture! 


THE MACFADDEN 


DETECTIVE 


MASTER 


DETECTAVE 


LExington 2-9050 
122 East 42nd Street, New York City 
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ADVERTISING AGE 


November 29, 1937 


Magazines of 


Canada Show 
Gain of 23.04% 


Chicago, Nov. 23.—Major Canadian 
magazines scored a gain of 23.04 per 
cent in November lineage, with 242,- 
815 lines, compared with 197,336 for 
the month last year, according to re- 
ports to ADVERTISING AGE today. 

All but one of the seven monthly 
and semi-monthy publications re- 
ported individual gains, in contrast 
to October lineage totals. Last month, 
all but one reported losses, and the 
decline for the group was 3.13 per 
cent. 

Also reported, although not in- 
cluded in the total, is the October 
lineage for the Canadian edition of 
IAberty. This publication scheduled 
16,467 lines for October, as compared 
with 27,313 for the same month in 
1936. Last year, however, space was 
obtainable at a special rate in com- 


STOCK PHOTOS 


e's * . a : 

@@eeeedee ®@ 
Thousands of ready - to - use 

e illustrations, on all subjects, 


are available for your inspec- 
tion. Write, wire or phone 


@ KAUFMANN & FABRY CO. 
425 S. Wabash Avenue * Chicago 
* Telephone Harrison 3135 


106 West 43rd St.. NEW YORK. 
$ Phone Bryant 9-6682 


November Lineage of Canadian Magazines 


1937 1936——_ 

Pages Lines Pages Lines 

Canadian Homes and Gardens....... 44.30 29,774 33.65 *22,615 
Canadian Home Journal ...........++. 57.77 40,442 46.38 32,467 
SE Or 17.52 12,270 26.18 18,330 
EER Err rte eer ee 49.99 34,999 40.29 28,208 
ES ee ere 38.38 16,467 63.66 27,313 
tMacLean’s Magazine .............++. 62.47 43,729 57.75 40,429 
Dn . clo cet iseepnews okaeeee 74.42 50,012 54.96 36,937 
National Home Monthly............. 45.12 31,589 26.21 18,350 
BW GED acevdccccccccicccsscceccedee 242,815 197,336 


*Oct.-Nov. issues combined in 1936. 


tWeekly—October lineage. 


Not included in total. 


tSemi-monthly; both issues included. 


bination with the United States edi- 
tion. This year, space is sold sep- 
arately. 

Figures for the individual maga- 
zines as well as page totals are 
shown in the accompanying table. 


Rylander Heads Mail 


. Advertising Group 


Roy G.: Rylander, Rylander Com- 
pany, has been elected president of 
the Mail Advertising Service Associa- 
tion, Chicago. 

Other new officers are Ray M. Rich- 
ards, Thompson & Co., vice-president; 
Fred C. Jungbuth, Medical Mailing 
Service, treasurer; and Grace G. 
Marsh, Marsh Mail Advertising, sec- 
retary. New directors are Arthur L. 


Francis, Lincola Letter Service; An- 


thony Backsteen, Globe Circular Let- 
ter; John M. Low, Low’s Letter 
Service; Jules Levy, Acme Corpora- 
tion, and. Mary E. Luce, Mary E. 
Luce & Co. 


Godman Appoints 


Mumm, Romer, Robbins & Pearson, 
Inc., Columbus, has been appointed 
by H. C. Godman Company, Colum- 
bus, to direct national advertising 
for Tarsal Tred shoes. Women’s mag- 
azines are to be employed. H. J. 
Nichols is the account executive. 


. Bennet in New Post 


Charles R. Bennet has been ap- 
pointed advertising manager of The 
Independent Grocergram, Chicago, 
published by Independent Grocers’ 
Alliance. He succeeds Lawrence D. 
Keogan, who has joined the sales 
staff of Architectural Forum, 


WORCESTER MASSACHUSETTS 


70,000 


ATTENDED 


All records for merchandising fair attendance at Worces- 
ter went overboard as 70,000 people thronged the 
Worcester Memorial Auditorium to see the fourth annual 
Telegram-Gazette Progress Exposition, Oct. 14-20, 


“Nothing like it ever seen before in Worcester,” was the 
consensus of opinion expressed by exhibitors—visitors— 
entertainers—and the police who handled the huge but 


good-natured crowds, 


Opening on Thursday, Oct. 14, the show drew a record 
first-day attendance. Saturday’s crowd topped the opener 
—Monday’s attendance exceeded Saturday’s—and 16,000 
people braved a heavy rainstorm to be present on the 


final day. 


The exposition ran six afternoons and eve- 


nings. 30,000 complimentary tickets were distributed, 
40,000 people paid the admission price at the door—a 
dramatic illustration of the pulling power of the 


Telegram-Gazette. 


POPULATION— City and aver- 
age 18-mile retail trading zone.......... 


...... 14038 


Telegram-Gazette Total 
CIRCULATION . 


433,287 


All Circulation figures are for three months ending 
March 31, 1937 


THE TELEGRAM-GAZETTE 
WORCESTER, MASSACHUSETTS 
George F. Booth, Publisher 


Paul Block and Associates, National Representatives 


New York, Chicago, Detroit, Boston, Philadelphia, 
San Francisco, Los Angeles, Cincinnati 


CARTOON COPY 
IS POTENT AID 
TO BEER SALES 


Detroit, Nov. 23.—Evidence of the 
pulling power of cartoon copy in 
beer promotion was reported today 
in the disclosure by C. F. McIntyre 
and Associates that plans were 
under way for further syndication 
of a newspaper copy series origi- 
nally devised for the local market of 
Ekhardt & Becker Brewing Com- 
pany, Inc. 

Centlivre Brewing Company, Ft. 
Wayne, Ind., has adopted the car- 
toon series and breweries in Ohio 
and Pennsylvania likewise are to 
swing the series into action shortly. 
Sales have increased in every mar- 
ket in which the cartoons have ap- 
peared, it was reported, with the 
theory advanced that simple, humor- 
ous appeals are especially adaptable 
to beer promotion. 

Typical of the copy is one cartoon 
showing a contented gentleman 
hanging by one hand to an upper 
story window ledge of a burning 
building. A fireman below cries out, 
“Drop that bottle and hold with both 
hands!” 


Fast Action Copy 


The clinger, obviously enjoying 
his bottle of brew, replies, ‘“‘Not on 
your life. This is a bottle of E and 
B Steinie Beer.” 

A “Charlie McCarthy” aspect is 
offered in another. The ventrilo- 
quist asks his dummy “Why didn’t 
you come with me to the tea party 
yesterday afternoon?” and gets the 
answer, “Boss, I may be a dummy 
but I got sense enough to duck after- 
noon tea parties—they don’t serve 
E and B Steinie Beer.” 

In another, Junior casts a glance 
into the backyard from the breakfast 
table. “Say Ma,” he calls out, “looks 
like someone slept in the dog house 
all night.” The dog house and a pair 
of feet protruding from it are visi- 
ble. The mother replies, “It’s only 
your pa, son. I caught him drinking 
my last bottle of E and B Steinie 
Beer.” 


New Norge Tie-Up 


The brewery, during the series, 
tied up with Norge division of Borg 
Warner Corporation, one cartoon 
picturing a Norge refrigerator on 
display in a store, with the manager 
proclaiming to his salesman, “I'll 
have to get another brand of beer 
for display purposes. None of you 
can keep your hands off the E and B 
Steinie Beer.” 

Norge and Ekhardt & Becker will 
again co-operate in a campaign to 
begin Dec. 10 when the first of a six 
months poster showing appears in 
Detroit and throughout Michigan. 


Johnson Advanced 


E. M. Johnson has been appointed 
sales director of Traffic World and 
Business Digest, Chicago, effective 
Dec. 1. Mr. Johnson was previously 
manager of the market research de- 
partment of Traffic World and before 
that with the Federal Coordinator of 
Transportation, Washington, D. C. 


To Belnap & Thompson 


A. H. Vodegel, formerly with Red 
Owl Stores, Minneapolis, has joined 
Belnap & Thompson, Inc., Chicago. 
as representative in Minneapolis and 


St. Paul territory. 


SKATES CANNED 


Kingston Products Corporation, Kokomo, 
Ind., makes a novel departure in the 
field in presenting its roller skates in 
"factory sealed" fiber cans. American 
Can Company produced the package. 


Bar ‘Wisconsin 
Beer’ as Name 
of Coast Brew 


Seattle, Nov. 24.—With virtually 
the entire Wisconsin brewing indus- 
try combining as plaintiffs against 
Horluck Brewing Company, Judge 
John C. Bowen, of the United States 
District Court, today issued a per- 
manent injunction against use of 
“Wisconsin Beer” on labels or in ad- 
vertisements of the local brewery, at 
least until such time as the beer is 
produced in Wisconsin. 

The court adopted the line of rea- 
soning which has governed many 
similar cases in the past: that if a 
certain state or section becomes fa- 
mous for a certain product, all in 
that area are entitled to reap the 
profits, but outsiders may not parti- 
cipate in the harvest. 

Testimony developed that Horluck 
had made no effort to register the 
name in the United States Patent 
Office, hence had no legal ground for 
its use. 

Four Milwaukee brewers were rep- 
resented in the action, Joseph Schlitz 
Brewing Company joining Blatz, 
Miller and Premier-Pabst in contest- 
ing the right of Horluck to use the 
Wisconsin name. The complaint 
alleged that Horluck was attempting 
to deceive the public by fraudulently 
appropriating the nation-wide fame 
of “Wisconsin Beer.” 


Calls Free Book 
Case Rule Self 
Control Victory 


New York, Nov. 24.—The United 
States Supreme Court’s recent deci- 
sion upholding the Federal Trade 
Commission’s stand in the “free book 
offer” case against Standard Educa- 
tional Society, Chicago, is an affirma- 
tion of the “high standards of ad- 
vertising and selling to which the 
majority of business adheres,” H. J. 
Kenner, president and general man- 
ager, Better Business Bureau of New 
York City, declared today. The 
Court’s stand should also more firmly 
establish respect for the FTC's rul- 
ings based on findings of fact, he 
said. 

“The Court’s declaration to the ef- 
fect that ‘laws are made to protect 
the trusting as well as the suspi- 
cious’ and the ‘best element in busi- 
ness has long since decided that hon- 
esty should govern competitive en- 
terprises and that the rule of caveat 
emptor should not be relied on to 
reward fraud and deception,’ repre- 
sents a statement of principles to 
which most business subscribes,” 
Mr. Kenner said. “It is the basis of 
activities of the Better Business Bu- 


Oe 7. 
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Presidential Check 
Aids Apple Promotion 


New York, Nov. 24.—Presi- 
dent Roosevelt, who gave his 
occupation as that of “farmer” 
to polling officials of Duchess 
County at the last election, 
suited action to the word ac- 
cording to a report today by 
Theodor Oxholm, a director of 
the New York and New Eng- 
land Apple Institute. Mr. Ox- 
holm announced receipt of a 
check from the President for 
$2.50 as his pledge on an ex- 
pected yield of 250 bushels of 
apples from his farm in Hyde | 
Park. 


——. 


reaus throughout the country which 
are voluntary agencies of legitimate 
business working for the public’s 
protection.” 

Mr. Kenner expressed gratification 
over the reversal of the Circuit Court 
of Appeals’ conclusion “that the re 
spondent should be left free to ep. 
gage in that part of the sales plap 
offering so-called ‘free books’ which 
was prohibited by the order of the 
Commission.” By rejecting the 
lower courts reasoning, Mr. Kenner 
said, the highest tribunal in the land 
“has lifted the fog which for a long 
time has surrounded this question.” 
In stating that “to fail to prohibit 
such evil practices would be to ele 
vate deception in business and give 
it the standing and dignity of truth,” 
the court has expressed a thought 
with which most business men wil] 
agree, Mr. Kenner added. 


New Caravel Offices 


Caravel Films, Inc., New York, 
producer of commercial motion pic 
tures, has opened a Philadelphia of. 
fice at 1324 Walnut street. The com 
pany and L. Mercer Francisco, Chi- 
cago, have established Caravel Films 
of the Midwest, Inc., in Chicago, with 
offices in the Tribune Tower. The 
telephone number is Superior 3422, 
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y| 
When You Reach 
NEW YORK 
Just say 


BELMONT PLAZA 


|) Conv 


And you’re on your way to 4 
hotel you’llrank among thevery 
best you ever stayed at. For 
BELMONT PLAZA, newest 
name among New York’s great 
hotels, is the traveler’s pass 
word to the utmost in comfort, 
service, and luxury. Delicious 
food, drink and sophisticated 
entertainment in the smart new 
Glass Hat at modest prices. 
800 rooms, each with tub, 
shower, and radio—from $3. 


Facilities available for social 
functions and business meetings 


Belmont Plaza 


RICHARD E. DALEY, Manager 
LEXINGTON AVE. AT 49TH STREET 
NEW YORK 
Convenient to Grand Central Terminal 
Hotei Door Garage Service 
National Hotel Management Co., Ine: 
RALPH HITZ, President 
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THERE ARE TWO SIDES TO 
THESE POSTERS 


— because they are printed on M. F. Duplex Poster Paper, the first rough-back, smooth-faced poster paper to be 
made and marketed in America. Its printing surface is ideal for lithography; its back is rough—holds the paste and 
sticks to the boards. It is tough—tough enough to stand thirty days and more of sun, rain, and wind—yet it costs no 
more. Below in miniature are some 24 sheet posters that were lithographed on M. F. Duplex Poster Paper. 


CIGARETTES , 
—_- . 


The happy moment 


-when the show /s over 


AMERICAN COFFEE (A & P) 
AMERICAN OIL CO. 
AMERICAN STOVE CO 
ATLAS BREWING CO. 
AUTOMATIC GAS WATER HEATER 
BALLANTINES BEER 
J. W. BEARDSLEY'’S SONS 
BOND BREAD 
BORDEN FARM PRODUCTS 
BOSTON & MAINE R. R. 
BUDWEISER-ANHEUSER-BUSCH 
CHAMPION SPARK PLUG CO. 
CHEVROLET MOTORS 
CITIES SERVICE GASOLINE & OIL 
COLONIAL BEACON OIL CO. 


The pause 
that refreshes — 


DEEP-ROCK GASOLINES— MOTOR OILS 
EDISON STORAGE BATTERY 
GEORGE EHRET BREWERY 
ELECTROLUX REFRIGERATOR 
FEHR BEER 
FISHER BEER 
FISK TIRES 
FITZGERALD ALE 
FORD MOTOR CO. 

GENERAL BAKING CO. 
GENERAL ELECTRIC (HOTPOINT RANGE) 
GENERAL ELECTRIC TOUCH TUNING RADIO 
GIMBEL BROS. 

GIRL SCOUTS OF AMERICA 
(Continued on next page) 
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ROUGH BACK | 


PAPER 
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(Continued from Page 1) 

crew headed by Mr. Hansel. The 
tenor of their story was whether or 
not Mr. Ford intended to bring out 
a new model, he surely needed to 
control his own advertising. This 
was a reference to alleged whisper- 
ing campaigns and to the type of 
humor which revolved around the 
old model. 

Henry Ford is reported to have re- 
ceived the point well. After several 
days of discussion, he agreed with 
his visitors that, while Model T 
jokes were good enough in their day, 
a new era was at hand, in which 
Ford should resort to the advertis- 
ing columns to present salient facts 
about his product to all who might 
be interested. 


Agency Hits Snag 


But the agency men here ran into a 
peculiar quirk in the make-up of Mr. 
Ford, according to the yarn now 
being retold. Mr. Ford was in the 
mood to advertise, but he was by no 
means ready to concede that Ayer 
was the best agency in the country 
for his purpose. Mr. Ford felt, then, 
at least, that advertising was no dif- 
ferent from nuts and bolts, and that 
agency services should be purchased 
on a competitive basis. 

This was a shock to the invading 
forces. Mr. Hansel, the story goes, 
closeted himself in his hotel and de- 
nied himself to all and sundry for 
several days, while he mapped a new 
campaign. 

This done, he secured a new audi- 
ence with Mr. Ford in which he out- 
lined a proposal somewhat in these 
words, according to the historians: 

“Go ahead and call in all of the 
agencies you please—the more, the 
better. Ask them as many questions 
as you like for yourself, and, if you 
please, one for us. 

“After you have propounded your 
own queries, ask the agencies which 
of their competitors they consider 
most efficient, after themselves.” 

Mr. Ford received this request in 
a gracious mood and promised that 
he would carry it out. He did. 

The result was that Ayer ranked 
No. 2, or close to that spot, on all 
of the ratings made by agencies so- 
liciting the Ford account. Mr. Ford 
was so impressed with this box score 
that he immediately named N. W. 
Ayer & Son, Inc., as his advertising 
agency. 


Stall Has New Post 


Don Stall, formerly in the Detroit 
office of MoTor, has joined the adver- 
tising staff of Cosmopolitan as man- 
ager of the Detroit office. 
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CELEBRATE TEN MILLIONTH PHILCO 


After presentation of the Philco radio No. 10,000,000 to war veterans in Walter 
Reed Memorial Hospital, Washington, D. C., Secretary of War Harry H. Wood- 
ring (center), autographs the tag from the radio for Ray Riday, Philco Washing- 


ton representative. 


Boake Carter, Philco news commentator, is looking on. 


ADMINISTRATION 
BUILDING PLANS 
BUOY 1938 VIEW 


Private Capital to Aid in 
Housing Program 


Washington, D. C., Nov. 24.—Con- 
ferences between government and pri- 
vate industry representatives here 
this week brought crystalization to 
plans for provision of more abundant 
capital at lower cost to unfreeze the 
residential building market. Asa re- 
sult of the plans and indication of 
their fruition, experts here forecast 
probable gains for 1938 in home 
building ranging from 50 to 100 per 
cent. 

A major feature of the administra- 
tion program is establishment of na- 
tional mortgage associations. These 
were authorized under the Federal 
Housing Administration act but so 
far have not been set up. The FHA 
and the United States Chamber of 
Commerce will co-operate, it is re- 
ported, on the new program. 

The law requires a minimum capi- 
talization of $2,000,000, to be sub- 
scribed by private capital and, at 
present, permits issuance of deben- 
tures up to 12 times that amount. An 
amendment is expected which would 
permit issuance of debentures up to 
20 times the amount of capital. Other 
amendments looked for will provide 
authorization of insured mortgages 
on tenant-owned apartments; modifi- 
cation of insurance premiums, and 
lower down payments. 

Establishment of an interest rate 
at approximately 5 per cent is also 


anticipated, although this move is 
meeting with considerable opposition 
on the part of private interests now 
holding mortgages at higher rates. 

If executed as now planned, the 
program will provide valuable aid to 
home purchasers, builders and sup- 
pliers of building equipment, accord- 
ing to Bernard L. Johnson, editor of 
American Builder and Building Age, 
Chicago. 

Commenting on the program, Mr. 
Johnson said that a typical home 
building season requires from $2,000,- 
000,000 to $3,000,000,000 of mortgage 
money. 

“Government funds, as contem- 
plated now,” he said, “will total ap- 
proximately $1,000,000,000, providing 
a substantial increase. 

“While I do not predict as great 
an increase as government Officials 
forecast, I do believe that sales of 
building supplies should jump by 50 
per cent over the 1937 figures.” 

A spokesman for the National Real 
Estate Journal was also favorable to 
the proposed administration plans, 
citing the possible effect upon costs 
of building supplies. 

“Suppliers of building material,” 
he pointed out, “if enabled to sell in 
sufficient volume will not be forced to 
increase prices. In many cases prices 
will be lower. Speculative builders 
today have only small stocks, few 
houses to sell. By next spring even 
these should be fairly well out of the 
way. Administration aid will pro- 
vide a substantial push to an already 
anticipated increase in speculative 
building.” 


Moves Office 


McGraw-Phillips, Inc., New York, 
typographer and printer, has estab- 
lished its new offices and plant at 318 
W. 39th street. 


Joins Grey Art Staff 
Maxwell Desser, former free lancer, 
has joined the art staff of Grey Ad- 
vertising Agency, Inc., New York. 


"REMOTE" LAUNCHES NEW SEAGRAM DISPLAY 


Walter M. Swertfager (center), Seagram advertising and sales promotion director, 

presses a button in a nearby hotel suite to light Seagram's giant new spectacular 

in Kansas City. Walter A. Maas (left), Seagram west central district manager, 
and J. B. Hutchinson, central division manager, flank Mr. Swertfager. 


Home Building 


Cited as Steel 
Mart of Future 


Pittsburgh, Nov. 24.—Seeking new 
and lucrative markets for its prod- 
uct, the steel industry in 1938 will 
give renewed attention to the vision- 
ary “Steel House” which is eventu- 
ally supposed to give the steel indus- 
try a potentially vast new market for 
steel, it was learned today. 

The industry, it was indicated 
here, does not expect a miraculous 
boom in steel housing but is certain 
that steel will play an increasingly 
important part in the field of con- 
struction. The all-steel and the semi- 
steel house are now past the blue 
print stage with experimental con- 
struction going ahead in various 
parts of the country. 

Salient points learned from these 
experiments will eventually be incor- 
porated into the steel house of the 
future. 


Would Avoid Waste 


As important as the method of 
manufacture and fabrication of the 
house is the desire of the public to 
purchase a modern home. Steel ex- 
perts who are studying the possibil- 


ity of greater use of steel in home- 
building are interested in a Depart- 
ment of Commerce report that shows 
53 per cent of the cost of the aver- 
age home is wasted through ineffici- 
ent methods of construction. It is 
here that pre-fabricated steel might 
result in substantial savings. 

The industry, in figuring the poten- 
tial home-building needs of the coun- 
try, estimates that the maximum 
amount a person should pay for his 
home is twice that of his annual in- 
come. A person earning $2,500 a 
year should not pay more than $5,000 
for a house under this formula: 
There are 33,000,000 families in the 
country. On this basis, two million 
can pay $10,000 or more for their 
homes; four million from $5,000 to 
$10,000; seven million from $3,000 to 
$5,000 and the remainder $3,000 or 
less. 


Meixsell Appointed 


Raymond K. Meixsell, formerly as- 
sistant advertising manager of the 
Troy Record, has been appointed 
manager of advertising and public 
relations of the Troy Savings Bank, 
Troy, N. Y. 


Galax to Houck 


Galax Mirror Company, Inc., Galax, 
Va., has appointed Houck & Co., Ro- 
anoke, Va., to handle its advertising. 


market. 
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TO THE BIG FLOATING MARKET 


The boy’s imagination that transforms a bit of 
bark, with a paper sail, into a mighty ocean going 
clipper is the same love of the Sea that causes 
men to float the biggest boats their pocketbooks 
will buy... from canoes to million dollar yachts. 


They buy everything ... from complete boats of 
every type, engines, furniture, instruments, uni- 
forms ... to fishing equipment, photographic 
supplies ... food, drink and tobacco. 


The sportsman afloat is a big floating market... 
a plus market for Field and Stream advertisers 
who, through its pages, lay their selling messages 
before the entire, great billion dollar* outdoor 


Field and Stream’s consistent leadership is proof 
of its consistent interest to its readers as well as 
its consistent productivity for its advetisers. 


*According to the United States Bureau of Biological Survey. 


AMERICA’S OLDEST OUTDOOR MAGAZINE 


Field 
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ADVERTISING AGE 


November 29, 193 


RETAIL LINEAGE 
GAINS 3.5% FOR 
FIRST 47 WEEKS 


Chicago, Nov. 24.—Retailers’ use of 
display space in newspapers during 
the first 47 weeks of this year 
through Nov. 20, was 3.5 per cent 
greater than in the corresponding pe- 
riod of last year, according to the 
ADvERTISING AGE Index of Retail Ac- 
tivity. 

This Index, which measures retail 
display advertising in newspapers of 
80 important cities, shows a total of 
943,371,987 lines for the reported pe- 
riod against 911,406,838 lines for the 
corresponding period of 1936, the 
gain amounting to 31,965,149 lines. 
After making allowances for two 
cities for which comparative figures 
for 1935 are not available, this year 
showse an increase over 1935 of 83,- 
792,471 lines or 10.1 per cent. 

For the seven-day period ended 
Nov. 20, the Index shows a total of 
24,110,098 lines against 24,992,611 
lines for the corresponding week in 
1936, a loss of 882,513 lines or 3.5 
per cent. 

Gains or losses over 1936 for all of 
the cities included in the Index, week 
by week since the first of this year, 
are shown in the following table: 


January 2 
January 9 
January 
January 
January 
February 6 
February 13 
February 20 
February 27 
March 6 
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SACSMMOHH ONIN MAR OAR ROM 


SPEED and 
SUPER-SPEED 


By Rail—By Air. Ship your mats, 


halftones, everything you make 
and use, by Railway Express— 
the complete nation-wide rush 
23,000 offices. 
through rail routing. For super- 


service. Fast, 
speed, use super-swift AIR EXPRESS 
—2500 miles overnight. Low, 
economical cost. Quick pick-up. 
Intelligent handling. Prompt, ac- 
curate, receipted deliveries. For 
day or night service, phone the 


nearest Railway Express office. 


RAILWAY 
EXPRESS 


AGENCY INC. 


NATION-WIDE RAIL-AIR SERVICE 


ON RS ae Pe Ae rere ee — 1.3 
I nos ere ee hoes ary aia + 1.3 
eres a ee eee ee +18.7 
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RG lo fon ane Omak ais +15.9 
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a tae Codie soe aa e — 0.2 
ON ees ed Gree a ais taca ks wre ae + 2.6 
OS) a ee ere ee + 1.4 
ska vce k encase eee ee Rae + 2.4 
EE Wee ona oo goats aD es Awe + 1.3 
ES Oe ee eee — 0.9 
DME. i dat 2 6:4's o Ob Oh s baa ke — 3.3 
re + 3.6 
oR ee eee ee + 6.3 
TE Ns ond a eae om ee dma Ee LS — 0.7 
ES ie eee nd ba beta Rad + 0.9 
EE oa dh esa ad hee RS-b eee wS + 4.3 
eS ee nee — 0.9 
DRIED skeen we See heen beKe — 2.4 
nek wie bos a harde a are uns aie — 4.0 
UN a a ae Aen ae — 6.2 
rr ee ere ee — 3.5 


Individual lineage figures for each 
of the 80 cities measured by the Index 
are shown in the tabulation appear- 
ing elsewhere on this page. 


Expansion Is 
’38 Program of 
Black Leaf 40 


Cleveland, Nov. 24.—The favorite 
flowers of celebrities of all ages will 
form the theme of the expanded 1938 
campaign of the Tobacco By-Products 
& Chemical Corporation, Louisville, 
Ky., according to the schedule an- 
nounced here today by Campbell-San- 
ford Advertising Company. 

The list of general magazines to be 
used for Black Leaf 40 insecticide 
includes American Home, Better 
Homes & Gardens, Country Life, Hol- 
land’s Magazine, House Beautiful, 
Nature Magazine, Sunset, Town € 
Country, Woman’s World and Your 
Garden & Home. Rural magazines, 
weekly newspapers and garden pages 
of metropolitan newspapers also will 
be employed. A Canadian campaign 
likewise is planned. 

The carnation was the favorite 
flower of President McKinley, the 
new series will recall, giving infor- 
mation as to how this and other blos- 
soms may be protected from the on- 
Slaught of insects. Louis VII loved 
the iris, while Empress Josephine re- 
lied on the dahlia for ornamentation. 

This central program will be sup- 
plemented by promotion through 
fruit and vegetable growers’ papers, 
poultry journals, and sheep and goat 
publications. In addition, the com- 
pany will feature shade tree preser- 
vation for the first time, using for- 
estry magazines. 


Two New Accounts 


to Barnes & Aaron 


Mohawk Liqueur Corporation, De- 
troit, maker of Mohawk cordials and 
liqueurs, has appointed Barnes & 
Aaron, Philadelphia, to direct a 
newspaper, car card and outdoor ad- 
vertising campaign in Pennsylvania. 

This agency has also been ap- 
pointed by Pennsylvania Distilling 
Company, Logansport, Pa., distiller 
of Old Guckenheimer Pennsylvania 
Straight Rye whisky and _ other 
brands. Samuel Vance, Jr., is ac- 
count executive. 


Horner to Be Head | 
of Sydney Station 


H. B. Horner, former member of 
the Australian Broadcasting Commis- 
sion, will become managing director 
of Station 2GB, Sydney, Dec. 20. 

He succeeds A. E. Bennett, former 
president of the Australian Federa- 
tion of Commercial Broadcasting Sta- 
tions, resigned. The station is owned 
by the Dennison Estates, also owner 
of the Sydney Sun. 


Woodward Consolidation 


Meno Schoenback, former secretary 
to Representative Phil Ferguson, of 
Oklahoma, has become co-publisher of 
the Daily Press, Woodward, Okla.. 
with the News-Bulletin and Wood- 
ward County Republican, local week- 
lies, also consolidated under the new 
management. 


To “Popular Science” 


Francis J. Connaughton, formerly 
assistant publisher of the Boston 
American and Detroit Times, has be- 
come associated with Popular Science 
Publishing Company, Inc., New York. 


Now J. L. Stewart 


Woodman-Stewart Company, Chi- 


cago agency, has changed its name 
to J. L. Stewart & Co. 
continues as president. 


J. L. Stewart 


if>vembe 


Index of Retail Activity in 80 Important TL 


Markets 


Based on total retail advertising volume in all newspapers in each city. 


(Copyright, 1937, by Advertising Publications, Inc.) 
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3 85,205 405,509 +54 
kee, Wis. ....-- 12,182,272 14,127,932 16,390,508 +345 +160 385, ; 
Sinnonnaite, Minn. ... 12,988,946 13,785,653 13,503,461 +3.9 —2.1 323,759 278,006 —14 
Nashville, Tenn, ...... 7,417,790 7,347,214 7,464,870 +06 +1.6 163.702 195.762 +195 
New Bedford, Mass.... 2,866,461 3,036,578 3,086,902 +7.7 41.7 17,672 85,988 +10 
New Haven, Conn..... _..---- 8,418,200 8,664,074 ee © 195,286 201,194 +3. 
Am i 
N rleans, La....... 16,590,403 18,045,343 18,486,507 F114. +24 477,952 497,057 +4. 
Sawer Tork, 3. ohh 54,186,883 60,437,970 60,726,609 +121 +0.5 1,705,079 1,483,460 —18. 
tBrooklyn, N. Y.......- 6,351,993 6,458,393 5,791,245 ah wiht 180,944 97,654 —46l 
ee WR. 5c 5esesss 8.580,054 8,810,522 8,849,708 +3.1 +04 222,068 203,168 —83 
Oakland, Cal. ......... 6,877,399 7,149,263 7:166.473 +42 40.2 168,649 199,202 +181 
ity, Okla... 9,611,063 10,253,415 11,400,200 418.6 +11.2 247,800 282,086 +13: 
Peoria, Til. acoeltrenytnm 9,840,743 10,161,596 10,759,376 +9.3 +5.9 275,527 281,004 +13 
Philadelphia, Pa. ...... 26,125,736 26,815,848 27,850,036 +66 +3.9 682,552 714,104 = +3. 
Phoenix, Ariz. ........ 6,828,879 6,954,052 6,909,196 +12 —0.7 352,002 411,656 +163 
Pittsburgh, Pa. ....... 21,403,396 21,630,604 23,046,220 +7.7 +65 565.334 532238 —b! 
22 ere 9,638,780 11,304,081 11,815,946 $22.6 +45 296,604 254,954 —141 
Seawibanne, 32 Neokdepie 12,407,762 12,487,360 12,869,639 43.7 +31 294,692 295,515 = +0. 
Reading, Pa. .......-. 8,933,088 8,856,048 10,063,948 +12.7  +13.6 259,084 236,124 —8! 
Richmond, Va. ........ 10,917,158 12,267,792 12,097,710 aes ve 305,732 281,120 —8l 
$Rochester, N. Y...... 16,247,483 17,031,848 16,122,330 —0.8 —5.4 441,634 350,191 —20. 
5 7 484,; 2 7 181 
sk Island-Moline ... 6,944,550 7,871,144 5,484,940 F222 47.8 184,282 217,644. + 
ort Cal. ..... 7,572,130 8,098,595 8,015,707 55.9 nid 194,957 187,432 —3$ 
San Antonio, Tex...... 194,316 5,984,514 5,935,939 +143 —0.8 183,134 128,156 —30.0 
San Diego, Cal........ 12,063,160 13,018,438 12'905,208 +6.9 —0.9 314,972 266,126 —155 
San Francisco, Cal..... 13,191,999 14,484,195 14,863,690 +12.7 42.6 358,292 429.583 +19. 
rs in 
Seattle, Wash. ....... 9,172,166 9,139,996 9,396,566 +24. +28 229,698 202,132 
aan Weak tet....... 7'638.057 8,276,493 8,691,376 +13.8 +5.0 259,128 250,124 = —B. 
Spokane, Wash. ...... 6.135.704 6,799,743 7.123.410 416.1 44.8 236,040 162,428 —81. 
St. Louis, Mo.......... 15,636,490 16,910,870 17,806,515 +13.9 +5.3 516,425 479,730 —T 
St. Paul, Minn......... 11,156,714 11,939,775 11,252,111 +09 —5.8 247,456 258.530 +4. 
Syracuse, N. Y........- 10,270,909 11,069,615 10,905,379 < , ar 1 289,968 235,977  —188 
a wn... 4,826,414 5,829,825 5,690,589 +17.9 —8.4 162,470 144,200 —11! 
Tampa, Fla. .........- 5,421,304 5,238,951 5.646.232 $4.1 +7.8 134,414 147,294 +9. 
CE ater cet 0 a | x cae a fale 329,206 299.747 —8.9 
Toronto, Ont., Can.... 19,570,648 18,727,663 17,766,866 ee. ht 511,474 427.599 —I16A4 
Troy, N. ¥.......++:+s 3,956,876 3,671,248 3,926,979 —0.8 +69 104,748 99,134 —bd 
Sule. @kte. .....s.50: 8.455.718 9.260.717 8.978.147 +62 —8.1 215,096 225,120 = +4. 
Washington, D. C...... 31,456,325 34,704,148 34,255,881 48.9 —1.38 1,054,126 946,859 —10! 
Worcester, Mass. ..... 10,701,028 11,057,966 11,387,763 +64 +2.9 294.812 309,848 +5. 
Youngstown, O. ...... 81195.221 8.394.933 8.292.269 Sif hd 225,964 203,206 —t10.1 
Se 827,721,096 911,406,838 943,371,987 +101 +23.5 24,992,611 24,110,098 3.3 
+New York American discontinued June 24, 1937. 
tBrooklyn Times-Union discontinued June 8, 1937. 
§Journal and Sunday American discontinued June 8, 1937. 
*Daily Ledger discontinued June 23, 1937. 
—— 


Sample Offer 
Opens Golden 
Bear Campaign 


(Picture on Page 1) 

New York, Nov. 24.—Built around 
a sampling offer to be made progres- 
sively as the market is extended, the 
Golden Bear Cookie Company, Long 
Island City, this week launched 
the first advertising campaign ever 
conducted by the company for its 
products. First copy broke in West- 
chester County newspapers, with 
plans calling for regular insertions 
in additional newspapers in metro- 
politan centers to follow ‘Cookie 
Tasting Week.” 

A series of single column teaser 
advertisements has been used to 
stimulate interest in the announce- 
ment that “Next week will be cookie 
tasting week in this town.” Cur- 
rently teaser and large copy adver- 


tisements are appearing simultane- 
ously to announce that “Cookie Tast- 
ing Week is here.” All copy fea- 
tures a bear cub and the slogan: 
“To taste them is to love them.” 
In the regular newspaper series to 
follow these special insertions, copy 
will declare that the cookies are 
“different, more delicious, more de- 
lightful than any cookie you have 
ever tasted—because the recipe is 
different—is an old recipe handed 
down through three generations.” 

Arthur Rosenberg Company, Inc., 
is the agency. 


“Architectural Forum” 


Promotes R. N. Jones 


Architectural Forum has announced 
that Richard N. Jones, formerly 
Cleveland representative, has been 
named Western manager, and Robert 
G. Rau has been transferred from the 
New York to the Chicago office. 

Robert M. Creaghead, formerly 
with American Architect and Archi- 


tecture, has joined the New York of- 


fice. 


THE CHICAGO 
DAILY NEWS 


Chicago’s HOME Newspaper 


WITH THE MOST VALUABLE 


CIRCULATION IN 


Daily News Plaza, 400 West Madison 
Street, Chicago; New York Office: 9 
Rockefeller Plaza; Detroit Office: 4-119 
General Motors Building; San Francisco 


Office: Hobart Building. 
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ADVERTISING AGE 


TLAW JOINT 
) COMBINATIONS 
IN DRUG DEALS 


(Continued from Page 2) 


mum prices established for each 
product. 

While no Chicago drug manufac- 
turer would comment on the rules 
promulgated by the NARD, it was 
evident that the majority viewed the 
code as a restriction on merchandis- 
ingenuity. One manufacturer 
pointed out that the mere adoption 
of minimum resale prices is evidence 
of a desire to co-operate with the as- 
sociation and that therefore every 
Sproducer in this classification will 
probably abide by the new rules. He 
hadded, however, that the new code 
ithreatens “freezing” of prices which 


+itjfis feared by astute merchandising 


"men as one of the worst threats of 
price maintenance. 

The executive committee of the 
drug association said in a preamble 
that with the passage of state fair 
trade acts, and finally the national 

"enabling act, problems of the retail 
‘druggist in the distribution of na- 
tionally known merchandise become 
ivery complex. 


Statement of Committee 


“Since a considerable amount of 
competition formerly borne by the 
‘retailer now must be shared by 
' manufacturers,” it continued, “certain 
>» practices are sure to come into vogue 
/ that will seriously harm the fair 
/ trade movement unless the retail 
» trade uses judgment and caution and 
carries out its part of the program 
© fairly. 

“The retail druggist must not al- 


4 low himself to become a go-between 


or football, playing one manufac- 
turer against another. The retailer 
must stand firm in adhering to poli- 
cies of retail distribution that will 
_make for a normal flow of wanted 
' merchandise from the manufacturer 
' to the consumer. Therefore, this 


' committee adopts the following reso- 


Deine lind Pn ab? 


) lution: 

“Whereas, the prevalence of con- 
sumer deals put out by manufac- 
turers to be sold through retailers is 
detrimental to their best interests 
for the following reasons: 

“1. They actually represent price 

| reductions in the commodities sold. 

“2. Through clearance sales, they 
have a tendency to promote drastic 
price cutting, with subsequent last- 
ing demoralization of prices. 

“3. They cause the retailer to dis- 
tribute at little or no charge vast 
amounts of merchandise which nor- 
mally should be sold by him, thus 
destroying his profit possibilities. 

“4. They place at a disadvantage fair 
trade manufacturers who make arti- 
cles similar to items combined in the 
consumer deal. 

“5. They generally tend to de- 
Stroy public confidence in the value 


MASSES APPEAL 
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GENERAL MOTORS MEANS 
GOOD MEASURE 


General Motors Corporation effectively 
masses half a dozen individual selling 
points under the single heading, “Value,” 
in this institutional copy presented last 
week in The American Weekly. 
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and standard price asked for adver- 
tised commodities. 

“And whereas, it is not the desire 
of this committee to condemn with- 
out reservations all consumer deals 
put out by manufacturers, realizing 
that some may be of value to both 
manufacturer and retailer, there- 
fore, be it 

“Resolved, that this committee set 
forth certain standards or require- 
ments for consumer deals.” 


Other Code 


Also included in the new code are 
the following stipulations on methods 
of handling deals: 

“Time limit: Period in which deals 
are to be sold to consumers should 
be stated and held to as far as prac- 
ticable. A maximum of 30 days should 
cover. 

“Minimum quantities to retailers: 
Quantities packed in deals for the re- 
tailer to purchase should be in no 
greater amounts than the average 
small retailer can use or dispose of 
in the given sales period. 

“Maximum quantities to retailers or 
chains: Quantities sold direct or 
through wholesalers to large indi- 
vidual buyers or chains should be no 
greater than the reasonable distribu- 
tional needs warrant. 

“Fair trade price on deals: All 
deals sold to retailers should be ac- 
companied by an invoice clause or by 
an amendment to the manufacturer’s 
existing fair trade contract, specify- 
ing the resale price to the consumer 
on the deal. 

“No clearance on deals: All amend- 
ments to fair trade contracts on 
deals should specify that they are not 
to be used for close-out or clearance 
sales.” 


Features 


Pepsodent to Move 


General offices of Pepsodent Com- 
pany will be moved to their plant in 


Chicago, March 1, 1938. The new 
address will be 6901 W. 65th 
street. Headquarters have been in 


the Palmolive bldg. heretofore. 


LAY-TITE decals are “laying 
em low” with new styling, new 
brilliance, new richness and 
depth of colorl A KNOCKOUT 
PREMIUM for home decoration 
. beautiful designs easily 
transferred to walls, chairs, 
beds, cupboards, etc. We cre- 
ate what you need. 


We make all types of decals for 
trucks, industrial products, toys, 
etc. TEN-DAY TO TWO-WEEK 
DELIVERY! Let us solve your 
decal problems... at a saving] 
Write us today] 


answer to competition] 


—|__LAY-TITE DECALCOMANIA TRANSFERS — 


‘‘Laying ’em Low!” 


AGENTS: Here are FIVE lines in ONEl 
Write for full details. 


Address all communications: 


For Christmas gifts. “Strip-tease 
decal” 10 oz. highball or beer 
glasses—set of six—$1.50 post- 
paid. Send your check and 
Christmas list for Christmas de- 
livery. 


We Also Manufacture: 


SILK SCREEN PROCESS DISPLA 
Complete Creative Art Staff. 


FELT PENNANTS in all sizes, large 
and small. Let us quote youl 


CLOTH BANNERS. Just ask us! 
MOLDED NOVELTIES in plaster. 


And every one a sure-fire 


G. H. ROBINSON 


THE LAY-TITE DIVISION OF 


1455 S. MICHIGAN AVE. 


CHICAGO, ILLINOIS 
Tel. Cal. 5211 


co. 


ADVERTISING OF 
RIVAL PROMPTS 
NEW RAZOR SUIT 


(Continued from Page 1) 


junction issued against General 
Shaver by a Connecticut court, Rem- 
ington Rand “suffered great and irre- 
parable damage, not only by the di- 
version of sales of their dry shavers 
thus illegally and improperly effected, 
but also by loss to their prestige and 
commercial standing with the adver- 
tising agencies and advertising me- 
dia.” 


Injunction Is Asked 


This damage will continue, Rem- 
ington Rand asserted, “unless the 
improper and illegal practices of de- 
fendant are enjoined.” The plaintiff 
also requests an accounting of the 
profits on Packard Lektro Shaver de- 
rived “by reason of its illegal and 
unfair competitive practices, as well 
as the damages sustained” by Rem- 
ington Rand, Inc., and General 
Shaver Corporation. 

In establishing a basis for its dam- 
age claims, Remington Rand declares 
that its dry shaver, “highly efficient 
in operation, manufactured of high 
quality material, with scientific pre- 
cision,” was promoted by means of 
an “intensive and elaborate advertis- 
ing campaign using as advertising 
media the leading magazines, trade 
papers, newspapers, periodicais, pub- 
lic posters in leased spaces and radio 
broadcasts.” 


Tells of Letters 


Packard’s first injunction suit, in- 
stituted on June 2, 1937, Remington 
Rand charges, was “without factual 
or legal justification.” Upon pro- 
curement of the court order, the com- 
plaint goes on, Packard proceeded to 
advertise widely and to send letters 
to Remington Rand’s advertising 
agencies, all media that were being 
used by the latter, and to customers 
and prospective customers, “all for 
the purpose and with the intent of 
harassing” Remington Rand, its me- 
dia and customers, and “to convey 
the untrue impression that the Rem- 
ington dry shaver violated, in some 
manner, undefined rights” of Pack- 
ard Lektro Shaver, and that the 
Remington Rand razor was illegally 
made. 

Even after its shaver was altered 
in design, from a round to octagonal 
shaped head, in accordance with the 
suggestion made by the court, Rem- 
ington Rand asserted, Packard ad- 
vertising continued along the lines 
previously indicated. The “harass- 
ment of the plaintiff, intimidation of 
plaintiff's advertising media, custom- 
ers and prospective customers,” was 
started anew, Remington Rand said, 
after Packard Lektro Shaver had se- 
cured a court order in late Septem- 
ber to show cause why Remington 
Rand should not be adjudged in con- 
tempt for violating the injunction 
and restraining orders of the Con- 
necticut court. 

Packard attorneys have until Dec. 
6 to answer the bill of complaint. 


Lamb Adds 2 Accounts 


R. M. Hollingshead Corporation, 
Camden, N. J., maker of Whiz prod- 
ucts, and Porter Chemical Company, 
Hagerstown, Md., horticultural sets, 
have appointed James G. Lamb Com- 
pany, Philadelphia, as advertising 
agency. 


Van de Mark for Self 


C. W. Van de Mark, at present 
vice-president of Baer-Bigler-Van de 
Mark & Adams, Inc., Cincinnati, will 
launch his own agency under the 
name of Van de Mark Advertising, 
Inc., Jan. 1. Offices will be in the 
Times Star Tower, Cincinnati. 


Golden Glint Appoints 


Golden Glint, Inc., Seattle, maker 
of Golden Glint Hair Rinse, has ap- 
pointed Botsford-Constantine & Gard- 
ner, Seattle, as advertising counsel. 
A new campaign in national maga- 
zines is planned. 


Public Confidence to Key 
Manufacturers’ Conclaves 


New York, Nov. 24.—Five days’ 
discussion of salient problems and 
policies facing American business, 
which will include a study of public 
relations as well as industrial and 
trade relations, were outlined today 
for the National Industrial Council 
conclave to be held at the Waldorf 
Astoria, Dec. 5-6, and the Congress 
of American Industry, to be held at 
the same place Dec. 7-9, in conjunc- 
tion with the annual convention of 
the sponsoring group, the National 
Association of Manufacturers. 
“Starting a Community Program” 
will be the subject of discussion at 
the opening session of the council on 
Sunday and will be participated in 
by James A. Emery, NAM general 
counsel, and by E. Kent Hubbard, 
president, Manufacturers Association 
of Connecticut, Inc. It will include 
a dramatization of how cities can 
promote better understanding and 
communal development. Later, at 
the luncheon session, B. C. Forbes, 
publisher and financial writer, will 
address the council on the subject 
of “Winning Public Esteem.” 
Two discussions of particular in- 
terest to advertising and sales lead- 
ers will be held at the opening ses- 
sion of the congress when Raymond 
Rubicam, chairman of the board, 
Young & Rubicam, Inc., New York, 
will enumerate and weigh the fac- 
tors operating in public opinion, and 
Mr. Emery will treat the matter of 
a federal policy for American indus- 
try. These discussions will be fol- 
lowed by a report of the committee 
on the relation of government to in- 
dustry, to be given by John Watson, 
president, International Agricultural 
Corporation. Subsequent sessions 
will be devoted to a discussion of 
“Tariff and Business,” “Taxes and To- 
morrow,” the international situation, 
“Business and the Farmer,” “Indus- 
try and Science,” and factory condi- 
tions. Thursday has been set aside 
as “Labor Day,” and accounts for the 
extra day allotted to this year’s con- 
gress and convention. One of the 
highlights of the meetings will be the 
presentation and adoption of a pro- 
gram for industry, the original draft 
to be presented by Charles R. Hook, 
president, American Rolling Mill 
Company, Middletown, O. 

In inviting manufacturers, junior 
executives and “key men” to the con- 
vention, the association has issued 


the challenge that individuals and 
individual companies “can stand 
alone” and have their articulated 
efforts “smothered by the winds of 
misunderstanding and antagonism,” 
or they can add their voices to those 
“of hundreds of manufacturers in a 
reverberating volume that will be 
heard from coast to coast, pointing 
out that industry, the direct or indi- 
rect means of a live!tihood for mil- 
lions, is too important to national 
welfare to be erroneously interpreted 
to the public.” 

Among the speakers of national 
reputation who will appear at the ses- 
sions will be Dr. Robert Millikan, 
Dr. Karl Compton, Sir Wilmott 
Lewis, Tom Girdler, Dorothy Thomp- 
son, Lammot du Pont, Dr. Virgil Jor- 
dan, Dr. Lionel Edie, Bishop Man- 
ning, Dr. Leo Wolman, George Sokol- 
sky, C. M. Chester, William B. War- 
ner, S. Clay Williams, and Gen. Hugh 
Johnson, 


“Advertising & Selling” 


Changes to Monthly 


Advertising ¢ Selling, New York, 
which has been’ published fort- 
nightly, has announced that it will 
be issued monthly, except for Febru- 
ary, when a special 13th issue will 
be published, effective with the first 
of the year. 

The subscription price will be re- 
duced from $3 to $2 per year, with 
the single copy price being increased 
from 15 to 25 cents. The publication 
is the second oldest in the adver- 
tising field, having been founded in 
1923. 


Index to Chain Store 
Data Made Available 


Institute of Distribution, Inc., New 
York, has issued a “Chain Store 
Bibliography.” 

The index covers books, govern- 
ment reports, statistical studies and 
articles in periodicals on all phases 
of chain store operation, manage- 
ment and legislation. 


Mailing Service 
Multigraphed letters filled-in equal 
to individually typewritten ones. 

ADDRESSING-MIMECGRAPHING 


THE LETTER SHOP, Inc. 


44°@ So. Dearborn St., Wabash 8655 
CHICAGO 


IT AM 


season is still on. 


lishers Statement). 
ent on cotton. 
schedule in 


and 


North Carolina am in the South but King 
Cotton aint King of its realm. 


102,200,572.83 


is the cash money paid to 


TOBACCO FARMERS 


in the 32 counties dominated by The Raleigh News 
and Observer up to Nov. |, 1937, and the selling 


This is plus money in this rich Central and Eastern Carolina 
market that is covered by one paper at one low cost. Circula- 
tion is now nearing 59,000 (55,849 A.B.C. September Pub- 
Don't think of the entire South as depend- 
CASH IN where the MONEY IS by a real 


The News and Observer 


Represented by Branham. 


IT AINT 


Raleigh, N. C. 
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Veedol Adds 5 


Accessories to 
Station Lines 


New York, Nov. 24.—In an attempt 
to increase unit volume of sales of 
its gasoline outlets through making 
available an accessory line of its own 
manufacture and brand, Tide Water 
Associated Oil Company has intro- 
duced five new products for station 
distribution, with a promotional cam- 
paign to be launched some time after 
the first of the year. 

Although several of the larger 
companies have for some time mar- 
keted a fairly comprehensive line of 
accessory products, the tendency of 
such companies as Tide Water has 
been to move cautiously in this direc- 
tion and to test carefully any addi- 
tions in order to establish in ad- 
vance their marketability and profit- 
making potentialities for all 


con- 
cerned. Another factor receiving 
consideration, it was. stated, is 
whether or not the contemplated 


products are “naturals” for gas sta- 
tions to handle. 

“Filling stations should be more 
complete market places for saleable 
motoring supplies than they generally 
are today,” explained John D. Col- 
lins, vice-president in charge of sales. 

The new products, all pre-tested 
and bearing the “Veedol” name, are 
an automobile polish and cleaner, 
pre-wax cleaner, paste cleaner, auto 
wax, and household oil for general 
use. Distribution set-up has been 
practically effected throughout the 
East and is now being made in the 
Middle West and the Far West. 


AMERIGA'S 
ATION 


B (MAGAZINE INTHE 
sia MARKET OF 
<M Mgh School Students 


THIS 


STARTED 


Tints 


It came to Rapid as an or- 
dinary type proof... and 
back it went with third di- 
mension, block effect added 
ready for reproduction. It's 
a new Rapid innovation that 
has all ad men and artists in- 
terested. It's all mechanical 
. . . So it's economical and 
speedy, too. Investigate! 


RAPID MAKES 
BLOCK 
LETTERING 
FROM ANY TYPE 
with PHOTOSTATS 


RAPID 


COPY SERVICE CO. 


7 BRANCHES: NEW YORK, 4i5 Lexing- 
ten, 444 Madison, VAnderbiit 3-3680. 
CLEVELAND, Ninth — Chester Bidg., 
MAIn 9335 @ CHICAGO, 110 So. Dear- 
bern, 228 Ne. La Sallie, 360 No. Michigan 
Ave., 173 W. Madison St., STAte 5977. 


FICTION FACTS 


Not too hot 
Not too cold 


¥ ee 
ae om Geral Miecetn hee Com 


General Electric Company launches a 

new dealer series in this whimsical vein, 

seeking to stimulate a year ‘round mar- 

ket for heating and air conditioning 
equipment. 


Goldilocks to 
Tell G-E Air 
Condition Tale 


New York, Nov. 24.—Whimsy on 
one hand, and the facts of life on the 
other, project two new notes in heat- 
ing and air conditioning equipment 
advertising for the winter months, in 
a test campaign launched this week 
by the General Electric Company. 
Described by company officials as 
“an attempt to level a few of the 
peaks and fill up a few of the val- 
leys caused by seasonal demands for 
commercial air conditioning,’ Gen- 
eral Electric has started a direct mail 
campaign outlining the obvious ad- 
vantages of installing air condition- 
ing during the slack winter months, 
and is backing this up by personal 
contacts from distributors. To bol- 
ster the “buy-now”’” message and 
stimulate carrying the G-E story to 
retail prospects, a test campaign in 
business papers has also been pre- 
pared. 


Goldilocks Speaks Piece 


Shying away from the more heavy- 
handed arguments, business paper 
promotion will employ such cele 
brated figures as Santa Claus and 
Goldilocks to make the points that 
Christmas is a good time to talk 
cooling, and that air conditioning, 
like the bowls of soup in the nursery 
rhyme, should be “not too hot, not 
too cold, but just right,’’ no matter 
what the season. A series of six in- 
sertions will receive the same light 
treatment. 

For the consumer story on auto- 
matic heating, General Electric will 
feature real life pictures of satisfied 
consumers. The automatic heat cam- 
paign will continue through January 
and in a list including American 
Magazine, Better Homes and Gard- 
ens, Life, and The Saturday Evening 
Post. 


Joins Crystal Tissue 


Richard E. King has resigned as 
advertising and _ sales’ promotion 
manager of A. M. Collins Mfg. Com- 
pany, Chicago, to take the same post 
with The Crystal Tissue Company, 
Middletown, O. 


Forbes Promoted 


William E. Forbes, formerly on the 
KNX and CBS Los Angeles sales 
staff, has been appointed to handle 
agency and client service contacts on 
Columbia network programs originat- 
ing in Hollywood. 


“Yum, Yum” Bows 


Joseph Burnett Company, Boston, 
maker of Burnett extracts, has in- 
troduced Yum, Yum, new pie crust 
mixture. A test campaign is being 
run in Hartford, Conn. The Lavin 
Company, Inc., Boston, is the agency. 


To Aitkin-Kynett 
Motor Improvement Company, 
Newark, N. J., has appointed Aitkin- 
Kynett Company, Philadelphia, as its 


advertising agency. 


J 


The rates for this department are 
“Help Wanted,” 


cash with order. 


$4.75 per inch. 
insertions, 


“Positions Wanted,” 
“Representatives Available,” 30 cents a line, 


as follows: 


“Representatives Wanted,” and 
minimum charge $1. Terms 


ingle insertion rates): % in., $2.75; 1 to 3 in., 
os m RX folder describing discounts for term 


REPRESENTATIVES AVAILABLE 


Do you need active effective repre- 
sentation in New York? If so write 
Box 1249, ADVERTISING AGE, N. Y 


Established publishers rep. can handle 
one more trade or class paper in Chi- 
cago and Mid West territory. 

Box 1278, ADVERTISING AGE, Chgo. 


POSITION WANTED 


Advertising and Sales Promotion ex- 
ecutive; expert on plan, copy and lay- 
out; manufacturing and retailing ex- 
perience. 

Box 1286, ADVERTISING AGE, Chgo. 


MISCELLANEOUS 


POSITIONS WANTED 

CHICAGO PRINTING EXECUTIVE 
20 years experience with quality 
printing-advertising organization in 
management, sales, production, esti- 
mating and purchasing. Knows type, 
paper, design and how to combine 
them effectively. Valuable man for 
large buyer of printing, agency or 
progressive printer. Age 40. 

Box 1287, ADVERTISING AGE, Chgo. 

SPACE BUYER 

and production man, under 25, desires 
position with agency or adv. dept.; 
Chicago preferred. 5 years agency ex- 
perience. Complete knowledge of 
space buying, production, billing and 
checking. Survey and research work. 
Willing to start on moderate salary. 
Box 1288, ADVERTISING AGE, Chgo. 


ADVERTISING LITERATURE 
Newest process reproduces all sorts 
of illustrated advertisin literature, 
house organs, salesmen’s manuals, 
price lists, bulletins, etc., etc., with- 
out necessity of expensive typesetting 
and cuts! 

300 COPIES (8%x11”) $2.50 
Additional hundred copies 25c. 
Lower prices for quantity orders, 

Any size can be supplied. 
Samples on request. 
Laurel Process, 480 Canal St., 


PHOTO POST CARDS 

SEND FOR FREE SAMPLES OF OUR 
NEW PHOTO AD-CARD. A new and 
novel idea in selling that brings re- 
sults. Don’t overlook this opportunity 
for additional profits. Write today. 
GRAPHIC ARTS PHOTO SERVICE 
3rd & Market Sts., Hamilton, Ohio 


N. Y. 


NUDES APPEAL 
TO EVERYBODY, 
AGENCIES HEAR 


Chicago, Nov. 23.—Feminine ana- 
tomy as revealed by photographs is 
almost as interesting to women as to 
men, Vernon Pope, editor of Look, 
told the Western Chapter, American 
Association of Advertising Agencies, 
at Medinah Club today. Certain 
types of unclothed beauty appeal 
even more forcibly to the female of 
the species than to males, Mr. Pope 
said in telling of tests conducted by 
the magazine to discover most effec- 
tive reader appeals. 

Maurice H. Needham, president of 
Needham, Louis & Broby, Chicago, 
presided over the Western Chapter 
meeting, which heard from such 
speakers as Mrs. Anna Steese Rich- 
ardson, Woman’s Home Companion; 
Bruce MacLeish, secretary of Carson, 
Pirie, Scott & Co., Chicago depart- 
ment store; George Watson, Station 
WBBM, Chicago, and Henry Eck- 
hardt, president of Kenyon & Eck- 
hardt, New York, and Four A’s chair- 
man. Mr. Eckhardt’s address is re- 
ported elsewhere in this issue. Homer 
Havermale, of McCann-Erickson, Inc., 
and chapter secretary, assisted Mr. 
Needham. 


Leg Picture Pulls 


Mr. Pope asserted that tests reveal 
that sex pictures of an artistic na- 
ture dominate a page, as far as 
reader interest is concerned. One 
survey shows, for example, that one 
small “leg picture” caught the eye 
of 82 per cent of women readers of 
Look, as well as 90 per cent of the 
male buyers. 

More women than men were inter- 
ested in a series of intimate back- 
stage pictures of ballet dancers taken 
recently in New York. A series of 
pictures showing the horrors of war 
was revolting to women, judging 
from the unanimity with which they 
skipped this feature, while men and 
boys devoured it avidly. 

Mr. MacLeish said definite im- 
provement in effectiveness of adver- 
tising has resulted from co-operation 
of daily newspapers under the aus- 
pices of the Better Business Bureau 
of Chicago to insure truthful copy. 

“Increased customer confidence 
means that _ buyers, particularly 
women, look upon department store 
advertising as a source of reliable 
news dealing with merchandise, 
styles and prices,” he said. “A re- 


cent survey indicated that 50 per 


cent of the women who read daily 
newspapers depend largely on store 
advertising for accurate fashion in- 
formation.” 

The meeting closed with a round 
table discussion based on a series of 
records on what the public thinks of 
advertising, secured by Mr. Watson 
from a ladies’ aid society. 


COLLEGE YOUTH 
SHOWS DAD HOW 
TO MAKE MONEY 


Portland, Ore., Nov. 24. — Har- 
old Hirsch, who revolutionized his 
father’s business, Hirsch-Weis Mfg. 
Company, started his winter cam- 
paign for White Stag ski togs today. 
Mr. Hirsch returned here from Dart- 
mouth College, “cradle of American 
skiing,” eight years ago, to build one 
of the largest ski tog manufacturing 
companies in the country with a 
plant previously devoted to tents, 
awnings and loggers’ clothing. 

Another_ bit of strategy was to in- 
duce Otto Schniebs, former Dart- 
mouth ski coach, to become New 
York representative. Mr. Schniebs 
also conducts schools of skiing in 
several parts of the East. 


December issues of class and sports 
magazines carrying the White Stag 
schedule revealed that Jane Wyatt, 
brunette star of ‘Lost Horizon,” the 
movie which is making history and 
money, will be prominent in the com- 
pany’s winter campaign. She will di- 
vide honors, however, with action 
pictures of noted skiers. 


California Big Market 


The scanty snowfall of last winter 
left dealers with large inventories, 
Mr. Hirsch said, adding, however, 
that skiing is growing so rapidly in 
popularity that this has not been a 
serious problem. The largest mar- 
ket for ski clothing is in California, 
with its various mountain resorts. 

Magazines on the schedule include 
Esquire, Mademoiselle, Sports Illus- 
trated & American Golfer, Sports- 
man, Spur and Vogue, supplemented 
by such specialized papers as Ameri- 
can Ski Annual, Dartmouth Jack-o- 
Lantern, National Ski Bulletin and 
Ski Illustrated. Adolph L. Bloch 
Advertising Agency is in charge. 


Margules Named 
Seymour Margules, formerly adver- 
tising manager of the Dallas Dis- 
patch, has joined the Dallas office of 


Burke, Kuipers & Mahoney, Inc. 


Four Executive) 


Shifts Are Mad 
by McGraw-Hil] 


New York, Nov. 24.—L. F. Stolj, 
vice-president, McGraw-Hill Publish. 
ing Company, and publishing dire. 
tor of five of its publications, ha. 
relinquished some of the active re. 
sponsibilities which have retardeg 
his full return to health, Howarg 
Ehrlich, executive vice-president of 
the company, announced this week, 
M. A. Williamson, assistant vice. 
president and manager, Chemical ang 
Metallurgical Engineering and Food 
Industries, has assumed complete 
publishing charge of those two 
papers. Mr. Stoll will continue as 
vice-president in charge of Aviation, 
Bus Transportation and _ Transit 
Journal, 

George Pfeil has assumed active 
sales management of Aviation in ad. 
dition to his duties as sales manager 
of Bus Transportation and Transit 
Journal. He will remain temporarily 
in the Detroit office, but will move 
to New York soon after the first of 
the year. 

Frank A. Dannhauser has been ap 
pointed business manager of Avic- 
tion, in addition to continuing in a 
similar capacity on Bus Transport. 
tion and Transit Journal. 


Appoints Devine 


Southeastern Broadcasting Conm- 
pany, Macon, Ga., has appointed J. J, 
Devine & Associates, Inc., New York, 
as national advertising representa. 
tive, effective Jan. 1, 1938. 


DisrP LA ¥4 
Designers & Builders 
CONVENTION -EXHIBITS 


WINDOW, INTERIOR & TRAVELING DISPLAYS 
eee 


ADVERTISER’S DISPLAY STUDIOS 
825 So. Wabash Ave. - Chicago, Ill.-Webster 4236 


The Spirit 
of Service 


...is sincere and 
spontaneous at the 
Lexington. You'll find 
it a refreshing in- 
novation in a large, 
modern hotel... 80 
comfortable rooms 
with tub and shower 
bath, radio from $3.50 


VISIT THE 
FAMOUS 


| Afystica oom 


@ Be sure to see Manhattan's most 


unique restaurant. An authentic Ha- 
waiian setting, even to a tropical! 
hurricane. It has “taken the town by 
storm.” Dining and dancing nightly: 


HOTEL LEXINGTON. 


LEXINGTON AVENUE at 48th STREET 
NEW YORK, N. Y. 


Charles E. Rochester, Managing Director 
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ADVERTISING AGE 


— 


ECKHARDT ASKS 
JOINT, UNIFIED 
ACTION ON COPY 


(Continued from Page 1) 


On the contrary, I agree 100 per cent 
that the agency job is to make ad- 
yertising pay specifically for some 
specific advertiser. 

“But I do mean that all of us have 
got to realize that we are part of an 
industry which does have a big re 
sponsibility and a big problem.” 

What kind of a showing does ad- 
yertising make in industry respon- 
sibility? Mr. Eckhardt asked. 

“Internally, we’re better organized 
than ever before,” he pointed out. 
“The agency interests are repre- 
sented by a strong Four A’s. Adver- 
tisers’ interests are organized in a 
strong ANA. Media interests are or- 
ganized in strong newspaper, maga- 
zine, radio and outdoor bodies. 

“Moreover, the three chief branches 
of the industry are over the feeling 
that they’re playing on different 
teams. They’re all together now, 
working toward the same goal.” 

Mr. Eckhardt said more construc- 
tive industry projects are afoot than 
ever before, with the Four A’s play- 
ing an important role. He displayed 
a chart to show the broad extent of 
the activities now under way but 
said that this chart reveals a glaring 
weakness—lack of an instrumentality 
for co-ordination and for action. 

“And that,” he said significantly, 
“ig what’s the matter with our indus- 
try at the present time.” 

Advertising is conscious of its re 
sponsibility, Mr. Eckhardt said, and 
most of those in this field want to do 
something to discharge it. The fact 
that it has so many committees work- 
ing on these social and economic 
problems is proof of the truth of 
this assumption. 

“But as yet,” he said, “all of this 
consists more of movements in cer- 
tain quarters than of a concerted, in- 
tegrated, industry program. 

“We are making progress—the 
kind of progress which comes 
through sound fundamental thinking 
and research and through setting up 
the right basic projects. But the 
translation of these projects into 
united industry action—the final 
pushover—there’s where the next big 
problem lies.” 

Mr. Eckhardt denied that he is ad- 


pictorially. 


few. 


tific authority. 


petent witness.” 


Copy Code Adopted by ANA, Four A’s and AFA 


Chicago, Nov. 23.—The copy code to which Mr. Eckhardt referred 
today, adopted jointly by the Association of National Advertisers and 
the American Association of Advertising Agencies as well as the Ad- 
vertising Federation of America, is as follows: 

“It is unsound and unprofessional for the advertising agency to 
prepare or handle any advertising of an untruthful or indecent char- 
acter, as exemplified by the following copy practices: 

“1. False statements or misleading exaggerations. 

“2. Indirect misrepresentation of a product, or service, through 
distortion of details, or of their true perspective, either editorially or 


“3. Statements or suggestions offensive to public decency. 
“4. Statements which tend to undermine an industry by attribut- 
ing to its products, generally, faults and weaknesses true only of a 


“5. Price claims that are misleading. 

“6. Pseudo-scientific advertising, including claims insufficiently 
supported by accepted authority, or that distort the true meaning or 
practicable application of a statement made by professional or scien- 


“7. Testimonials which do not reflect the real choice of a com- 


vocating a czar for advertising. 
Neither is he an alarmist, he said, 
though many of the advertising 
measures presented to recent sessions 
of Congress, notably the Lea bill, are 
calculated to fill any well wisher of 
advertising with concern. 

He cited the work of the Federal 
Trade Commission, scrutinizing hun- 
dreds of thousands of advertisements 
yearly; the new Consumer-Retailer 
Relations Council, sponsored by re- 
tail associations under leadership of 
the National Retail Dry Goods As- 
sociation, and the activities of vari- 
ous anti-advertising organizations, as 
threats unless advertising itself acts. 


Must Do Something 


“The encouraging side to the pic- 
ture,” he continued, “is that in all 
this activity, the target is not adver- 
tising, as such, but untruth and fraud 
in advertising. And this means un- 
truth and fraud in selling. 

“Certainly, there is plenty of evi- 
dence to indicate that the advertis- 
ing industry has got to do something 
—either of its own free will or 
through government regulation.” 

Mr. Eckhardt ended on an inspira- 
tional note. 

“If we can improve advertising 
within the agency and through the 
media; if we can make it a better 
operation for the client, and if we 
can make it pay more dividends to 
the United States,” he said, “that’s 
something that should interest us all 
very personally. That’s something 
that should give us cause to hold our 
heads higher. And that’s what the 
Four A’s and this goal of industry 
co-operation is all about.” 


WINNIPEG 


[aR GIBBONS KNOWS CANADA 


oeovmd J, J. GIBBONS LIMITED - ADVERTISING AGENTS 
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CALGARY 
EDMONTON 
VANCOUVER 


PRINTIN 


There are a large number of concerns that 


render one type of service and do it well... 


* THE FAITHORN CORPORATION, 
however, renders THREE DISTINCT TYPES 


of service—ad-setting, engraving and 
printing—and does them ALL equally 
well—with less effort and less cost. 


FAITHORN CORPORATION 


504 SHERMAN STREET ° 
Telephone WABash 7820 


——DAY AND NIGHT SERVICE—— 


CHICAGO 


|| “Attorney-at-Law,” 


PROGRAM SHIFTS 
IN THE AIR AS 
NEW YEAR NEARS 


New York, Nov. 24.—With a host 
of new programs and renewals in the 
air as the new year approaches, Car- 
dinet Candy Company, Inc., Oakland, 
Cal., will hold on to one of the choice 
Coast spots with renewal of “Night 
Editor” for 13 weeks on 10 NBC Red 
Pacific stations, effective Dec. 5. The 
program is heard Sundays from 9 
to 9:15 p. m., PST. Tomaschke-El- 
liott Inc., Oakland, is the agency. 

Horlick’s Malted Milk Corporation, 
Racine, Wis., will reduce the Lum 
and Abner program to a Monday, 
Wednesday and Friday schedule, in- 
stead of five times weekly as at pres- 
ent. The same network of 18 NBC 
Blue stations will be used and pro- 
gram is heard 7:30 to 7:45 p.m., 
with a repeat at 11:15 p.m. Lord & 
Thomas, Chicago, is the agency. 

Voice of Experience, sponsored by 
Lydia E. Pinkham Medicine Com- 
pany, Lynn, Mass., and lately on 
WLW line and Colonial stations, 
both as a live show and transcrip- 
tions, becomes an all-live program on 
56 stations starting Dec. 27. The net- 
work will be independent, using MBS 
lines. Erwin, Wasey & Co., New 
York, is the agency. 


New Johnson Serial 


S. C. Johnson & Son, Racine, Wis., 
sponsor of Fibber McGee and Molly, 
on Jan. 4 starts a new five-day serial, 
over NBC Blue 
network at 10:30 a.m. Needham, 
Louis & Brorby, Inc., Chicago, is the 
agency. 

United States Rubber Company, 
New York, also will launch a new 
program over CBS Jan. 12, with tal- 
ent as yet unsigned. The program 
will be heard weekly from 9:30 to 
10 p. m. Campbell-Ewald Company, 
New York, is the agency. 

Another new program will be that 
of Liggett & Myers Tobacco Com- 
pany for Chesterfield cigarets, pre- 
senting Paul Whiteman and his or- 
chestra, over CBS: The program, a 
26 weeks’ half-hour series, will open 
on New Year’s Eve. Newell-Emmet 
Company is the agency. 

Outlining a thriller program, 
Quaker Oats Company, Chicago, 
through Fletcher & Ellis, Inc., has 
signed for an eastern portion of the 
NBC Red network from. 5 to 5:15 
p.m., beginning Jan. 3, to present a 
Dick Tracy series. The program will 
be heard Mondays through Fridays 
over 12 stations. 


DMAA Compiles Chart 


Showing Varied Uses 


Direct Mail Advertising Associa- 
tion, New York, has compiled a chart 
of the functions and uses of direct 
advertising as a guide for determin- 
ing its profitable uses. 

The compilation includes nine 
trails to sales; 49 ways direct mail 
can be put to work; how direct mail 
can be used as the salesmate of other 


media, and customer control. 


LOCAL MESSAGE 


As far as possible The Timken 
Roller Bearing Company buys 
the materials and products used 
in its plants and offices from 


local industries and merchants. 


THE TIMKEN ROLLER BEARING COMPANY | 


canton ceo.veree weortte at. weenonw 


An effective bid for local support is 

made by Timken Roller Bearing Com- 

pany in this newspaper copy presented 
in plant cities. 


Post-Christmas 
Debut Planned 


for ‘Picture’ 


New York, Nov. 24.—The long-ru- 
mored “new kind of picture maga- 
zine,” with which the J. Stirling 
Getchell organization here has been 
experimenting for some months, will 
become a reality shortly after Christ- 
mas when the first issue appears on 
newsstands throughout the country. 
Called Picture, the publication will 
be issued monthly at 10 cents a copy, 
one dollar a year. Page size will be 
about the same as The Saturday Eve- 
ning Post, with covers printed in two- 
color letterpress and inside pages in 
rotogravure. 

As reported in ADVERTISING AGE, 
Sept. 138, Albert L. Cole, president, 
Popular Science Publishing Company, 
will be associated in the enterprise 
with Mr. Getchell. Both are stock- 
holders and directors of Picture Mag- 
azines, Inc., which has been formed 
here. J. Paschall Davis, an associate 
in the New York law firm of Davis, 
Polk, Wardwell, Gardiner & Reed, is 
president of the company; John V. 
Tarleton, art director of the Getchell 
agency, vice-president and _ editor; 
Frank L. Sharpe, head of the Getchell 
radio department, general manager; 
and J. G. Barth, treasurer. William 
B. Benton, director and former chair- 
man of the board of Benton & Bowles, 
New York, is a stockholder and di- 
rector of the new company. Editorial 
headquarters have been established 
here at 405 Lexington avenue. For 
the present no advertising will be 
accepted. 


Called “Photographic Digest” 


Referring to the new publication 
as a “photographie digest,’”’ the pub- 
lishers said today that they do not 
propose to turn out a “news picture 
publication.” Editorial content, they 
explained, will cover a “broad range 
of subjects, selected because of their 
sociological or psychological signifi- 
cance or because of their human ap- 
peal.” Every story will unfold “as a 
significant picture-drama with a mod- 
erate amount of text.” Editorial pol- 
icy will be aimed at a mass circula- 
tion in expectation of “high volume 
from the start.” 

R. R. Donnelley & Sons, Chicago, 
will produce Picture, first issue of 
which will contain 52 pages and will 
be dated February. Distribution will 
be handled by S. M. News Company. 


New KXL Address 


Station KXL, Portland, Ore., has 
transferred its offices and broadcast- 
ing studios to the first and mezzanine 
floors of the Portland Telegram 
building, unoccupied since the pur- 
chase of the Telegram in 1931 by the 
News. The new quarters have been 
remodeled at a cost of $25,000. The 
station is owned by T. W. Symons, 


Jr., and Edmund Craney. 


Unadomed Beauty 
Barred in “Maroon” 


Chicago, Nov. 25.—Beauty, it 
has been said, was never born 
to blush unseen, but latest re- 
ports from the campus of the 
University of Chicago indicate 
that this adage does not apply 
to the advertising columns of 
the campus newspaper, the 
Daily Maroon. Following ap- 
pearance of a_ photographic 
study of feminine loveliness, 
sans attire, in copy for Aurora’s 
Beauty Salon, this week the 
same advertisement was re- 
peated but with the seductive 
photograph deleted. In _ its 
place was an_ explanation, 
“Sorry, Censored.” Daily Ma- 
roon editors were warned that 
further publication of such ad- 
vertising would result in with- 
drawal of university recogni- 
tion of the newspaper. 


Corona Increases 15%, 


Corona Mfg. Company, Kenton, O., 
maker of Corona wool fat, has in- 
creased its 1938 advertising appro- 
priation 15 per cent over that for 
1937. Forty-two farm papers and 
about 50 newspapers in smaller 
cities are on the schedule, Campbell- 
Sanford Advertising Company, Cleve- 
land, is the agency in charge. 


Issues Trade Contracts 


Northam Warren Corporation, New 
York, manufacturer of Cutex and 
Odorono, has sent out fair trade con- 
tracts to the retailers in all states 
having fair trade laws. 


@ RETOUCHING 


IN COLOR - BLACK AND WHITE 
RANDELL STUDIOS 
w oc..c 


RIGLEY HICACO 


' BL “ 
PHONE SUPERIOR O9O6S 


Business 
Fine 

in 
Shreveport 


Buying never slumps in the 50,524 
homes where The Shreveport Times 
is read every morning. 


More than fifty producing oil 
fields, many of them recently dis- 
covered, help keep business boom- 
ing in Shreveport, through good 
times or bad. 


It is doubtful if any a in the 
United States with a population of 
a hundred thousand has the buying 
power of Shreveport. And you can 


sell this prosperous market with 
ONE paper at ONE cost! 


¢ 
Shreveport 


Gimes 
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bo advertinonrs. 
who want to cover 


America’s First 3 Markets 


in aatio to 


ales oppor tunities! 


AVE you seen the latest analysis showing how indispensable the | 


| First 3 Markets Group is to the advertiser who wants to apply a 
yy advertising pressure in proportion to the sales opportunities in Amer- py 
D> . ° 

ica’s three largest metropolitan strongholds of buying power? variol 


, ind! | 
merica’s buyins: | 
of all the retail 
ade in the 294 
sales un A ; me First 3 Markets ; 


all the families. 


This analysis makes plain that without the use of the First 3 
Markets Group no general magazine and no magazine supplement 


gives the intensive coverage of metropolitan New York, Chicago 
and Philadelphia which these great markets require and support. 

If you want to develop the full sales potential of the huge First 3 
Markets Group audience whose ability to buy is demonstrated by the 
display linage leadership of each Group newspaper, ask your advertis- 
ing counsel—or a Group representative—to show you this new analysis. 


Aopia at $]53 per milline 


CAMPBELL SOUPS + CORONA TYPEWRITERS + CRANBERRY CANNERS INC. + OR. EOWARDS’ OLWE TABLETS + ORENE SHAMPOO + EDWIN CIGARS + FAY-MISS BRASSIERES — 
-—FFLS-NAPTHA SOAP CHIPS. FLORIDA CITRUS COMMISSION + FREDERIC'S PERMANENT WAVE 6, £. MAZDA LAMPS + HELLMANN'S MAYONNAISE + IVORY SOAP AND FLAKES. 
JELLO + KAFFEEHAG = LIBY'S TOMATO JUICE + LUCKY STRKE CIGARETTES > MANICARE + MAZOLA OIL + MUSTEROLE + PALMOLIVE SOAP + PARKER PENS — 

PFSODENT TOOTH PASTE + PHILS’ MK OF MAGS. + SHAFER PERS + SHREDDED WHEAT LGN WATCH 0. ~ WILOOOT AR TONG. - WOODURY'S SOP 


+ TIMKEN OIL BURNERS + VIRGINIA ROUNDS ~ WESTMINSTER PIPES + SMITH BROS. COUGH SYRUP 


ens ais 


oO 2) © 
NEW YORK SUNDAY NEWS «+ CHICAGO SUNDAY TRIBUNE + PHILADELPHIA SUNDAY INQUIRER 
WILLIAM E FARRELL, 220 EAST 42nd ST, NEW YORK CITY, VANDERBILT 35-9292 
JAMES CRAWFORD, TRIBUNE TOWER, CHICAGO, ILLINOIS, SUPERIOR 0100 

KEENE FIFZPATHRICK, KOHL BUILDING, SAN FRANCISCO, CALIFORNIA, GARFIELD 7946 


MARKETS GROUP 
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PHOTOGRAPHIC 
| VIEW OF 
THE WEEK —— 


lamp bulbs appropriately takes the form 
of a model house. Forbes Lithograph 
Company, Boston, created the display. 


BASKET BACKGROUND UNVEILS OFFICIAL POSTER alee 
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Fe SALESMAN STARS . 
SHELL APPEALS TO PHILATELISTS lie 
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Servel, Inc., New York, is distributing 


Carrying out the “world experience in every gallon’ theme, Shell Oil Company this effective new demonstration display, 

of Canada, Ltd., effectively presents this new poster, featuring stamps from featuring a salesman in action. Mc- 

various parts of the world. Ryan, Leach & Goode, New York, created the poster, Candlish Lithograph Corporation, Phila- 
placed through E. L. Rudy Company, Ltd., Toronto. delphia, produced the display. 


RADIOS GET PROMOTION ROLE IN NEW COHAN SHOW This pretty miss displays the first of the official posters which will be distributed 


throughout the country to promote the Golden Gate International Exposition 

to be held in San Francisco in 1939. Presentation of the poster marks another 

step in the coast exposition campaign which recently saw establishment of a 
promotion office in New York. 


NEW GIANT DISPLAYS FOR GENESEE 
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BIGNESS OF STEEL DRAMATIZED BY SHEET MILL DISPLAY —4 SEER év ALE a 


Emerson Radio & Phonograph Corporation achieves an unusual promotion for its table radio models in this scene in the new 
musical comedy starring George M. Cohan, "I'd Rather Be Right," with the "nine old men” each clutching an Emerson table radio. 


Genesee Brewing Company, Rochester, N. Y., is presenting this new type of 
porcelain enameled outdoor display for Genesee beer and ale, with the base 
carrying 318 reflector buttons to spell the message for motorists at night time. | 
Ingram-Richardson Mfg. Company, Beaver Falls, Pa., created and produced | 


the display. 


CHAMPION HUSKERS IN STAGE PROMOTION | 


As an unusual special event, Station WHO, Des Moihes, presents Ray Hanson 
(left), 1937 national corn husking champion, in an “action” broadcast from the 
local Shrine auditorium stage. L. A. Mason and W. B. Conings, judges; J. O. 
Maland, WHO manager; Lee Stodgell, lowa state husking champion, and Mr. 
Hanson's opponent, and Arthur Thompson, Wallaces' Farmer & lowa Homestead, 

also a judge, round out the cast. 


With colored lights playing over the display, Republic Steel Corporation, Cleveland, gave effective dramatization to its giant 
new continuous strip mill in this exhibit at the recent National Metal Exposition. 
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